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HERE is a Certain trait inherent in Government departments 

which oftimes becomes apparent. That trait is vindictive- 
ness. Manufacturers subject to regulation by Government de- 
partments should have every right to dispute a decision of a 
department. A Government department, charged with enforce- 
ment of a law, should be pleased to have a manufacturer carry 
a case through the courts so that the department itself could be 
more certain as to the true meaning of the law. 


Bt such is not the case. It seems as though Government de- 

partments become very much impressed with their own 1m- 
portance. They get so used to people coming in with their hats 
in their hands that they grow to resent very strongly those 
individuals who would treat these departments as though the 
common citizen has the right to read the law and draw conclu- 
sions from it. Further, if a manufacturer is willing to spend his 
money fighting a case against enforcement officials, who do not 
spend their own money, we think he is to be commended. How- 
ever, the attitude of at least some Government departments 
seems to be that if a manufacturer disputes them in their wis- 
dom, he is trying to break down all law enforcement. And 
the way they seek to cure him of his bad habit, is to bring case 
after case against him until he gets sick and tired of spending his 
money to find out what the law truly means. 


HE belief that this vindictiveness has, at times, existed in the 

Food and Drug Administration has caused more than one 
manufacturer to comply with the wishes of the Department. 
As to the Federal Trade Commission, one has only to note that 
Bourjois, Barbara Gould, and Chanel—all controlled by the 
same interests in this country—are all under citation by the 
Commission. Bourjois has been charged with having a mis- 
leading name in ‘‘Evening in Paris’; Barbara Gould has been 
charged with having a misleading name because there is no such 
person; Chanel is charged with falsely stating that the perfumes 
originate abroad. Further, Bourjois and Barbara Gould are 
cited under the Federal Trade Commission Act and the Robin- 
son-Patman Act with respect to terms of sale, demonstrators, 
and P.M.’s. 


ORTUNATELY for the industry the interests controlling these 
lines would rather get the answers from the courts than from 
the Commission. But it looks as though Commission is going 
to make these people pay dearly for trying to express any 
opinions of their own. 
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CONFLICTING OPINIONS ARE 


ABROAD regarding the possibility of 


Federal food and Crug legislation at this 
session of Congress. Some folks come back 
from Washington fully convinced that a 
new bill will be enacted, while others are 
equally certain that no bill will pass 
Congress. 

The situation is just as it has been for 
some time past. Senator Copeland con- 
tinues to fight the U.S. Supreme Court 
reform plan of President Roosevelt and 
thereby gets further out of step with the 
Administration all the time. This makes 
it likely that his bill will very radically 
change if it passes the House. It seems a 
certainty that the House will again favor 
placing advertising control in the Federal 
Trade Commission. 

For the most part manufacturers have 
ceased to be jittery about this legislation, 
being resigned to the likelihood of its 
enactment and feeling that it can do no 
great harm to their business and might do 


much good. 


Our Family Album 


os Mohawk Medicine 
x Company, / 





The reverse of the above advertisement reads in part: ‘“‘Tri- 
umphant Success! Competition Defied! An unqualified chal- 
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SPEAKING OF THE COPELAND 

BILL, it is interesting to note that the 
industry has been proven right in its fight 
upon one of the many provisions that have 
been changed from the original Tugwell 
Bill. The provision to which we refer was 
that which prohibited advertising to the 
public on any product claimed to have any 
effect upon a long list of thirty-six diseases. 
The number: of diseases in the present 
Copeland Bill is only six. 

The manner in which the industry has 
at least been proven partially right is 
through the discovery of Prontosil, Pron- 
tylin or Sulphanilamide. These products 
will cure at least five of those diseases for 
which the original Tugwell Bill claimed 
there was no cure. These diseases are: 
Erysipelas, Mastoiditis, Meningitis, Scar- 
let Fever, and Sinus Infections. In addi- 
tion, the Tugwell Bill included appendi- 
citis in the list, while Prontosil will cure 
peritonitis which is the greatest danger 
from appendicitis. 

Just some more proof that the Food and 

Drugs Law must be flex- 
ible and allow some lee- 


way to manufacturers if 


progress in medicine is to 
’ continue. [t certainly did 
seem assinine to make it 
eH, Ne. / a law that certain diseases 
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could not be cured by 
medicines. 


ND SPEAKING OF 
PRONTISIL and 
Prontylin, this kind of up- 
sets the ideas that certain 
people had regarding prog- 
ress in medicine. Biologics 
were supposed to be the 
answer to infectious 
diseases, and biologics 


have been available for 


lenge is offered to the world to produce an equal to the great erysipelas and scarlet 
Mohawk Family Liniment, the most astonishing medicine fever for some time al- 


known to man, which assertion is proven by the unanimous 
testimony of more than 100,000 people of the United States.’ 


Not bad. 
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> though they have not 
proven very satisfactory. 
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Now a chemical is found to give the 
answer. 

Certainly a discovery of this sort should 
greatly increase the confidence in drugs 
and chemicals for treatment of diseases. 
It is now clearly indicated that chemicals— 
especially dyes and other organic chem- 
icals—hold much promise. Certainly it 
appears that the answer to cancer will lie 
in the direction of chemical treatment. 

When considering these products and 
the remarkable results obtained with 
them, it is well to remember that the entire 
work was done by a chemical manufacturer 
at his own expense. The checking of the 
results was finally done by physicians, but 
physicians had no part in the discovery of 
these products. 


MANUFACTURERS OF DRUGS 
AND COSMETICS are exhibiting 
entirely too much cowardice toward the 
Federal Trade Commission to suit us. We 
have seen numerous stipulations signed by 
manufacturers in which manufacturers 
agree to discontinue making statements 
that are fully justified. After all, the 
“ederal Trade Commission is not infallible 
and if manufacturers would take the 
trouble to support themselves with proper 
evidence, they would not be forced into the 
position of signing these stipulations. 
Recently, in fact, we had a manufacturer 
ask us for a list of words which the Federal 
Trade Commission would not permit to be 
used in cosmetic advertising. We know 
of no such list, and even if we did, we 
would not advise people to follow it if they 
thought they had a product that would 
accomplish some of the things which the 
Commission believed could not be ac- 
complished. The fact that the Commis- 
sion is a quasi-judicial body is no reason 
why it cannot be wrong. The efficacy of 
cosmetics is not going to freeze at one 
level. Research in cosmetics can produce 
results just as research in drugs is con- 
tinually producing results. | Cosmetic 
manufacturers generally are too timid, 
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when they have some- 
thing, they should get 
up and fight. 


Co NVENTION 

TIME HAS AR- 
RIVED again and 
those who attempt to 
cover the industry well 
are finding it a little 
difficult. | While the 
meeting of the Amer- 
ican Drug Manufac- 
turers’ Association did 
not conflict with any 
other, the week be- 
ginning May 24 is go- 
ing to be exceedingly 
difficult. The conven- 
tion of the Toilet 
Goods Association is 
to be held in the same 
hotel on the same days 
as the convention of 
the Proprietary Asso- 
ciation. Both of these 
meetings are to be at 
the Biltmore Hotel in 
New York on May 25, 
26, 27. In addition to 
these two conventions in New York, the 
meeting of the Flavoring Extract Manu- 
facturers’ Association is to be held in Chi- 
cago during the same week. It’s a wonder 
these organizations would not cooperate 
so as to avoid conflicts of this kind. 


WHILE MANY MANUFACTURERS 

DECLINED to sell Macy and other 
price-cutters before the enactment of the 
fair trade acts, many of these manufactur- 
ers are now perfectly willing to sell these 
outlets because of the fact that Macy and 
the other cutters must sell at the same 
prices as other retailers and thereby can- 
not cause any disturbance. Some of the 
manufacturers who have not domesticated 
in New York State, but who are waiting 
for the Miller-Tydings Bill, are not as yet 
selling Macy, but one of them told Macy 
that he would be waiting on the doorstep 
to sell them once this bill is enacted. 

There is no manufacturer of any con- 
sequence who does not want the business 
that these outlets can give them. These 
outlets buy in large quantities and are 
prompt pay. Therefore, manufacturers 
are only too willing to take the business 
when these outlets are tied up by price 
maintenance contracts. 

However, there are some manufacturers 
who feel that in selling these outlets they 
only aid the outlets in switching consumers 
to their own merchandise. For if these 
outlets did not have the advertised mer- 
chandise and everyone knew that they did 
not have it, customers would not go into 
these stores and consequently could not be 
switched. 

However, this is a difficult thing to solve 
since these outlets could still buy the mer- 
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chandise from other sources than the 
manufacturer and the situation would be 
the same as if the manufacturer sold them 
direct. There is nothing in the fair trade 
acts which prohibits a wholesaler or retailer 
from selling to anyone he pleases. The 
only restriction is with regard to the prices 
at which the goods are sold. 


THE SPECIAL SIZES WHICH ELIZA- 

BETH ARDEN, Dorothy Gray, Yard- 
ley, and other manufacturers furnished 
Macy as a means of stabilizing prices are 
now coming in for criticism by other re- 
tailers. Although these sizes were original- 
ly proposed by a prominent department 
in competition with Macy, and were gen- 
erally approved by all competing depart- 
ment stores, these other stores now feel 
that there is no need for special sizes since 
Macy is now forced by law to sell at the 
same prices as anyone else. The pressure 
upon manufacturers to discontinue this 
practice will probably be pretty strong 
and we are watching with interest. 


AMAGES FIXED IN RESALE price 

contract which we have seen are fifty 
dollars which the retailer agrees to pay for 
each violation of the contract. This, to- 
gether with the threat of an injunction, 
should be enough to make the average re- 
tailer behave once he has signed a contract. 
We would like to know what the retailer 
who has not signed a contract would have 
to pay for violations. We know that his 
prices are fixed by any existing contract, 
but we wonder if the amount of damages 
for violations are also fixed in this manner. 
There is nothing in the law to back up any 
such idea. 


The Drug and Cosmetic Industry 


A SMALL MANUFACTURER 

POINTS OUT that the cost of law- 
suits against retailers all over the country 
is going to be considerable. He points out 
that for a large manufacturer these suits 
might not amount, in cost, to one-half per 
cent of sales, and the resulting publicity 
which the large manufacturer obtains will 
be cheap at the price. But how about the 
small manufacturer? His cost of doing 


the same thing will be prohibitive, and 
the cooperation he will get for his trouble 
will not amount to a darn. For unless an 
item is a fast seller, prominent display and 
actual selling by the retailer are not 


forthcoming. 


E ARE OF THE OPINION that the 
era of price maintenance about to 
descend upon this country can be com- 
pared with the era of prohibition. We like 
this comparison because we believe that 
all the manufacturers will get from it will 
be headaches. And we are not so certain 
that the independent retailers are going to 
like it any too well after a while. This is 
because we do not see how chain stores 
and other smart retailers are going to be 
forced out of business if they are forced to 
take a profit on every transaction. 
Retailers and wholesalers must realize 
that if the sales of the products of national 
advertisers are curtailed either due to 
higher minimum prices or to increased sale 
of private brands, advertising expendi- 
tures are going to be curtailed also. And if 
advertising by manufacturers is curtailed, 
drug store traffic is going to be curtailed 
and this is going to mean less sales for 
every druggist in the country. 
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PRIC 


y ] ‘HE price maintenance situation has changed very 


little except that the total number of states having 
fair trade acts is now thirty-nine. Kew, if any, man- 
ulacturers have domesticated in a)) the states due to the 
great cost and trouble involved. While a large number 


of manufacturers domesticated in California, they have 
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judge declaring section 1 (b) of the law 
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STABILIZATION 


not followed this course in other states due to the like- 
lihood of passage of the Miller-Tydings Bill which 
makes domestication in states unnecessary. Without 
the Miller-Tydings Bill it is questionable that sma)ler 
manufacturers could afford to operate under these laws 
at all, and large manufacturers would be subject to 
costs that would make quite a difference to them. 

Unfortunately for those interested in these laws, an 
error in the New Jersey Fair Trade Act caused a case 
brought under this act to be thrown out of court, the 
*‘meaningless.”’ 
This section reads as follows: 

“That the vendee or producer require in delivery to 
whom he may resell such commodity to agree that he 
will not, in turn, resell except at the price stipulated by 
such vendor or such vendee.”’ 

The main error is that the words, “in delivery,” 
which we have italized, should not appear at all. In 
their place should appear the words, ‘‘any dealer.” 
Further than this, the judge stated that the words, 
“vendee’” were confusing and he could 


“vendor” and 


not tell what they meant. 

The important part of this error is that it appears in 
the original law in California, and in the laws of ten 
other states. In the U. S. Supreme Court decision 
which under the California and Illinois laws were 
validated, the court did not go into this error at all. 
The main part of the decision of the court was written 
on the Illinois law which does not contain the error. 
The states having laws containing this error are: 
Arizona, California, Iowa, Louisiana, Maryland, New 
Jersey, New York, North Dakota, Pennsylvania, 
Tennessee, and Washington. It will be noted that the 
error was not considered in the New York law when that 
law was validated by the highest court of the state. 

Correction of these errors would call for an amend- 
ment to be passed striking out the faulty language and 
inserting the correct language. The error is evidently 
not affecting operation of the law in many states, and 
certainly California and New York states are not likely 
to be affected by it. However, it would best be to cor- 


rect the error wherever it appears. 
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With price maintenance in effect, the danger of pri- 
vate brands undermining the advertised products of 
this industry is very much in the minds of manufactur- 
ers. Because New York City is the largest single mar- 
ket in the country, and because this city is now operat- 
ing under the New York State Fair Trade Act, the trend 
can be partially discerned. Also the fact that R. H. 
Macy & Company is located in New York City makes 
the trend in this market significant. For, as we pointed 
out last month, Macy—perhaps the most widely known 
and consistent price-cutter—is fighting back at the 
price maintenance laws in a most aggressive fashion. 

Following the advertisement which Macy ran in the 
New York daily papers on April 1, Macy ran another 
advertisement on April 15 comparing mineral oils. 
Perhaps advertisements of this type are to be run twice 
a month—on the first and fifteenth of the month. What 
product will be next in order, we do not know—perhaps 
Milk of Magnesia or some other pharmacopoeia item 
that is duplicated by many manufacturers and which 
has long been duplicated by chains, wholesalers, and 
Macy. 

To determine the effect of the Macy Aspirin adver- 
tisement upon the market for Aspirin tablets, we 
shopped some of the stores in New York. We noticed 
that the immediate effect of this attack upon Aspirin 
prices was the posting of large signs upon the windows 
of the large chains quoting low prices for Aspirin tab- 
lets. The Liggett stores carried signs offering Aspirin 
tablets at 17 cents per bottle of 100 tablets. The 
Whelen stores carried signs offering the tablets at 
18 cents—the same price as Macy. We did not see any 
sign, but were told that Pennsylvania Drug Company’s 
stores were selling Aspirin at 13 cents. 

To check the market we went into a Whelan store 
and asked for a bottle of Aspirin tablets. The clerk 
immediately reached for a bottle of Whelan’s Aspirin 
tablets from a display marked 34 cents. We asked if he 
did not have them for 18 cents in accordance with the 
sign in the window, and he said, “Oh, you want our 
special.”” When the special was brought it was a nice 
package of Aspirin tablets made by the Lorelei Products. 
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We had a similar experience in the Liggett store. 
Upon asking for Aspirin tablets there, the clerk im- 


mediately reached into the display of Puretest priced at 
19 cents. When we asked for the seventeen cent 
Aspirin, he also called it a special and gave us a package 
of Hobart’s Aspirin tablets made by the United Phar- 
maceutical Company, Boston. 

fn the Pennsylvania Drug Store the experience was 
quite different. Upon asking for a bottle of Aspirin 
tablets here, the clerk immediately produced a bottle of 
Bayer’s. We told him we did not want that, and he 
countered by asking if we wanted Squibb’s. We told 
him we wanted Penn Drug’s Aspirin. He then pro- 
duced a bottle of Benco Aspirin tablets packaged by 
H1. S. Benedikt Company, New York, for which we paid 
thirteen cents. 

We next tackled an independent store which had a 
window display of Aspirin tablets priced at nineteen 
cents and made by the Sheldon Laboratories, New 
York. We asked for Aspirin tablets and the clerk did 
not produce the Sheldon variety, but brought forth 
Schieffelin’s at a higher price. We asked for the nine- 
teen cent kind and got them. 

In Macy’s the situation is quite different. Here we 
worked our way up to the counter and asked for a bottle 
of Aspirin tablets. The reply was, “Do you want our 
bottle of two hundred and fifty?” Upon being told no, 
the girl came back with the bottle of 100 priced at 
eighteen cents, and said, ““We have a special price of 
thirty-one cents for two hundred and fifty.” 

Significant in this brief survey is the fact that the 
chains and independents are seeking a good margin of 
profit on everything which they sell. Even though some 
chains and independents do not immediately offer ad- 
vertised brands, but offer their own brands or whole- 
saler’s brands, they do not offer the specials with which 
they are meeting Macy’s competition. Therefore, they 
are holding up the price structure of the industry, while 
Macy is seeking to break it down. 

If this condition is sustained, the footballing of pri- 
vate brands might not be so serious a problem to man- 
ufacturers as was at first believed. With prices main- 
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tained on advertised merchandise, it was felt that re- 
tailers would seek to attract people into their stores 
through still lower prices on private brands. This is 
being done—led by Macy—but the retailers, with the 
exception of Macy, are back-shelving this merchandise 
and are offering profitable merchandise at much higher 
prices. 

The question arises as to how far the movement to 
have duplicate products at sharply lower prices will go. 
Certainly the large chains and the large majority of in- 
dependent retailers can be expected to hold the market 
up since they can get excellent profits without attempt- 
ing to switch customers to private brand merchandise. 
However, the influence of Macy is far-reaching and re- 
tailers might feel called upon to meet this condition in 
some way. The large chains and aggressive retailers 
cannot allord to be openly undersold by Macy, or their 
fight for price maintenance will net them less than they 
anticipated. 

The offering of low priced merchandise, spurred on by 
Macy, will doubtless be confined to products which are 
of known formula. Probably advertising will be con- 
fined to those products which are made by a number of 
manufacturers. These products will most likely be 
U.S.P. and N.F. products such as Aspirin, Mineral Oil, 
Milk of Magnesia, and others. However the counters 
of Macy carry many duplications of products which are 
not of the U.S.P. and N.F. variety and which are not 
composed of single ingredients such as Aspirin and 
Mineral Oil. Here we find Alka-Seltzer at forty-nine 
cents fastened to a card stating that the price is fixed by 
law, while right alongside of it is Macy’s product at 
twenty-nine cents fastened to a card stating that it is 
Macy’ Own. A similar display is made of Warner's 
Agarol, Upjohn’s Citrocarbonates, Upjohn’s Super D 
Oil, and Upjohn’s vitamin concentrate. Warner's 
Vince is fastened on a card telling that the price is fixed, 
while alongside of it are packages of Macy's Colored and 
Flavored Perborate. 

It is evident, therefore, that Macy is not going to stop 
at simple products within the store although they may 
confine their advertising to simple things. The day we 
were in the store a young lady asked for a bottle of two 
hundred and fifty of Squibb’s Adex Tablets. The bottle 
of Adez was produced together with a bottle of Macy’s 
vitamin tablets with the information that Adex cost 
$1.98, while Macy’s only cost 98 cents—a cool saving of 
a dollar. Upon not getting any favorable response the 
salesgirl started reading to the girl from the side of the 
Adex carton as to the vitamin potency of Adex, and then 
from the Macy label showing that the potency was the 
same. It did not work in this particular case as the girl 
paid the extra dollar and bought the Adex. 

There is nothing really new about these duplications 
of products of known composition. They have been 
offered for a long time by the chains and by retailers. 
The change in the situation is that Macy is determined 
to build up their business in these products at the ex- 
pense of manufacturers and other retailers. And if the 
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other retailers do not take some steps to meet this com- 
position of Macy’s, both the retailers and manufacturers 
are going to suffer. 

It does seem likely, however, that price maintenance 
is going to take business away from advertised mer- 
chandise in a very definite manner. For even though 
the private brand merchandise of the chains and whole- 
salers are not nearly so low in prices as is Macy’s mer- 
chandise, it is now well below the prices at which the 
advertised merchandise is being fixed. 

There are so many different types of what might be 
considered private brand merchandise that one is apt to 
lose sight of the large amount of business that goes to 
this merchandise and how this can increase under price 
maintenance. The Rexall line might properly be con- 
sidered the private brand of the Liggett stores although 
this line has been built up to a line of outstanding qual- 
ity. Also the fact that there are a large number of 
Rexall agents among the independents makes this line 
rather inflexible as a means of meeting prices. “For this 
reason, the Liggett stores have other lines at lower 
prices such as is the case with Hobart’s Aspirin. Like- 
wise the Rexall agents might carry some of these lower 
priced items which are sold in the Liggett stores. The 
Rexall agents would carry these items when the price 
situation in their neighborhood demanded it. So the 
Rexall agents might carry some other private brand 
merchandise bearing their own label as a means of meet- 
ing competition from very low priced merchandise. 

Then we have the manufacturers of very complete 
lines of merchandise who do not advertise in any way. 
These lines are very low priced and are sold to those 
independent retailers who do not have an agency or who 
do not have a private brand line of their own. These 
products are sold in considerable volume. 


The extent to which private brand merchandise will 
cut into the advertised goods depends largely upon how 
firm the prices on the private brands will be. We see in 
New York an “Opportunity Sale” by Whelen stores on 
their own brand. 





A new Vitamin F soap put out by the lowa Soap Co. of Burlington, 
lowa and Camden, N. J. Cellophane wrap includes 4 cakes of 
soap, wash cloth and Certificate of Vitamin F Potency issued by 
Pacini Laboratories, Inc. 
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TELLING OUR POSITION: 


Editor, 
The Drug & Cosmetic Industry, 
New York City. 

I have just read with considerable surprise your 
editorial entitled ““No Difference’ which appeared on 
Page 473 of the current number of your publication, 
The Drug & Cosmetic Industry. I have also been 
wondering what inspired the comment you make 
editorially concerning the study of Vitamins in Cos- 
metics, which has recently been made by the Board of 
Standards of the Toilet Goods Association. 

I consider it only fair to you to give you the advance 
information, based on scientific facts, not on the fancy 
of those interested in the commercial promotion of new 
elements, that this board has been unable to disclose 
any instance whatsoever where Vitamin D has proved 
beneficial to or affected the appearance of the skin. 

The advice contained in your article that we should 
view the facts on a sound scientific basis and not be 
swayed by easy emotionalism has been followed and 
will continue to be followed in all the work undertaken 
by this board. 

I would be extremely interested if you know of any 
experiment which would prove conclusively, or even 
show any indication, that Vitamin D absorbed through 
the skin affects the skin tissues. I have addressed a 
similar question to this, to all the leading manufactur- 
ers of Vitamins, as well as those members of the Indus- 
try who make use of Vitamins in the manufacture of 
their products, and I have yet to receive an answer 
which would substantiate any such claim for Vitamin D. 

As regards Vitamin F, although I do not question the 
fact that over a number of years linseed oil has proven 
valuable to the skin and a useful ingredient in the man- 
ufacture of soap, yet I am not at all convinced that the 
elements marketed under the name of “Vitamin F”’, 
which appear to be the well known unsaturated fatty 
linoleic and linolenic acids, are properly classified as a 
Vitamin, nor do I believe that “Vitamin F’’ nomencla- 
ture ever has been accepted by any of the leading Amer- 
ican or Foreign authorities on the subject of Vitamins. 
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I am sure that the Industry has no scientific proof 
that skin absorption is the same as skin nourishment. I 
believe in the soundness of the position taken by the 
Federal Trade Commission in its stipulation in denying 
the so-called ‘“‘nourishing value” of a lip stick claimed 
to cause the lips to become “‘smooth, moist, velvety and 
non-greasy in appearance.” 

The purpose of the Board of Standards is to protect 
the Industry from unjust criticism; to be able to do so 
with any degree of success it must have serious evidence 
to substantiate claims made by members of the Indus- 
try in advertising. It cannot rely on the hopes of over 
enthusiastic promoters. 

I cannot believe that your Publication, which has so 
often shown a real understanding of the problems of 
this Industry, should now take the position that neither 
the Federal Trade Commission nor the Food and Drug 
Administration should exercise any control over the 
advertising of the products of this Industry, where such 
advertising, due to its exaggerated misrepresentations, 
is unfair to competition within the Industry, and de- 
ceptive to that public upon the approval of which 
must be founded its continued prosperity. 

H. GREGORY THOMAS, Director, 
Board of Standards, 
The Toilet Goods Association, Ine. 
April 21, 1937. 


H. Gregory Thomas :— 

We have before us your letter of April 21, and we 
wish to thank you for expressing your views of our re- 
cent editorial comments. 

In the first place we wish to make perfectly clear our 
position with regard to Federal food, drug, and cos- 
metic legislation. We have repeatedly maintained in 
our publication that new legislation is essential. We are 
of the firm opinion that improved legislation would re- 
act to the benefit of manufacturers of drugs and cos- 
metics. Unfortunately, however, passage of a new bill 
has been blocked by certain interests who have built up 

(Continued on page 66%) 
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FAIR TRADE, LABOR, 
CONTRACTS, COURTS 


owe ARD-LOOKING members of the drug, cosmetic, 
toilet related industries and 
trades, it is believed, are preparing for new federal legis- 


preparation and 
lation regarding hours, wages, and other labor condi- 
tions, fair trade practices and government contracts, as 
well as a new federal fair trade law following probable 
reorganization of the federal judiciary. Legislation 
along all these lines seems not unlikely during the life of 
this Seventy-fifth Congress, if not quite all at the 
present session. 

While enactment of the Miller-Tydings Bill had been 
confidently anticipated, the President forestalled this 
action very effectively on April 26 when he ordered it 
pigeon-holed. By this action the President made this 
bill, or any action taken to fix prices, subject to his 
plans for Federal action on the entire economic set-up of 
industry and trade. According to those in Washington 
interpreting the President's action, the Supreme Court 
Bill must be enacted before any of the plans for general 
revision of methods of doing business are presented to 
the Congress. Then, it is said, the administration plans 


to offer bills creating boards with broad authority, one 


to administer a comprehensive fair trade practices 





UNDERWOOD & UNDERWOOD 
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program, and the other to fix minimum wages and 
maximum hours for labor. 

Further, the reason for delaying action upon the 
Miller-Tydings Bill was stated to be that the President 
did not want to clutter up the situation. Neither did 
the President want Congress to express any policy lean- 
ing toward State compacts or regulation as opposed to 
Federal regulation. The Miller-Tydings would, in 
effect, cede to the state the authority to regulate com- 
merce in trade-marked articles. 

Some saw in the President’s action a desire to retard 
rising prices in general as the steadily rising markets are 
affecting consumers adversely. Concern is expressed in 
some quarters of the industry for fear that the bill will 
not be enacted as planned, but will be made a part of 
the general program of the President such as in the 
defunct NRA. These people forsee a consistent plan to 
revive the NRA, and in this they see the plan to have 
the regulation of prices on trade-marked just a part of 
the whole plan as it was under the original NRA. The 
two boards that would be created would regulate, re- 
spectively, labor and fair trade practices which would 
include prices as a part of unfair competition. 

It is believed that it is the President’s plan to have 
these fair trade practices with its control of prices en- 
forced by the Federal Trade Commission, which would 
of necessity, have to be enlarged. Some people in 
Washington, however, are of the opinion that this part 
of the program would come under the jurisdiction of 
Major George L. Berry’s Committee for Industrial Co- 
operation, which is the skeleton organization of the 
defunct NRA. 

Fair trade practices and certain labor standards have 
been dealt with and established to a certain extent 
under the Walsh-Healey Act passed at the last session 
of Congress, applying these principles to contractors 
furnishing the federal government with commodities 
and supplies of all kinds. But this law does not go far 
enough, according to the leaders of organized labor, who 
have proposed amendments reducing the minimum 
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By H. C. HALLAM 


amount of a government contract to which the law 
would apply from $10,000 to $2,500. 

Some idea of the importance of this law, even in its 
present form, to the drug and related industries may be 
gathered from the periodical reports issued by the 
Division of Public Contracts, U. S. Department of 
labor. In a single week recently the following govern- 
ment contract awards under the law were reported: 


Name of Concern 
E. R. Squibb & Sons 
New York City 
Vulcanized Rubber Co. 
New York City €.. €.G. 
American Pharmaceutical Co., War Department 
New York City Medical Sectio 
The Owens Staple Tied Brush Co., War Department 
Toledo, Ohio CC. €. 
Sharp & Dohme, Inc., War Department 
Philadelphia Medical Sectio 
Armour & Company War Department 
Chicago, Il. C: €.:€. 
Boonton Molding Company War Department 


War Department 


Boonton, N. J. e.. €.€: 
Rubberset Company War Department 
Newark, N. J. C.. €z E. 
The Trade Laboratories, Inc. War Department 
Newark, N. J. C.C. '€. 


The number of instances of this character and the 
total amount of money involved in such contracts will 
be largely multiplied, it is believed, if the minimum size 
of government contracts to which the provisions of the 
Walsh-Healey Act are applied is reduced, as above sug- 
gested. Some authorities hold that enforcement of this 
act will practically compel manufacturers engaged on 
government contract work to apply the same required 
standards to their entire industrial operations. 

Determination of the probable form of federal legisla- 
tion regarding hours, wages, and labor conditions has 
been involved in delay due, first, to failure of the 
United States Supreme Court for several months to 
decide cases in which the constitutionality of the Wag- 
ner national labor relations act was raised, and, 
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Government Agency 
War Department, Drugs 
Medical Section 








Commodity {mount 
517,347.00 


; Rubber combs 11.916.80 
i Drugs 14,835 .00 
n 
; Tooth brushes 18,248 . 83 
, Drugs 14,581.50 
n 
Soap, laundry 14,910.00 
Soap boxes, 58.016. 00 


tooth brushes 
Shaving brushes 18,608 .00 


? 


Shaving cream, 22,924.16 


tooth paste 


secondly, to the long fight in Congress over President 
Roosevelt's plan for reorganizing the Supreme Court 
and the lower federal judiciary. 

The Supreme Court decisions finally sustaining the 
national labor relations law upheld the right of the 
federal government to require employers in industry to 
recognize the right of labor to bargain collectively in 
establishment of wages, hours, and labor conditions. 
These decisions and that sustaining the minimum wage 
law of Washington State apparently pointed two ways 
by which labor in industry can be government-regu- 
lated. 

Under the former group of decisions, it appeared that 
it would be constitutional for Congress to pass a na- 
tional law for minimum wages and maximum hours of 
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labor, and prescribing other labor conditions in indus- 
try, possibly even to the extent of regulating or pro- 
hibiting child labor. This method, based on the inter- 
state commerce clause of the Federal Constitution, ap- 
peared to be more direct and quicker of accomplishment 
than the other method pointed to by the court in sus- 
taining the powers of the state to prescribe minimum 
wages for women. This latter principle could be ap- 
plied to the fixing of minimum wages for men. 

If the Washington State minimum wage decision is 
coupled with a prior Supreme Court decision upholding 
a federal law against convict-made goods in interstate 
commerce, the way appears to be open to Congress to 
pass a law providing that goods produced or manufac- 
tured by labor paid extremely low wages or working 
unusually long hours, or by child labor, shipped in 
interstate commerce, shall be subject to the laws of the 
state to which they are destined or shall be prohibited 
from entering such states, if their laws forbid the pro- 
duction of goods under similar conditions within their 
respective borders. A federal law of this type would, in 
effect, be regarded as an invitation for the states to 
regulate industrial labor and impose conditions upon 
industry in the interest of organized labor. 

The method just outlined, however, would not be 
nearly so simple or direct as a general national labor 
standards law such as above mentioned. This last 
seems to be preferred by organized labor as well as by 
Administration officials, according to the best informa- 
tion obtainable at this writing, although certain ele- 
ments of organized labor are doubtful about the ad- 
visability of the federal government imposing maximum 
hours in industry. They are inclined to prefer to bar- 
gain with employers on the hours of labor question. 
The American Federation of Labor, however, endorsed 
the so-called 30-hour week proposed by Senator Black, 
of Alabama, and Representative Connery, of Massa- 
chusetts. 

The bills of these gentlemen in the present Congress, 
as well as the bill of Senator O’ Mahoney of Wyoming, 
offer a third possible method of federal regulation or 
standardization for hours, wages, and labor conditions. 
Under either of these measures, the United States Gov- 
ernment would license corporations to do business in 
interstate commerce only if they would comply with 
certain labor standards and requirements. This plan, 
like the suggested national minimum wage and max- 
imum hours law, is based on the commerce clause of the 
Constitution. However, President Roosevelt was 
represented as opposed to 30-hour and federal licensing 
legislation. 

Few concerns, it is believed, in the drug, cosmetic, 
toilet preparation, and related industries would find 
that their operations or interests were wholly outside 
interstate commerce, in regard to purchases of materials 
and supplies, production and shipment of products. 
Under the Supreme Court’s decision interpreting the 
Constitution in the labor relations and other cases, 
manufacturing and production operations in the stream 
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of interstate commerce of materials and products may 
be subject to federal regulation as to labor conditions, 
on the ground that a labor dispute in a factory may 
interrupt the flow of interstate commerce. 

Just how seriously federal labor legislation would 
affect the trades and industries here referred to remains 
to be seen. Some authorities seem to indicate that 
establishment of federal labor standards would not 
vitally affect the situation, as it is said that a great 
many concerns in the drug manufacturing and related 
fields already have only a 5-day week in their industries. 
But a possible minimum wage standard and other pos- 
sible labor conditions imposed by Uncle Sam might 
conceivably have far-reaching consequences. 

The fight over the judiciary has no doubt lasted 
longer than the President anticipated. Whatever the 
merits of this controversy, Mr. Roosevelt and many of 
his friends, and even impartial observers, have believed 
for some time that he has won his fight, at least in 
principle. Addition of new men to the Supreme Court 
seems assured at this writing. There has been but 
little question that the efficiency of federal district and 
circuit courts would be increased and delays in litigation 
reduced under a modified judiciary reorganization law. 
This would follow partly as a result of increasing the 
number of judges on the bench of the lower courts and 
partly through improvement in methods of handling 
business. 

Judiciary reorganization may be accompanied or 
followed by amendment of the Federal Constitution or 
enactment of laws defining or limiting the jurisdiction of 
the Supreme Court and lower courts over the question 
of invalidation of laws, or requiring more than a bare 
majority vote of the Supreme Court to declare a law 
unconstitutional. 

Legislation affecting the judiciary will be of special 
interest to drug manufacturers and others in connection 
with law enforcement and litigation. This is evident to 
any one recalling court decisions in such matters as the 
sustaining of State fair trade laws, the Marmola case 
involving the necessity of the Federal Trade Commis- 
sion showing competition when it issues a complaint, 
the F.T.C. case against Armand which was pending for 
many years, and others. The importance of legislation 
affecting the courts will also reach far into the future in 
connection with interpretation and application of a 
probable new food and drug law, the Robinson-Patman 
anti-price discrimination law, the Federal Trade Com- 
mission and anti-trust acts, fair trade laws and many 
others including prospective new labor laws. 

There are signs that a kick-back in Congress might 
occur and that they might revolt against the President 
at any moment. An attempt by the President to 
squelch some piece of legislation dear to the hearts of 
the legislators might set off the spark. Certainly 
thirty-nine states having fair trade acts would be 
thought sufficient to set off a revolt on the squelching 
of the Miller-Tydings Bill. 
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QUANTITY MARKING © 


y ‘HERE seem to be many manufacturers of perfumes, Federal Food, Drug, and Cosmetic Act also requires it 
cosmetics, and toilet goods who are not acquainted of cosmetics. 


with the fact that the quantity or numerical count of 


Because of the uncertainty existing among manufac- 


the goods which they manufacture must be marked on _ turers of perfumes, cosmetics, and toilet goods, we have 
the package. Recently we had several requests for in- searched out what states have such laws, and we have 
formation of this kind in New York within a few days. indicated the exemptions under these laws. 


These manufacturers expressed surprise that contents 


This chart shows that there are fifteen states having 


must be marked on the package and were under the net weight laws, and with Pennsylvania exempting 


impression that a new law had been enacted. 


toilet goods, there are only fourteen state laws applying 


There is nothing very recent regarding this require- to this industry. While some states indicate no exemp- 
ment which applies in many states which have laws re- _ tions in their laws, it is possible that reasonableness will 
quiring that all packaged goods be so marked. There be applied to these laws and that exemptions allowed in 
is no Federal law which requires the marking of con- other states will obtain in the states which give no 
tents. The Federal Food and Drugs Act does make such _ specific provisions for exemptions. 


a requirement of foods and drugs, and the proposed 


(Continued on page 677) 
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State Exceptions | Exceptions 
Alabama No exceptions. | North Carolina | As ordered by Department of 
Ashe N : aie A cric 
California Count of six or less. _ Agriculture. 
Illinois Two fluid ounces or less. Ohio _ As ordered by Department of 
Two ounces by weight or less. Agriculture. 
Indiana As ordered by Director of Trade | Pennsylvania All toilet preparations. 
: = | 
_— and Commerce. South Carolina | Ornamental or symbolic packages. 
Louisiana As ordered by State Board of to which contents are incidental. 
Health under Food, Drug, and | | Count of six or less. 
Cosmetic Act. | Two fluid ounces or less. 
Montana Priced at ten cents or less. | | Two ounces by weight or less. 
Nevada No exceptions. | Virginia 'As ordered by Commissioner of 








New Hampshire | 





New York 7 | 
| 
| 


| 
| 
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Agriculture and Immigration. 








| As ordered by Commissioner of 
Weights and Measures. 


Weights and Measures. West Virginia 


| 

- a - | 
. . » | 

As ordered by Commissioner of | | 
| 


Two fluid ounces or less. a . 
Two ounces by weight or less. | 

. . | 
Containers with ornamentations or | 


decorations exclusively for gifts | 





or social favors. 
Count of six or less 
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‘ty E again the manufacturers and importers of per- 
fumes, cosmetics, and toilet goods will meet to 
discuss the problems facing the industry. This year the 
annual convention of the Toilet Goods’ Association will 
be held at the Biltmore Hotel, New York on May 25, 
26, 27. Real interesting sessions are planned, and the 
entertainment committee is taking great care to see that 
nothing will be missing to promote good-fellowship 
among those attending the meeting. 

Two years ago the Toilet Goods’ Association was 
formed for the purpose of getting together all the 
various types of manufacturers and importers who are 
interested in the welfare of the toilet goods industry. 
This association has proved a worthy successor to the 
Associated Manufacturers of Toilet Articles since it 
has tackled the real problems before in the industry in 
courageous fashion. The Board of Standards was 
authorized at last year’s convention. This is the Board 


created to advise manufacturers as to proper label 







J. H. Miller 
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Paul H. Douglas 
statement and advertising statements. The idea be- Executive Committee 
hind this Board is to help the industry in protecting it- 
self against criticism that might be leveled at it because 
of exaggerated claims. This Board is now swinging into 
action and much is expected of it. 

The association will hold business sessions on Tues- 
day, May 25, and Thursday, May 27. At these ses- 
sions, subjects covering the problems of the industry 
will be discussed. These problems will be taxation, both 
Federal and State, cosmetic control legislation, both 





Federal and State, fair trade acts and their application, 
the Robinson-Patman Act and fair trade practices, and 
others. Reports of the progress which the association 
has made within the past year will be given by the 
President, the Secretary, and the Board of Standards. 
The association during the past year has been leading 
the fight to get the industry on a sounder basis and H. Gregory Thomas 
to protect it from those who restrict it unduly. An- Board of Standards 





aggressive fight has been carried toward repeal of the 





G. A. Wrisley 


ent Executive Committee A. E. Johnston 
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Cecil Smith 
1st Vice-president 





D. H. McConnell 
Executive Committee 


Paul F. Vallee 
Treasurer 
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Federal excise tax upon manufacturers of cosmetics. 
This fight has been continually carried to the Govern- 
ment, although the huge deficit of the Government has 
made the outcome of the fight rather dubious from the 
viewpoint of the industry. The association has also 
fought the various sales taxes which have been pro- 
posed in various states as a means of aiding in balancing 
the budgets of these states. 

The association was responsible during the past year 
for trying to get the manufacturers of the industry on 
an equal footing with respect to the Robinson-Patman 
Law. Meetings were held in an attempt to get man- 
ufacturers to agree to change their trade practices in 
such ways as to eliminate practices which seemed ob- 
viously to be in violation of the law. The final upshot 
of this work was that the association called upon the 
Federal Trade Commission to hold a fair trade prac- 
tice conference as a means of having the Commission 
interpret the Robinson-Patman Law for the industry. 
The Federal Trade Commission did promulgate fair 
trade practice rules following this conference, but due to 
the fact that these rules went further than the industry 
as a whole was ready to go, the association was forced 
to delay approval of them. Furthermore, since the 
Federal Trade Commission had already brought actions 
against several cosmetic manufacturers based upon the 
controversial points included in the rules, the associa- 
tion felt that it was better to wait for the final decisions 
of the courts as to the right or wrong of these practices. 
If the association had approved the rules as promul- 
gated by the Commission, an embarassing situation 
might have resulted when the final court decisions were 
handed down. 

The association is guided by men who give their time 
and efforts to discuss the problems facing the industry 
and arrive at conclusions which will mean the most to 
future of toilet goods. Because of the fact that the 
work of the association is carried on during most of the 
year by the officers and the Executive Committee, it is 
the desire of the officers that every member attend and 
engage in discussions regarding the many problems so 
that the officers and the Executive Committee can 
properly reflect the ideas of the entire industry. The 
officials also feel that they have a right to expect active 
support from the members in their work and they want 
these members present at the convention so that they 
can report directly to them on their work. 

Also the work of the association and the industry will 
be guided by men who are to be elected as officers and 
members of the Executive Committee at the coming 
convention. It is therefore essential that members of 
the association be present so that they may vote on 
these official and therefore be certain that the future of 
the industry is entrusted to those people whom they 
believe will properly represent their views. 

The Entertainment Committee, again under the 
Chairmanship of Charles E. Kelly, of Hagerty Brothers, 
has made interesting arrangements for the social side of 
the meeting. On the evening of Tuesday, May 25, the 


644 The Drug and Cosmetic Industry 


members will attend the popular musical comedy, 
“Babes in Arms,” at the Schubert Theater. After the 
performance the members will return to the Biltmore 
Hotel where a supper dance and entertainment will be 
held. On Tuesday, May 26, the Golf Tournament for 
the men will take place at the Canor Brook Country 
Club, at Summit, N. J. This is a particularly attractive 
and well appointed club. On the afternoon of the same 
day the Ladies’ Bridge will be held at the Biltmore 
Hotel. Attractive prizes will be given for both the Golf 
Tournament and the Ladies’ Bridge. 

The Banquet will be held at the Biltmore Hotel on 
Thursday evening, May 27. This will be the usual gala 
affair with entertainment and handsome souvenirs for 
both the ladies and the gentlemen. 

Luncheons will be served at the Biltmore on all three 
days. On the second day luncheon will also be served 
at the Canoe Brook Country Club for those who play 
golf. 

The prices for registration for the entertainment 
features of the convention are the same as they were in 
former years. Tickets covering all the functions and 
the daily luncheons are priced at twenty-five dollars. 
Tickets for the theater party and supper dance alone 
are ten dollars, tickets for the banquet alone are fifteen 
dollars, tickets for the luncheons are $2.50 for each 
luncheon. 

Hotel reservations should be made with Charles E. 
Kelly, 10 Platt Street, New York. Reservations for the 
entertainment features of the convention should be sent 
to Walter P. Murray, Treasurer of the Entertainment 
Committee, Continental Can Company, 100 West 
42 Street, New York. 

Members of the Entertainment Committee are: 
Charles E. Kelly, Chairman: A. C. Burgund, of Carr 
Lowrey Glass Company; William D. Barry, of Mal- 
linckrodt Chemical Works; Charles Fischbeck, of 
Charles Fischbeck Company; B. J. Gogarty, of Com- 
mercial Solvents Corporation; W. E. Klass, of Chase 
Brass Company; M. Lemmermeyer, of Aromatic Prod- 
ucts, Inc.;: W. P. Murray, of Continental Can Com- 
pany: L. R. Root, of Scovill Manufacturing Company; 
and Karl Voss, of Karl Voss Corporation. 
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i igs United States is an import- 
ant market for cloves. Con- 
sumption in this country is. pri- 
marily by distillers of clove oil and 
by manufacturers of vanillin. 

For many years Zanzibar cloves 
enjoyed almost the entire world 
markets. In recent years the pro- 
duction of cloves by Madagascar 
has offered Zanzibar serious com- 
petition although distillers in this 
country still prefer the Zanzibar 
grades. Production of cloves in the British Protectorate 
is centered in the islands of Zanzibar and Pemba. The 
total population of this area of some 1,300 square miles 
is approximately 240,000, comprising 14 per cent. 
Arabs, 6 per cent. Indians and 80 per cent. various 
types of African aboriginies. The Arabs and Africans 
are farmers; the Indians are traders and financiers. 

Although only part of the islands are suitable for 
growing cloves it is estimated that the number of trees 
aggregate between 3,000,000 and 4,000,000. Because 
the islands are so dependent on the clove industry— 
clove exports constituting three-quarters of the total 
exports of Zanzibar—almost the entire population may 
be said to be directly or indirectly affected by develop- 
ments in the industry. 

The Government of the Protectorate must also rely 
on the-clove industry for the main part of its revenue. 
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At left is a beautiful 
grove of clove trees in 
Zanzibar while below 
is a closeup of the 
flower buds. 


PHOTOS COURTESY 
AVERY F. PAYNE CO. 


The export tax on cloves alone 
accounts for one quarter of the 
total Government revenue. Be- 
cause this industry is so vital to 
both the Government and _ the 
inhabitants of the islands it is 
only natural that steps should be 
taken toward some form of 
control. 

The various measures insti- 
tuted by the Government of the 
islands have ever tended more 
directly toward acompletemonop- 
oly, and this has resulted in con- 
siderable controvers y—espe- 
cially on the part of the Indian 
traders and financiers. 

The following Government 
Decrees issued from time to time have directly or in- 
directly affected the clove industry: Land, Property, 
Management, Labor, Agricultural Finance, Duty and 
Customs, Quality and Grading, Marketing. 

The Alienation of Land Decree, prohibits the transfer 
of agricultural land belonging to an African or Arab to 
a non-African or non-Arab, without the sanction of the 
sritish Resident. The Agricultural Produce Export 
Decree, The Adulteration of Produce Decree, The Clove 
Growers’ Association Decree and the Clove Exporters’ 
Decree, instituted in 1934, have been subjects of par- 
ticular controversy, resulting in mass meetings and 
serious riots in Zanzibar. The Indian merchants, 
traders and financiers have repeatedly made charges of 
race discrimination by the Government to force them 
out of the industry. They particularly object to the 
Alienation of Land Decree as designed ultimately to 
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center control of production 
in the hands of the Arabs and 
Africans. 

t The main factor in the sit- 
uation as it has now de- 
veloped is the Clove Growers’ 
Association. As early as 1896 
the Zanzibar Government 
was urged to make cloves a 
Government monopoly. In 
1927 the first Clove Growers’ 
Association came into being 
as a sub-department of the 
Agricultural Department. On 
its failure to function suc- 
cessfully a bill was finally in- 
troduced and passed by the 
Legislative Council of Zanzi- 
bar in June, 1934, instituting 
the present Clove Growers’ 
Association. The aim of this 
association has been to estab- 
lish a measure of control over 
the whole clove industry 
i with a view to eliminating 
“ruinous private speculation and securing stable mar- 
kets abroad.” 

; The stated aims of the Association are to secure for 
the grower the best price obtainable for cloves, the 
simplification of marketing, and the elimination of un- 
necessary transport, handling and financial charges as 
well as the uneconomic interposition of the middleman. 
The wide powers of the Association have been subject 








The Association is eventually to obtain complete con- 





to much criticism. The present policy of the Board of 
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The field work of 
picking and_ trans- 
porting cloves is 
well illustrated in 
the interesting 
pictures on this page. 




































































A quaint method of 
transporting cloves is 
illustrated at left. The 
women below are set- 
ting the cloves out to 
dry in the sun. 
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trol of the industry 
hrough*purchases and 
through purchases anc 
sales, until ultimately it 
will be able to acquire the 









whole of each year’s crop 
direct from the growers 
and sell direct to the con- 
sumers or merchants 
abroad. 

Under the provision of 











the Clove Exporters’ De- 
I 









cree (1934) no cloves can 
be exported except by a ™ 
licensed exporter, who is 








required to pay an annual 






license fee. The Licensing oat 
. ~ 














Authority is the Clove 
Growers’ Association who 
is incidently also a com- 
peting licensed exporter. 


limit the number of exporters. Only five exporters stock to control the market. 
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worth while paying 
the prescribed annual 
fee of £150, to obtain 
a license. 

Export licenses can- 
not be assigned or 
transferred without 
the consent of the 
Clove Growers’ Asso- 
ciation. Unlicensed 
exporters have found 
a way of carrying on 
business by buying 
from licensed export- 
ers, including the 
Clove Growers’ Asso- 
ciation, on f.o. b. 
terms. Strong objec- 
tion continues to be 
expressed against the 
Decree by exporters, 
especially against the 
advantages it accords 
the Clove Growers’ 
Association as_ their 
competitor. Export- 
ers work on a small 
margin of profit, the 
maximum being, it is 
stated, 1 per cent. 

It would therefore 
seem that although 
cloves would be ob- 
tainable by importers 
in the principal mar- 
kets of the world other 
than thru the agents 
established by the 
Clove Growers’ Asso- 
ciation, the market is 
being considerably 
narrowed down with 
the possibility that ex- 
porters other than the 
Association will be 
eventually eliminated. 
The source of supply 
from other than the 
Association may be- 
come so uncertain as to 
discourage importers 


In 1923 there were 113 firms or individuals exporting entirely. The year ended the 30th of June, 1935, which 
cloves. Their number was gradually reduced owing, it was the first financial period of the Association under its 
is said to the adverse effects of speculation and keen new form and widened scope, is regarded as a pre- 
competition, to 54 in 1932, 45 in 1933, and 37 in 1934. liminary period and its results in no way indicate a 
Of those then left the majority had a very small turn- normal years operations. It was a period of partial 
over. experiment and of building up stock with the double 

The objects of the Clove Exporters’ Decree was to object of supporting local prices and obtaining sufficient 
It was not until the end 
other than the Clove Growers’ Association considered it of the year that the effects of this policy became 
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apparent. A short harvest for the 1935 6 season has 
helped the Association as the amount of the crop that 
went into hands other than the C.G.A. was not large. 
The 1936/7 crop is also expected to be short. Prices 
have been rising in the Islands and it is said that the 
market would shortly be as high as 25c per pound for 
futures. 

The steady advance in clove prices has already been 
reflected in the current New York market for clove oil. 
In drums the price was $1.35 and in cans the range was 
to $1.38 per pound. This represents an advance of 25c 
per pound since the first of this year. 

The main objection to the Clove Growers’ Associa- 
tion in Zanzibar comes from the Indian National Asso- 
ciation. It is the Indian traders, financiers and mer- 
chants who will be most seriously affected by a mo- 
nopoly whose aim will be their elimination from the 
industry. They claim no case exists for Government 
interference and that the 
C.G.A. is a gamble on a large 
scale with public funds as 
dealings in cloves must neces- 
sarily be of a_ speculative 
character irrespective of by 
what agency these dealings are 
conducted. 
































Objections are also raised to 
the export license fee, the 
stockists’ license fee, the pro- 
hibition of the export of stems, 
etc. Strong exception was 
taken to the attempt to create 
a monopoly and the stated 
intention to gradually elimi- 
nate dealers and exporters from 
the market. 

It was also stated that 
foreign markets have been 
antagonized by the appoint- 
ment of a single agent in the 
United States. It was also 
considered by these dissatisfied 
factors to be undesirable—be- 
cause of the danger of losing 
existing markets—to establish 
a minimum price for export 
sales. 

The present higher prices for 
cloves cannot be attributed 
entirely to the activities 
of the Clove Growers’ 
Association as the surplus 
from the 1935/6 season is only 
298,509 Frasilas—the lowest 
since the 1930/1 season. There 
is considerable irregularity in 
the annual production of cloves 
and there is no certainty when 
a small crop will occur. The 
1936/7 crop is expected to be 













































The huge piles of cloves 
are being packed and 
the bales sewed and 
made ready for ship- 
ment to the markets of 
the world. 



































An exporter poses with 
his shipment of cloves, 
all ready for loading on 
the lighter at right. 


short and this will further 
strengthen the market 
and incidentally the 
position of the C.G.A, 
One primary purpose 
of all monopolies, how- 
ever, is to advance prices. 
Therefore it is logical to 
assume that when the 
Clove Growers’ Associa- 
tion obtains full control 
through the acquisition 
of the bulk of the clove 
crop and the elimination 





of the middleman and free trading, prices paid by con- 
sumers in the world markets will be at higher levels. 

In May 1936, B. H. Binder, F. C. A., was sent to 
Zanzibar by the Secretary of State for the Colonies to 
investigate the 21 draconial decrees promulgated by the 
Zanzibar Government relative to the clove industry. 

In a very lengthy report he arrived at the following 
conclusions: 

There is no actual excess production of cloves over 
the world’s requirements as over a period of years 
production is practically equal to the demand. There- 
fore if annual crops were uniform there would be no 
serious problem to solve. However, there are violent 
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fluctuations in the annual production of cloves and 
there is no uniformity in the occurrences of large 
and small annual crops. 

The problems therefore are: How to carry over 
the surplus production of one year, or years until 
supplies are adjusted by a short crop or a series of 
short crops. How to reduce the wide fluctuations in 
buying and selling prices caused by the irregularity 
of crops and speculation, and to stabilize prices 
within reasonable limits. How to obtain the best 
price for the grower. 

The Government, Mr. Binder states, has en- 
deavored to deal with these three points by the 
establishment of the Clove Growers’ Association. 
The operations of the Association, he reports, has 
steadied the market and brought about an improve- 
ment in prices and eliminated a certain amount of 
speculation and a number of middlemen whose 
services were unnecessary. 

The efforts of the Association have been aided by 
the two short crops 
with the result that 
the C.G.A. is now in 
practical control of the 
local stock. Although 
the Association was 
not granted a legal 
monopoly, the Gov- 
ernment has publicly 
declared that the aims 
and objects of the As- 
sociation would be to 





obtain a monopoly, 
and it has now prac- 
tically attained that 
position, and at pres- 
ent is able to control 
both buying and sell- 
ing prices. 

[ts continued ability 
to control selling 
prices is dependent on 
the proportion it can 
secure of the 1936/7 
crop, according to the 
summation in the 
Binder report. It is 


Binder that the present 


also recommended by Mr. 


operations of the C.G.A. should be continued, but on a 
wider basis and with more extended powers. 


Mr. Binder also states that the growers as a body are 
supporters of the Association and that they should wel- 
come an extension of its powers, especially along the 
lines that all local buying of cloves be centered in the 
Association on the same lines, and with the same effects, 
as if the Association were a Co-operative Society. On 
this basis, it is said, the various prices for the different 
grades would be averaged for the benefit of all the 


growers. 


May ’37: 40, 5 












































DEPARTMENT 
STORE 
PROMOTION 


lS mere in its “Country Club Fashions Promo- 
tion,” is offering department stores a detailed plan 
for a promotion designed to interest the entire com- 
munity. The plan, as outlined by Houbigant, makes 
the toilet goods department the center of a program 
involving practically the entire store and including 
publicity tie-ups, window display ideas, a fashion show, 
and other recommendations. <A feature of the plan is 
its completeness and the fact that it can be worked out 
in a comparatively short time. 

Letters which Houbigant has sent to merchandise 
managers and buyers announcing the plan state that, 
“in the development of advertising plans for our new 
Country Club Perfume, we discovered that we had 
selected a name for our fragrance which fitted perfectly 
a growing trend. We found that the Country Club has 
become a fashion force. We found the name Country 
Club to be an ideal description of a certain type of 
apparel and accessories—a broader term than “sports 
clothes” or “spectator sports clothes’—broad enough 
to include the dance frocks that are worn on country 
club gala nights. 

“We have developed a Country Club Fashion pre- 
sentation capable of store-wide application. We have 
worked out a number of interesting contributory ideas. 
The plan has won acceptance from several leading 
stores. 

“The Country Club colors, derived from our Country 
Club Perfume package, have become the colors of the 
season under the auspices of the Millinery Creators’ 
Guild. To quote from the Guild Fashion Preview 
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GUZZONE-CASH 


Program: The new colors sponsored by the Millinery 
Creators’ Guild as a basis for store promotions during 
April, May and June have been named: Country Club 
Green, Country Club Brown, and Country Club Burnt 
Wheat, as inspired by Houbigant’s new perfume 
‘Country Club.’ 
with the spirit of the Great American Institution, the 
Country Club.’ ” 


This new perfume fits in perfectly 


The plan is outlined in a 21-page bulletin which 


Houbigant sends to merchandise managers and buyers 
who are interested in the promotion. It includes sug- 
gestions for a Country Club Fashions Week, a Country 
Club Fashion Show, dramatizing clothes for partic- 
ipants and spectators at country clubs, publicity sug- 
gestions, display suggestions, and other ideas for special 
days and special tournaments during the week. 

Houbigant offers sample vials of ‘Country Club” 
perfume for distribution at the fashion show and also 
regular packages to be offered as prizes for various of 
the contests suggested to stimulate community interest. 
Many other promotional projects are also treated at 
length in the outline presented by the company to 
selected stores. 

[t is felt that toilet goods department executives will 
be very willing to cooperate because it gives the depart- 
ment an opportunity to present a store-wide promotion 
centered about its products. This opens the way for 
increased volume during the spring and early summer 
by focussing attention upon out-of-door cosmetics 
generally. 
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GIFT OPPORTUNITIES 


ve ERENT RT yy ONE IEE 


























y= the current interest in gift merchandising of 

cosmetics gathering momentum because of the 
obvious opportunities it offers for raising sagging sales 
curves during “off seasons” of the year, the month of 
June assumes new importance in the selling plans of 
cosmetic manufacturers. For June brings weddings and 
graduations, Father's Day, and the beginning of the 
demand for vacation cosmetics. Here are four specific 
markets at which to direct promotions and the alert 
sales manager is more and more aware of their import- 





ance to him. 

The June weddings offer simply a gift merchandising 
opportunity. A University of Chicago survey showed 
that there were 1,327,000 marriages in 1935. It is safe 
to assume that from 25 to 50 per cent. of these weddings 
take place in or near June. And what with brides giving 
to bridesmaids, and grooms giving to ushers, and every- 
body giving to brides, intelligently planned selling 
efforts might well divert a large share of the money 





spent on gifts to perfumes and cosmetics. 

Graduation is an accepted gift occasion, too, but it is 
also more than that. It is a chance to make lasting 
customers of a large group of young women who are at a 
very responsive age. During June, something like 
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70,000 young women will get college degrees. During 
the same month perhaps 400,000 girls will graduate 
from secondary schools. With those finishing normal 
schools and junior colleges the total would be close to 
600,000. 

When these 600,000 young women graduates are 
translated into terms of a market for cosmetics, they 
assume unusual significance in the sales picture. In the 
first place, practically all of them will receive at least one 
gift from relatives and friends, and this volume alone is 
sufficient to make extra planning and extra sales effort 
worth while. But, in addition, they are at an age which 
makes them particularly responsive to perfumes and 
cosmetics. Each one is especially anxious to look her 
best and if properly introduced to cosmetics at this 
critical time is quite likely to become a life-long user. 

Father’s Day presents a parallel situation. It is a 
splendid gift merchandising opportunity with a chance 
to make regular users of cosmetics in a comparatively 
unexploited field. Thanks to alert and progressive 
merchandising by manufacturers of men’s lines, men 
today buy more cosmetics than they have in the past. 
But even these manufacturers are first to admit that 
men still do not buy all the cosmetics they can and 
should use. And, admittedly, the percentage of men 
using anything but shaving cream, is still very small. 

But Father’s Day offers an excellent chance, via the 
gift method, to get more men started using cosmetics 
and to introduce men to a wider range of products. The 
manufacturers of men’s lines have been among the 
leaders in developing attractive packages and_ their 
handsomely packaged sets make ideal gifts. In addi- 
tion, the smart powders, lotions, shaving preparations, 
hair preparations, and eaux de Cologne should rate high 
in the gift field, while bath preparations, perfumed for 
masculine tastes, are well calculated to break down the 
resistance of even the most violently objecting male— 
provided he can be persuaded to use them. It is that 
hurdle which puts the smartest merchandising talent to 
the test. 

The fact that good weather, with its vacations and 
out-of-door activities, follows close on the heels of 
father’s day also makes gifts like vacation kits, sunburn 
preventives, soothing and cooling lotions and powders 
for after exposure, anti-perspirants and deodorants, 
very acceptable to all men who golf, fish, ride, play 
tennis, or engage in any form of outdoor sports. These 
are gifts which are extremely practical and which, at the 
same time, furnish subtle means for introducing a much 
wider range of men to the benefits of cosmetics. 

The vacation cosmetic market has been a develop- 
ment of comparatively recent years and one which has 
been rather successfully exploited by cosmetic man- 
ufacturers. The “back-to-nature’” movement upon 
which this market depends, continues in unabated 
fashion. Increased emphasis upon health, increased 
leisure, cheaper and improved transportation have all 
been important factors in this development. By this 
time the trend is definitely in the direction of an all- 
year-round market for vacation cosmetics, but, for the 
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present at least, the large volume sale of these products 
starts in June and sales managers time their promotions 
accordingly. 

The sunburn preventive is, of course, the big seller in 
this market, but all cosmetics benefit, particularly 
vacation, beach, or travel kits, powder and make-up 
preparations, and the general line of skin and _ hair 
preparations which guard against and remedy the 
effects of exposure. One of the new developments in 
this field has been the perfume for sport wear and this 
season already promises to show more and bigger pro- 
motions directed at this particular market. 





WE LIKE THEM 


Editor, 
The Drug & Cosmetic Industry: 

I am quite sure that you, like many other editors, are 
the recipient of many personal expressions and confes- 
sions by your readers. Even with this in mind I do not 
hesitate in adding my story for I appreciate the part 
your publication has played in forming my ideas. Last 
year my brother and I conducted a rather broad mer- 
chandising and sales survey in the South for several 
large concerns. Not being technically familiar with the 
drug and cosmetic field we turned to your publication 
as a manual with which to work. We found The Drug 
& Cosmetic Industry not only indispensable in our 
work in your specialized field, but an abundant source 
for new ideas with unlimited application in other fields. 
I laugh now to think that some of the pots and pans 
Georgia housewives are using tonight were inspired not 
only in design but in their merchandising by Paris per- 
fumers. Its influence was indeed varied. Powder 
boxes inspired air conditioning cabinets. Lotion shelf 
appeal sold pickles and mustard. Patman Bill edi- 
torials changed whole sales set-ups. And under it all it 
was steadily building up in me a desire to merchandise 
cosmetics and drug specialties. 

Thank you for printing such an interesting and help- 
ful magazine. 


ARCHIE ELLIOTT, 
Chicago, Ill., April 6, 1937. 


The Drug and Cosmetic Industry: 

We feel we would like to take this occasion to express 
to you our reaction to our advertisement of Tab Gum 
No. 116 in your last issue. 

It has been most gratifying to us to receive a large 
number of inquiries from practically all parts of the 
country, requesting samples and further information 
regarding this new product of ours. As your publica- 
tion was the only one which carried our advertisement, 
this response can be directly attributed to your appeal 
to the trade. 

We are very much encouraged with the results ob- 
tained up to the present time and are now working on 
a copy for a full page in your next issue. 

THURSTON & BRAIDICH, 
New York, April 28, 1937. 
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VON MIKLOS 


POWDER MIXING 


By FRANCIS CHILSON 


Production Engineer 


= are almost as many kinds of powder mixers 
as there are powders. It is possible, therefore, in 
a paper of this sort only to present a brief survey of the 
principal types available with comments on their use- 
fulness. Because powders differ in the densities of their 
constituent ingredients and because the individual in- 
gredients differ in mesh and particle shape as well, each 
powder mixture presents, from a scientific point-of- 
view, a different mixing problem. Although, as micro- 
scopic examination will reveal, perfectly homogeneous 
powder mixtures are rarely encountered, they are close 
enough for practical purposes, and, such mixtures are as 
close to perfect as it is possible to bring them by 
mechanical means. For the purposes of this paper we 
can separate all powders into two groups; those which 
will mix uniformly without attrition and those which 


will not. 
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The first group, are not in reality powders; they are 
relatively coarse crystals or granules such as _ tablet 
granulations, bath salts, effervescent mixtures, etc. In 
such mixtures each particle or aggregate is an entity in 
itself and has relatively little affinity, as a rule, for other 
particles in the same lot. For this reason, we encounter 
in mixing a cyclical movement of particles, during 
which, the batch will approach uniformity and recede 
again. It is for the same reason that such materials 
will stratify in some types of mixer and not mix at all. 

The second group is made up of fine mesh powders of 
which face and stomachic powders are examples. Such 
powder mixtures will range in particle size all the way 
from a hundred mesh down to half a micron. Generally 
they do not mix easily due to the formation of very fine 
agglomerates which can be broken up only by attrition. 
The necessity of breaking up these little aggregates is 

(Continued on page 663) 

















MOUTH WASHES 


i pews is no such thing as a disinfectant mouth wash 

which will sterilize the oral cavity, and keep it so 
for any length of time. One mechanical reason for this 
is that the more or less constant secretion and swallow- 
ing of saliva prevent prolonged contact by mouth 
washes with the superficial tissues of the mouth and 
throat. If any appreciable effect is to be obtained from 
the use of a mouth wash, the preparation must be used 
every hour or even oftener. Brushing the teeth morning 
and night suffices for the fairly normal mouth. Along 
the lines of ‘mouth hygiene,” all that can be expected 
from a mouth wash is that it will aid the tooth brush, 
dental floss and toothpick in the mechanical removal 
of culture medium for microorganisms. Normal sali- 
vary secretion and proper mastication automatically 
cleanse the mouth more efficiently than any mouth 
wash. Simple rinsing of the mouth is of no great value. 
The mouth wash should be rapidly swished back and 
forth and from side to side. The most that the vast 
majority of mouth washes accomplish is to make the 
effort more pleasant, due to the presence of palatable 


flavoring agents in the dentifrices. 

A diseased mouth should be cleansed night and morn- 
ing and after each meal, so as to leave as little culture 
medium as possible in the mouth during the interims, 
particularly during the sleeping periods when active 
salivary secretion and mastication are quiescent. All 
of these facts, as well as those which follow, should be 


thoroughly studied by the manufacturer in devising 
formulas, and in compiling directions for use. 

Mouth washes are intended for application to the 
parts of the mouth in front of the anterior pillar of the 
fauces. Ifa wash is intended for effects on the pharynx, 
the preparation is then called a gargle. Most individuals 
do not gargle properly; they blow bubbles in the mouth. 

If any efficient medication is to result from gargling, 
the individual must almost swallow the solution, and 
expel it by a forward movement of the head just before 
it passes down the esophagus or gullet. Obviously, 
when a gargle is used properly, some of the solution may 
be swallowed. Mouth washes should, consequently, be 
harmless, if occasionally swallowed. Children cannot 
gargle efficiently; therefore the use of a coarse spray, 
throat irrigation, or lozenges must be substituted for the 
gargle. 

In the cases of adults, mouth washes may be fairly 
strong. Even alcohol up to 20° is tolerated by the 
oral mucosae of adults, but the alcoholic concentration 
should not be above this limit. 

Applications to mucous membrance in general should 
be warm. Therefore, concentrated mouth washes are 
preferable because they may be diluted with warm or 
hot water before using them. 

All mouth washes should have pleasant odors and 
tastes. Sugars and viscid substances in general should 
be avoided in devising formulas for mouth washes be- 
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cause they are prone to decompose. Saccharin is prob- 
ably the best sweetening agent for this type of prepara- 
tion. Usually 1°% of saccharin is adequate. Many 
mouth washes contain soap which makes them more 
efficient because the lowering of the surface tension of 
the solution increases its power to penetrate into crev- 
ices. In addition, the spirocheticidal property of soap 
probably affords a degree of protection against infection 
of the tissues by reducing the number of spirochetes in 
the oral cavity. The percentage of soap should not go 
above two per cent. The presence of soap in a mouth 
wash demands strong flavoring agents, such as cloves, 
cinnamon, spearmint and peppermint, to make them 
palatable. Usually from one-half to one per cent. of 
volatile oils or derivatives will suffice for flavoring pur- 
poses. The oils should be terpeneless. Many dentists 
question the use of soapy mouth washes by children 
because of the potential local irritating action of the 
soap, plus the irritation which may be produced by the 
strong flavoring agents required. Saponin, or other 
foaming agents, are employed in place of soap by 
some manufacturers. 

In stomatitis the mouth may be so sore that the tooth 
brush cannot be used. In such cases the index finger 
may be wrapped in absorbent cotton, the wrapped 
finger dipped in the mouth wash, and applied. 

The official solution of hydrogen peroxide, diluted 
with two to three parts of water, may be applied to the 
oral mucosa as a cleansing agent because, on surfaces 
which have albuminosis deposits, this solution acts in a 
fashion similar to soap on the skin. Potassium per- 
manganate is doubtless the best deodorant for foul 
conditions of the mouth. Just enough potassium per- 
manganate to make the solution of a rose to port wine 
color suffices. 

The following colors may be used for mouth washes: 
Bright Red—Solution of Cochineal, Tincture of Cud- 
Reddish Brown—Compound Tincture 
Caramel, Tincture of Caramel, 
Tincture of Saffron, R.E., Tar- 


bear, Amaranth. 
of Cudbear. Brown 


R. B. Golden ¥ ellow 
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color). 


(permitted 


trazine Yellowish Green—Light 
Green, S.F. (permitted color). Dark Green—Fast Green 
F. C. F. (permitted color). 

An acceptable astringent mouth wash may be made 
by using enough tannic acid to make the recommended 
dilution from 1 to 2©;. Cinnamon is the best “covering 
flavor’ for tannic acid. 

The National Formulary VI Antiseptic Solution has 
been shown to meet the demands of the Food and Drug 
Administration for an “antiseptic.” The formula 
follows: 


LOL CENL, CoS Ramee eae ar og ane Nee ae ara PerenanES re re erect rt enh 2 25.0 
NEMMMINGM So ac dur ais Heda oars ae es eee dee Wea eke Cee a 1.0 
OLS UT Tro) ee eons ee ae ne at OM eee aS ney 1.0 
COU G] aS ae ae ne eee Se ee nea Reena T mene ey Fi 1.0 
SUG STG) Se Rr er ERIE Tan Paka URE anty rer yaa br che 2.0 
WEGGHIE SANGUINEE ois oie Fos, phi wee ea in ween 1.2 
CUMGEY BIRGING 5 5-5 ols ak Sos tie asic nicioe uae Ba eee 0.3 
POCONO a2 ot eee rae Rie ais og ora ane py a era aa a ere 300.0 
Distilled Water; lo make. « ..< <..ceoi nec bonncnn cates 1000.0 


The formulas which are presented below provide 
abundant material for study and experimentation. 


Amber Mouth Wash 


CoS. CC ieee ne oonbere series Pee rarer a rare 16.0 
Bale RCI hs face ane ne ee ee 1.6 
NUNC UNNAD NR oer Sw ee een ae cat ad aed ae Ree ee 0.5 
‘Tikymel: ..... 2... +. sista ha Baa een ee atone rae 1.5 
CHE OR UCHRU RU os finned ea as eee 6.0 
IVRGOTIGE OMG WINROr So coisa rein nse Wa 3.0 
Fld. Baptista, as desired 

RIGONOE sewn 300.0 
Bnatillcd Water to makes. 6. 5ic sede cedieascedteras 1000.0 

Ruby Mouth Wash 

Sodium Borate..... : me 20.0 
Sodium Salicylate. 5.0 
Eucalyptol.. .. Ls 
Menthol. . : 0.3 
Thymol... re 0.5 
Methyl Salicylate. . 0.6 
Glycerin 100.0 


Alcohol... . 50.0 
Cudbeer. es desired 
Distilled Water, to make 


Continued on page 655 
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TESTED FORMULAS 


} es lathering shaving cream of today is necessarily a 
- fine product because of competition, if for no other 
reason. Competition exists among the many brands of 
creams, there is competition between lather and brush- 
less creams, and finally, the electric dry shaver repre- 
sents no idle threat, especially when the price comes 
down to a level permitting mass sales. 

Another point, quite as important, is the constant 
effort of virtually every man to ease the burden of 
shaving in one way or another. If nothing else, the 
morning shave is boring; it may be downright torture. 
The cream that does not do what it should or fails to 
live up to its more easily tested claims, will soon be dis- 
carded in favor of another experimental tube. 

A lathering shaving cream is a soap mixture which is 
worked into a lather to facilitate shaving. Considering 
first the properties of the cream itself, the cream is 
generally white or only slightly off-white, with or with- 
out a sheen. It must be soft enough to be readily 
squeezed out of the tube, yet must not be sloppy. It 
should be as much as possible a true creamy soap rather 
than a pasty soap and thus mix easily with water. 

The soap must lather very rapidly, or at least as 
rapidly as possible in consideration of other require- 
ments. The lather must be thick, small bubbled, and 
hold considerable water. It must be very persistent 
and not dry on the face. It must support the individual 
hairs of the beard, in order to keep them upright in the 
path of the razor. The soap must not irritate the skin, 
either because of excess alkali or because of the charac- 
teristics of the fat or fatty acids. 

As a general rule, shaving creams are superfatted 
soaps, that is, they contain an excess of fat over the 
amount necessary to react with alkali. This excess 
serves the dual purpose of suppressing hydrolysis and of 
having a slightly emollient effect upon the skin. The 
material used for superfatting need not be the same fat 
that is saponified. The proportion of superfatting 
agent present should not, as a general rule, exceed two 
to three per cent. since large quantities will act too 
strongly to suppress lather formation. Glycerine, 
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present to the extent of five to ten per cent. serves to 
retard drying out of the cream and the lather and tends 
to increase the stability of the lather. Amounts greater 
than these, however, may make the lather too watery 
and are likely to be irritating to tender skins. 

The types of fats and oils used in making a shaving 
soap have an important influence on its properties: some 
give hard soaps, other soft soaps; some give soaps with 
high degrees of lathering power, with others lathering 
power may be very small; some will give small bubble 
lather, while others will give large bubble lather. 

Alkali, as the essential component of all soaps, has 
generally been confined to potassium and sodium 
hydroxides, the former giving the softer soap. Since 
soaps are combinations of weak acids and strong bases 
they show a type of activity peculiar to this class of 
compounds, that is, they break down or hydrolyze in 
the presence of water. The original acid and base are 
more or less completely regenerated, the insoluble fatty 
acid remaining in colloidal solution. Thus a soap in the 
solid state is neutral or almost so to phenolphthalein 
will give a marked red color when diluted with sufficient 
water. The presence of an excess of fatty acid (or 
boric acid) will retard this action. If excess alkali is 
present in the original soap, or if too large a proportion 
is formed on hydrolysis, the soap will be quite irritating 
and be altogether unfit for shaving purposes. 

At this point we wish to correct a foolish mis-state- 
ment in the previous article on brushless creams. Cor- 
rosion of razor blades is more rapid with neutral than 
with alkaline creams, so that brushless creams corrode 
blades more, not less than lathering creams. 

In general, lathering shaving creams are made by 
heating fat and oil mixtures with solutions of alkalies 
until the fat (combination of glycerine and fatty acids) 
breaks down with the liberation of glycerine and forma- 
tion of soap. The proportions of alkali and fat must be 
balanced so that the fat will be slightly (about 3 per 
cent.) in excess or the soap may be made completely 
neutral and then boric acid added to liberate a small 
amount of fatty acid. The action of alkali on fats and 
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SHAVING CREAMS 


oils is slow and requires considerable experience for con- 
trol. In addition, only stronger alkalies, such as the 
two mentioned above may be used for saponifications. 

For these reasons, we have undertaken to investigate 
the formulation of shaving creams not with fats and 
oils, but with the free fatty acids derived from them. 

Fatty acid mixtures can be made from corresponding 
fats and oils by pressure hydrolysis in the presence of 
certain catalysts. Glycerine is recovered and free acids 
are purified. Aside from the great ease with which they 
combine with even quite weak alkalies to make good 
soaps, free fatty acids have the advantages of higher 
purity, because of large scale control, than the cor- 
responding fats and can be controlled to almost any de- 
sired chemical constants. 

The present study will have to be given in two parts, 
the present one being devoted to combinations of seven 
different types of fatty acids with potassium hydroxide, 
sodium hydroxide, triethanolamine. The procedure is 
comparatively simple. The fat is melted and the cal- 
culated amount of alkali, dissolved in water, is added. 
The mixtures are very thick and stirring is difficult but 
stirring must be continued until the soap seems to be 
After standing overnight the soap is 
mixed again. Apparently no change takes place after 
twenty-four hours and with shaving soaps made in this 
way it may be possible to dispense with long periods of 
aging generally otherwise necessary. To avoid any 
extraneous factors, the first experimental creams con- 
The 


homogeneous. 


sisted only of fatty acids, alkalies, and water. 


fatty acids used were coconut oil fatty acid, palm oil 
fatty acids, olive oil fatty acids, tallow fatty acids, 


stearic acid, myristic acid, and oleic acid. 

Twenty-one separate experiments have so far been 
made with the above fatty acids in combination with 
each of the three alkalies, namely, potassium hydroxide, 
sodium hydroxide, triethanolamine. Thirty-five parts 
of fatty acid were brought almost to neutrality with 
alkali and enough water added to make one hundred 


parts. The proportions used are listed below: 
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Coconut Olive Oleic Myristic Palm Stearie Tallow 
Fatty acid... 35.00 35.00 35.00 35.00 35.00 35.00 35.00 
KQED. ....-<: 945 6.89 6.92 8.40 7.00 7.00 7.00 
Water... <<. 55.55 58.11 58.08 56.60 58.00 58.00 58.00 
Fatty acid.. 35.00 35.00 35.00 35.00 35.00 35.00 35.00 
NaOH..... 6.73 4.91 4.94 5.98 4.99 4.99 4.99 
Water..... 58.27 60.09 60.06 59.02 60.01 60.01 60.01 
Fatty acid.. 35.00 35.00 35.00 35.00 35.00 35.00 35.00 
Trieth...... 23.60 17.20 17.30 21.00 17.50 17.50 17.50 
Water:.....:.. 41.40 47.80 47.7 44.00 47.50 47.50 7.50 


In general, the triethanolamine soaps are the softest, 
the soda soaps the hardest. All of the triethanolamine 
soaps, except the stearate, are red-brown in color, and it 
remains to be seen whether these soaps can be used in 
shaving creams at all. They have obvious advantages, 
being extremely mild and very easily soluble. The soda 
soaps are quite hard, especially the stearate, light in 
color, and soluble with difficulty. They are most useful 
in cheaply increasing the consistency of the shaving 
soap. Potash soaps are intermediate between these 
two. 

The potassium and sodium coconut oil fatty acid 
soaps are both liquids, the potash soap being lighter in 
color. The olive oil fatty acid soaps are very much in 
appearance and consistency like petroleum jelly, the 
triethanolamine combination being soft and red, the 
soda soap being yellow and medium hard, while the 
potash soap is browner and softer. Sodium oleate is a 
clear reddish jelly, the other two being similar to the 
olive oil fatty acid compounds. Potassium myristate is 
semi-liquid and very creamy; the soda soap is quite 
hard while the compound with triethanolamine is a 
reddish jelly. The soap from palm fatty acids and 
potassium hydroxide looks like a finished shaving 
cream, but it is somewhat harder. The soda soap con- 
sists of hard lumps while the triethanolamine compound 
is quite soft. Potassium stearate has a beautiful pearly 
sheen and has the consistency of a good shaving cream 
but lathers very poorly, the soda soap is almost too hard 

(Continued on page 665) 
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es the first time in history, synthetic vitamin B, is 
being produced by factory methods and on a com- 
mercial scale. 

Merck & Co., using the formula developed by Dr. 
R. R. Williams, Chemical Director of Bell Laboratories, 
have a substantial output now, and equipment under 
construction will increase production several hundred 
per cent. 

There is a story of unselfish endeavour by one man, 
Dr. Williams, covering more than a quarter of a century 
behind this new method of obtaining vitamin B,. He 
worked that long to discover the formula which makes 
the manufacture of this vitamin less tedious and less 
expensive than the old process, thus opening avenues to 
wider use of the important substance in the treatment 
and prevention of diseases caused by vitamin deficiency. 

Vitamin B, deficiency usually is associated with the 
dread malady of the Far East, beriberi, which kills 
thousands each year. But it has a definite “‘close-to- 
home” utility which is growing in importance as 
doctors discover more about this vitamin and its in- 
fluence on health. 

In general, it may be said that this vitamin is a nerve 
builder. Results of considerable promise have been 
obtained by using it in the treatment of polyneuritis of 
pregnancy, as an aid in the control of diabetes, in the 
relief of pain in neuritis and arthritis, and in limiting 
the frequency and severity of epiletic attacks. 

The vitamin also has been used successfully to treat 
the effect of chronic alcoholism. 

The effect of vitamin B, upon the nerves might 
justify giving to it the name of ““machine-age” vitamin 
because it seems to repair the damage to the nervous 
system caused by the tension of modern environment. 

Another factor which makes the commercial manu- 
facture of synthetic vitamin B, more important today 
than in the past is the definite decrease in the amount 
of the vitamin contained in the average American diet 
as processed cereals become more popular. 

Dieticians point out that this is the only important 
vitamin being neglected by present trends. 
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Above is a microphotograph of crystals of synthetic vita- 
min B,, while above at left, Dr. R. R. Williams writes his 
formula for the vitamin. 


For example, the rising use of dairy products pro- 
vides more vitamin A. 

The vogue for sun tan and irradiated foods means 
more vitamin D, 

Improvements in refrigeration and the consequent 
wider distribution of fresh fruit and vegetables through- 
out the year supplies more vitamin C. 

But one looks in vain for any significant upturn in 
consumption of vitamin B, in the natural state. 

There are few natural sources for vitamin B, which 


vield any considerable quantity of the substance. The 
best is rice polishings, but that is a rare dish on the 
American breakfast’ table. Polished rice has but 


limited value. 

Among the common foods, the best sources are the 
brans of grain, ripe peas, beans and lean pork. But 
these contain only a few parts per million. 

The process by which the vitamin was made available 
to the medical profession before Dr. Williams’ discovery 
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SYNTHETIC 


was both slow and expensive. Hundreds of pounds of 
rice polishings were needed to produce as much of the 


vitamin as can be secured now at a few cents by labora- 


tory methods. 

The potency of the new synthetic crystals can be 
judged by the fact that several doses can be sliced from 
a piece the size of a pin head; a single milligram is 
sufficient for a day’s requirements; six grains will last 





















Above is shown a technical assistant at Merck & Co., 
supervising production of synthetic vitamin B:. 


At right, three chemists of Merck & Co. inspect a portion 
of manufacturing process of synthetic vitamin B:. The 
three men are, from left: Dr. Joseph Rosin, vice-president 
and chemical director of Merck; Dr. W. H. Engles, asso- 
ciated director of research development; and Dr. R. T. 
Major, director of research development. 





VITAMIN B, - 


a year, and a pound of the glittering substance would 
do one person for a dozen centuries. 

Although the pure synthetic crystals cannot be ad- 
ministered without some preparation, they are soluble 
in water, and as such can be prepared in doses without 
much trouble. 

Other systems of using the crystals for their medic- 
inal properties are being planned. They can be mixed, 
for example, with wheat flour much in the same manner 
that iodine has been added to salt to prevent simple 
goitre. It seems natural to turn to flour as a general 
method of administering this vitamin because it is in 
the whole grain kernel that the greatest volume of the 
vitamin is found in the natural state. Milling 
destroys it. 

The vitamin can be added to other food products 
with ease, particularly those containing malt or malt 
extracts. Beer, for example, can be used as a “carrier,” 
thus making a glass of beer a treatment for alcoholism 
which, itself, is the result of drinking alcoholic bever- 
ages. 

None of these methods of distributing the synthetic 
Vitamin can be carried out until the Council of Foods 






















and Pharmacy of the American Medical Association 
has studied the problem and passed upon it. 

As already mentioned, the formula by which the 
synthetic vitamins are manufactured is the result of 
more than a quarter of a century of experimentation by 
Dr. Williams. In a manner, the discovery hinges upon 
a severe epidemic of beriberi in the Philippine Islands 
where Williams worked in the early part of this century 
as a research chemist on the staff of the Bureau of 
Science. 

One night during the beriberi epidemic 27 years ago, 
young Williams found himself crouching on the split 
bamboo floor, amid the squalor of a nipa shack in the 
slums of Manila, treating a dying infant. 

With unpracticed fingers, he forced a few drops of a 
precious brown liquid between the lips of the dying 
infant. The drops represented the extract from several 
pounds of rice polishings. 

Before midnight he saw the cessation of the weird, 
almost soundless crying which is characteristic of the 
last stage of the dread malady, called ““Taon” by the 
frightened natives. 

This easing of the gasping breathing, the smoothing 
of the wild pulse, the fading of the blue lips, and the 
hungry nursing and peaceful sleep were the amazing 
reactions to the dosage. 

But what was there in the extract of rice polishings 
that could save a life? What was the mysterious sub- 
stance, and where could it be found other than in the 
polishings of rice? Certainly it was impossible to 
secure a sufficient tonnage of rice polishings to supply 
the demand from 150,000 cases in the Philippine 
Islands alone. 

The answer was: 

‘Somehow, someplace, someone must determine that 
potent factor and by the scientific necromancing of 
technicians, it must be manufactured.” 

Dr. Vedder, who had experimented extensively with 
beriberi, approached the young bio-chemist Williams, 
presented him with a bottle of rice polish extract, and 
proposed that it be identified as to its potent con- 
stituents. 

Experiments already had shown that puppies, when 
nursed at the breast of a mother whose child had died of 
beriberi, contracted the dread illness and died too. 
Other work in the Malay States proved that rice polish- 
ings carried the secret of the cure, and also the snare of 
affliction. 

Groups of men had been fed polished rice. They 
sickened. Brown rice was substituted. The men 
recovered. 

But when Dr. Vedder presented young Williams with 
the bottle of extract, vitamin B,; was unknown, and 
none knew which of the extract’s mysterious substances 
was the curing agent in the treatment of beriberi. 

Neither did the men realize the magnitude of the task 
assigned the young scientist, nor the torturous trail 
that lay ahead. Foresight might have overwhelmed 
them and prevented the undertaking which, many 
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years later, resulted in the completion of this Gar- 
gantuan task. 

As it was, young Mr. Williams blighthely embarked 
on his 27 years of ceaseless toil. It is true that he did 
not work unaided or alone. He received contributions 
from scores of laboratories in every civilized nation of 
the globe. He was encouraged by friends through his 
trials of a thousand failures. He was cheered on by his 
own courage at each pitifully small success. Thus was 
the trail blazed along this odyssey of science. 

Today, with his long labor finished, Dr. Williams 
sits quietly in his office where he serves Bell Labora- 
tories, and pushes aside all opportunity for personal 
financial remuneration by assigning his patent rights to 
the Research Corporation which, in turn, will use pro- 
ceeds to finance further research work. 

Although Dr. Williams has been with Bell Labora- 
tories for several years, the firm did not financially sup- 
port his work with vitamin B,. Neither did Dr. Wil- 
liams cast aside all other interests as he pursued the 
solution to his problem. What he did was make his 
quest an avocation, a super-hobby dedicated to man- 
kind. 

As the bio-chemist patiently explains some of the 
problems which confronted him in the early years of 
his experimentation, he paces the room as if impatient 
with the interviewers who can, at best, understand but. 
few of the technical problems confronting anyone seek- 
ing a synthesis for such a vague and obscure thing as a 
vitamin. 

For several years following the World War, the work 
was carried on in the basement of Dr. Williams’ home, 
and in his garage. Carnegie Corporation provided 
funds for three assistants for a time. Later, Prof. H. T. 
Clark of Columbia University Medical School; Dr. 
E. R. Buchman of Johns Hopkins, and Dr. J. K. Cline 
of Merck & Co., contributed to the success of research. 

Merck & Co., later assisted in the work by contribut- 
ing space, technical facilities and raw materials. It 
was in the company’s laboratories in Rahway, N. J., 
that the synthesis finally was effected. 

As painstaking experiments followed one another, 
each deposited a small grain of truth upon the scales of 
science. Slowly the accumulation began to tip toward 
success. 

One can imagine the feverish urge for unceasing work 
as each fragmentary truth tipped the scales farther and 
farther, until it seemed certain that at any minute suc- 
cess would come. When it did, Dr. Williams would be 
able to tear the vitamin to pieces in the laboratory, 
recognize each of its component parts, and then by 
chemical means build a new vitamin identical in all its 
details and equal in all its properties to the original one. 

Success came. Then for the first time in history 
vitamin B; was commercially available in quantities 
corresponding to mountains of rice polish, and at a 
price which places it at the disposal of all who need its 
beneficial properties. 

(Continued on page 677) 
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Powder Mixing 
(Continued from page 655) 


indicated in instances where it is necessary to disperse 
colors, flavors or perfumes and also where the product 
must conform to assay. 

As in the case of the powders, we may also divide the 
mixers into groups of which there are now two, and 
presently will be a third. The first group embraces 
those mixers in which the body or holding tank is sta- 
tionary; the second is that wherein the body of the 
mixer moves. The first group is exemplified by the 
customary horizontal type powder mixer equipped with 
a spiral, ribbon or wing type agitator. Such mixers are 
made by J. H. Day, Ross and others. The second 
group is illustrated by the various tumbling mixers 
such as the McClellallan Batch mixer, the Tanzi mixer, 
the Abbe Engineering conical mixer and others. These 
mixers are made in a variety of sizes and shapes and 
generally they have no internal moving parts but de- 
pend for mixing upon tumbling, which is made more or 
less effective by the arrangement of internal, fixed 
baffles. The Tanzi mixer, however, is an exception for 
it has two internal rotary agitators to aid in the disper- 
sion of the tumbling mass. 

It is obvious that mixers which depend entirely upon 
the fall of materials cannot impart very much attrition 
and, hence, are less useful for mixing powders that re- 
quire forcible mixing or attrition, than they are for 
granular and other similar materials. It is because 
these mixers impart so little attrition, that they are used 
for mixing soft tablet granulations which would pulver- 
ize in any other type of mixer. Notwithstanding, they 
do proportion ingredients very well and much more 
rapidly than any other type of mixer. In mixing face 
powder, for example, a tumbling mixer was tried and it 
was found that in two minutes a perfect distribution of 
ingredients was achieved, and, at first glance, it ap- 
peared that the color was equally well distributed. But 
upon rubbing out a sample it was found that the very 
small aggregates of zinc oxide, while perfectly coated 
with color on the outside were still white within, in- 
dicating an insufficient amount of attrition to break 
down these aggregates. Nor did they break down with 
an additional twenty minutes of mixing. However, as 
pre-mixers for pulverizers, tumbling mixers are excel- 
lent. 

The vertical types have two drawbacks which should 
be noted. They must be operated slowly or else centrif- 
ugal force will keep the lot in one end of the drum and 
it will not mix at all. The second drawback is that in 
proportion to capacity they are very large; they must 
be built about twice as large as effective capacity. If 
they are loaded much more than half full they will not 
mix at all. For the handling of small batches, the size 
of a tumbling type mixer does not matter, but when an 
eight hundred pound charge of material must be mixed, 
the mixer is necessarily a colossal affair. 

The horizontal types also require loading to the 
half capacity mark, but being horizontal they can be 
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made longer and their height kept down. In the 
horizontal types it is rather more difficult to secure the 
free fluxing which prevails in the vertical types, and still 
more difficult to achieve a free, reciprocal movement 
from end to end. But it can be achieved by proper 
internal baffling, by making the drum up in triangular 
sections, and, as in the case of the Tanzi mixer, by 
mounting eccentrically a square or rectangular drum. 

In order to gain one feature in equipment design we 
usually lose another. Thus, in tumbling type mixers 
we must provide baffles. Baffles set at right angles to 
the drum wall mean interstices and these in turn in- 
crease cleaning difficulties especially of sticky or co- 
hesive materials. 

There is still another drawback to the vertical type 
drum mixer which we neglected to mention above, 
namely, it is rather difficult to set them up so that they 
can be loaded and discharged easily. If it is desired to 
transfer the charge to another piece of operating equip- 
ment, it becomes something of a problem to set the 
mixer high enough to make direct transfer possible 
without the use of a transfer conveyor. By the same 
token, the higher the discharge point the more difficult 
it becomes to load the mixer. Usually this causes diffi- 
culties through lack of head room. The problem is 
somewhat less difficult when an upper loading floor is 
available. It is customary, therefore, to arrange the 
loading of vertical mixers at an angle of about thirty 
degrees. The horizontal tumbling mixers do not 
present such a difficult problem, but a more difficult one, 
nevertheless, than the agitator types of horizontal 
mixer, because of size in relation to capacity as com- 
pared with the latter types. 

In spite of these drawbacks we believe that the body 
of a powder mixer should move as well as the agitator. 
We also prefer, because of average headroom conditions, 
a horizontal to a vertical type mixer. Following some 
suggestions made by us, an equipment maker is now 
building a powder mixer, which provides a moving 
body, an agitator capable of imparting adequate attri- 
tion, and a free reciprocal movement from end to end of 


a horizontal drum. In addition to these features, the 
machine will be designed so that all internal baffles and 


Be- 


cause of efficient agitating elements the size of this 


agitating elements can be removed for cleaning. 


mixer will be in proportion to its charge. 

In the case of the customary ribbon type horizontal 
mixers, the principal difficulty lies in the fact that while 
they impart some attrition through the friction of 
rapidly moving particles, they do not give enough 
For this reason, in mixing the more difficult 
A second disadvantage lies 


attrition. 
materials, they are slow. 
in the fact that for mechanical reasons it is not possible 
to have contact between the agitator and the bottom of 
the mixer body. This leaves a relatively undisturbed 
layer of material, which in most cases gradually becomes 
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distributed by friction, but in the case of sticky ma- 
terials does not. It was for this reason that we indi- 
cated a preference for mixers having moving shells or 
bodies. Another difficulty lies in the fact that such 
mixers are not easy to clean thoroughly, nor do they 
discharge completely. However, it appears that these 
difficulties will not long persist, for it is possible now to 
obtain a horizontal mixer having a stationary body, in 
which the bottom is scraped and in which the highest 
degree of attrition is attained. 

We refer to combination mixers and beaters of the 
Hottman type. In these reciprocal end to end move- 
ment is provided by a pair of open spirals which lie in 
the bottom of the mixing trough. Attrition is provided 
by a high speed beater located in one end of the mixer. 
In other words, one of the screws forces the material 
into the high speed beater, the other brings it back 
again, the combination providing a counter-current 
flow of material and a pulverizing action. This type of 
development can be carried a considerable distance. 
The only drawback visible at the moment lies in the fact 
that the mixing spirals lies on a metal bed and a metal 
to metal contact is not good either for the materials of 
the mixer. Such a mixer of course is useful only for the 
mixing of fine powders. It would be possible of course 
to design the unit so that the beating element could be 
by-passed, in which case a gentle mixing action can be 
achieved. 

However, the ribbon-type agitator in a horizontal 
tank provides a mixer which fits, at present, a greater 
range of mixing applications than any other. But their 
deficiencies generally are numerous from a mixing stand- 
point and from a cleaning standpoint they leave all to 
be desired. We believe, however, that many new de- 
velopments can be expected in this field. There is no 
reason why we cannot have a mixer that will provide as 
little or as much attrition as we wish. There is no rea- 
son why we should have any dead spots in the mixer, 
There is no reason why we should encounter loading, 
discharge or cleaning difficulties. There is no reason 
why we cannot have a mixer that will handle any 
kind of powder or granule we may choose to put into it. 


And we'll bet that within two years we shall have it. 





Telling Our Position 
(Continued from page 637) 
the impression that it would make a great deal of dif- 
ference whether control of advertising was placed in the 
Food and Drug Administration or the Federal Trade 
Commission. 

To our mind this has been largely a smoke screen 
thrown up to delay passage of any bill. It is because 
we are strongly in favor of a new bill that we wish to 
see this smoke screen dispelled. As a means of dispell- 


ing this smoke screen, we have been attempting to 


prove that it makes no difference which department 
gets control of advertising, the result will be the same. 
We know that your association is strongly in favor of a 
new bill and control of advertising by the Food and 
Drug Administration. The reason why you have not 
gotten the bill is mainly because the Federal Trade 
Commission has been injected into the picture under 
the false impression that they would be more lenient. 

We are in perfect agreement with the expressed pur- 
pose of the Board of Standards, namely, to protect the 
industry from unjust criticism. We are also in perfect 
agreement with your statement that the way to bring 
this about is to be able to substantiate claims made in 
advertising by means of real evidence. 

However, we do not believe that your method of 
attacking the problem is designed to produce the best 
results for the industry. You seem perfectly willing to 
accept all criticism of the government agencies, medical 
associations, and consumer organizations at their face 
value. You communicate with manufacturers asking 
them to furnish evidence. If the manufacturers do not 
have the evidence, then you seem willing to attempt to 
convince manufacturers that they should alter their 
claims in accordance with some false statement forced 
into a stipulation by the Federal Trade Commission. 

We believe that there is something real in cosmetics. 
We believe that skins can be improved in appearance 
and health through the use of cosmetics. And by 
appearance we do not only mean superficial appearance 
caused by covering or changing the color with powder 
and rouge: we believe that skins can be made to appear 
more full of life. 

The reason why a state of apathy permeates a large 
part of the industry and seems to be reflected in your 
attitude, is that cosmetic manufacturers, by and large, 
have taken little or no time out of their daily routine to 
investigate the pharmacologic side of cosmetics. Hardly 
anywhere in the industry do we find extensive research 
laboratories conducted by manufacturers scientifically 
to study the effects of cosmetic ingredients upon the 
skin. Where have any fellowships been established in 
medical colleges for study of this phase of the subject? 

Fellowships were established by the predecessor of 
your association to study aromatic chemicals and essen- 
tial oils. This involved some studies which were quite 
remote from the perfume and cosmetic industry itself, 
while the whole subject was not nearly so important as a 
true study of the effects of cosmetics. The establish- 
ment of fellowships for a study that is absolutely essen- 
tial to the future of the industry should be an obvious 
step in the work of your board. With these fellowships 
established, it would merely be a matter of time before 
you would be in possession of first-hand information 
regarding the problems before you. 

EDITOR, 
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Mouth Washes 


(Continued from page 657) 
Orange Mouth Wash 


ON Sa, 5. |e a a EER a Rees ST Vee Eor A eee Pr ep er 25.0 
Malev ist OM 22 aoc sss oes crer ee OW ss tap he cet 1.0 
[ys SULINS US OTS) 2 2: Ee ae ree ne are ee oe eee ee 6.0 
GIS CGR ore cnsiercs Fh ger ina olka Shanna grote errs 100.0 
Dark Orange color, as desired 

Distilled: Water: towable: . .....6.2h6.0e esc oh 0004 See 1000.0 


Dobell’s Solution 


SodmmmaBorite sno geen eine we ri ee 15.0 
SOU ICOBUONACE 3.5 35 8 sie SS sya ots Ohta omen ee 15.0 
SP RRER@ NR OT a 20020 a: 2 caller aS Sek a ein an oles slo ae aa 3.0 
MIN CME 5 ora sated ania ays sto Reg Rd ecko ree Soha 35.0 
Distilled: Weber, CONAN. oo os iain onde eee: 1000.0 

Acid Mouth Wash 
RES /1 teas (Cl Cs en aie ee reese, SR ee a ne Chr re eee. eye 8.0 
[Od Por Us a ee ae ee ener re an Sane ween een a 16.0 
UIST | ne eRe Re oe eee Rene ern gare yr ere ee ere de veer Ae 2.0 
CH Oe PCDDOLIANIG os 6 v.55 cece eee otittenM aeeaceeaeees 3.0 
BGR OM iiciorcis sets ease ca aa eee} epee heels 2.0 
WIGENY PORNO MIDIO ee oo sce ie oan nae nth ee 6.0 
VOLPI NEC) [SPR ee Me a re ene en eee rat arene ye 1.0 
PRG RES esses ce he er eer nies er ak woe Ni 180.0 
Distilled: Water; to maken. «.. sess ice cnnuinkgeces she 1000.0 

Saline Mouth Wash 
GARG RAEE A OPERAS 8532.5 senate sewer er oe oes Sv oy Oe 20.0 
Beno pHOIeHe a <.Gccuvew.cld answer sie od eel 1.0 
SEER SA CONDENRN 555 5 sarsrera.5476 oie ws Heme dldre ind anes 3.0 
Oy EO DIO 50 os au4 ssh ckeeccoesidaneias oie eee 2.5 
GE ORO CTIA 622 25 c325- 515 sacar Sen's ideo Foes ee we 1.5 
TURE IR Oia eax svar cis astro gh waa aag an wha Sy iain wears aa 1.0 
Sodus @inlowide, 10 MANS. <6 ics. d teres aoeed oes e Zaces 1000.0 

Nolte: Use one gram to a cup of warm water. 

Myrrh Mouth Wash 
Wivicture Ole Weyeniiys 52 oo esas pce cole caters = eres colons es 5.0 
RN aE 8 5 eins cc exelorachslegcteeee Meneses a Citak y Ore Aa ee 10.0 
OK GEE Gr BCR MN 6:5: 3.016 ahs cs seterearn ee Sonera ee 3.0 
OimOl SpenmiMines s s5)2 H60 sscids oe on ee encind wee nese 3.0 
A CORRE aac 55s asd te ee va gh snap ne HSK A dean SUN ah rs, Meare ened ers 100.0 
PRRSEREN ESE co sical hg A hav erent wi re man PE LE Ee 150.0 
Distiied. Water, to male. is ocecewcs ean wioeene. 1000.0 

Astringent Mouth Wash 
YG CORIO 5 2 o cisiesic ie COE Oe ea 1.0 
1 STE ULIT) | ee ae RE ne eae oe Ls eee, te a oe ee ee 0.5 
CHR GE @inrigin ON: o:0.55 ooh ccoaczas Savietuce oe ae 1.3 
MOTI Ge OCS is, sag, eee sie Sata aoe OW 0.5 
Solution of Pormaldehyde:.......<.c.in.c50 shies wee ee 0.5 
SNEED LO CO LIRENEN 5-2) 3p'odraactedav cscsn Cre Banos ore an oe as 0.4 
LACS | eS A ee EE ee a Ree Cee Oe em 45.0 
Color, as desired 
Distilled: Water. tomakee.: 2 acid ete here we ae 1000.0 
Peppermint Mouth Wash 

Win Gturd Ole VIVERN ie coc. cecety de err vont men eee 10.0 
(PICU AMO AIDC! ONGREE Soo se: 55.0 soni Pere kT Wiles oor ES 
OT Of PERSE Gs ys.c 5 soe oss. x2 Sa. stu eaay aanare ee 3.0 
LLC LTA 2 SE eee ET Re een ete ema rent Cares tro 1.0 
Ein CIMMAINGE << 5-2.455:15. 9 1 Bac ele ere ieee eee 3 
NVR NEADIN RL Fos hie cay co cd zo hts nr ence Ra or cw eT 0.3 
MERIC ORERIY 535 Riccio. kets os wees 4 eR ROR ace OT ao 10.0 
\ UEC ES a ee ae ee ge Roe Se ryan tris ener Sop 2 20.0 
1.1 C0) NC) ene ae a OnE PPE ECO Ge CPE N orien Mee or 120.0 


May ’37: 40, 5 


The Drug and Cosmetic Industry 


Soap Mouth Wash 


Powdered dap 5c... nncawoodeaes caecuendeueweues 20.0 
), | 722) 13) SA ae ee eee ee ae ae eM ni Oe been Mata? 9 
Color, as desired 

Flavor, as desired 


Distilled: Water. tomighes..... << sscccsdeeseecadieiouse 1000.0 
Tannic Acid Mouth Wash 

"ROD OUD 2s, aro oa a sie ORE Ea aaa 64.0 

Biguiehech PNCKON 6 ooo.) are cavenamee kere e end 18.0 

Em GR COE 6 5 oie ao arectctadadceacasanacuedena 15.0 

MSENCRUI NE aera loco cy crt tera curd ahaa tee ee are ee 120.0 

Pastilleds Water, tomas oo. 2 cc ek oo cee easiness 1000.0 


Chlorthymol Mouth Wash 


CHIRON WRT x. cee Se ae Ce ee re 1.00 
Oot Pepposnints.... 2. sc. os hee eee nc eeea uidaes 25 
GRO CLOG Caran oo x8 wae oe oc Mews eee ease Kdoe ao 
OHNO DONOR so iss ic nein ad eee nee eee 50 
Color, as desired 
GUNCCEINES Ss fo certo a. een oe eee 75.00 
DEM IRN Me ar Oe Se eve Aa er Usa ee aie Moen na er Pere 200.00 
Distilled: Water; to mine... occ cwiiccccccvsne sweden 1000.00 
Chlorate Mouth Wash 
Patansniii CMake ec ora. soe cepa oe eee 20.0 
RWONN CHEN Su azo cand ot meres oo ulares 10.0 
Oi Of Pe ppeeinG 3525.4. 655i o sone otro anita Sata tes 2.0 
Dyistilied. Water. (0) MIME. 5s cx. orc aedoncnascaeeosas 1000.0 
Alkaline Mouth Wash 
Sddiuini HrearhOuntes ssc osu poas cases coe aewerl ens 20.0 
SOUMPEIEINI RNGIE ONE CE 52. Sasi e ds Sabai sxe ara aig gre aca eee ee 20.0 
MINGINOD Nc van ctasixs cr terdevee coe emt ae eewanade 0.5 
Bieahvntols. 2. cs cscks node ok enw aeeraieu sans oaeeas 1.0 
Wolinyl Sale vint@ss<s6c. le cevicc cence. covet oseceeens 0.5 
ON OG Rte 5. af 5858 Say eee 5. hee Se eee 1.0 
"Rinettire: 68 @UUNOGE: 2 oo <a. vies Sins a Sos SoS uleeee ees 20.0 
CCNY sao hx ho ces Soh Ine Oe eae eae 95.0 
PONROINoo. oian csee haat teens aes ane ee pee ere 60.0 
Durtilled: Water, termighe:« «<6 .00cs ws sadeuncsndwaes 1000.0 
Thymol Mouth Wash 
Pinyin co piso wa cd cate ds maamnteeaceveneeenea 5.0 
Sod Onell. <2 6 Sib own ss Cece cansowdancnewaeeowe 16.0 
Oil o€ Pewpertinntts <<< ov oe. os ns wees eg qcrscmanuwesees 1.0 
CHM of Cinviginents <2 ooo bs ion oes laecacncumeunseowat 1.0 
Bistiied Water: to miahes so. sss ocdeace cacunesveces 1000.0 


The public should be impressed with the fact that 
carious and abscessed teeth prevent the establishment 
of a clean and hygienic condition in the mouth. Only 
the dentist can put such mouths in cleanable condition. 


Tested Formulas 
(Continued from page 659) 


to be cut by a knife, while the triethanolamine stearate 
is the lightest compound in this triethanolamine series. 
The soap from tallow fatty acids and potash has good 
color and consistency, the soda soap is hard and lumpy 
while the triethanolamine compound is another of the 
reddish petrolatum types. 

Some general observations of the lathering power and 
type of lather for these soaps will be given in the next 
article in this series, along with the customary formulas. 
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FERD. MULHENS 

Ferd. Mulhens offers “4711” 
Captol liquid shampoo, which is 
soapless, for oily hair. It cleanses 
thoroughly, bringing out the natural 
color and lustre. 2711" Captol 
Oil Shampoo also soapless, for 
drv hair, provides a rich lather 
which freshens the heir and im- 
parts new vitality. 


SPOONER 


Spooner offers ‘‘Sun-aid,’’ which 
helps to soothe sunburn. Sun-Aid 
comes in powder form ina sprinlker 
top metal container of rust and 
gray. Sun-aid is said to soothe the 
burn caused by sharp sun rays and 
relieve the sting of sun-burn with- 
out discomfort. 


YARDLEY 


Yardley’s English Lavender can 
now be purchased with an atom- 
izer. Two attractive bottles of this 
perfume have been packaged with 
atomizers. Refill bottles are also 
available. English Lavender is de- 
lightful for outdoor sports and in- 
formal occasions. 


CHERAMY 

A new line of flower odors has 
been introduced by Cheramy in 
perfume, talcum and dusting pow- 
der. The perfume, in concen- 
trated form, is fragranced in six 
odors. The flacons are plastic 
capped. The talcum and dusting 
powder are fragranced in four 
odors, with conventionalized 
flower designs of strong, blended 
colors for the package motif. 


McKESSON 

McKesson’s “Cod and Halibut 
Liver Oil” is the newest addition 
to the company’s vitamin line. 
Having 19,350 U.S.P. vitamin A 
units, and 3,290 U.S.P. vitamin D 
units per 5 cc., it is a source of 
natural vitamins in more or less con- 
centrated form. 


LENTHERIC 


Lentheric’s Nutan’’ sunburn pre- 
ventative is simple to use. It should 
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be applied liberally to the skin be- 
fore exposure and repeated ap- 
plications made, especially during 
the initial exposure. 


REVLON 
Taking costume colors into con- 
sideration, Revlon has created two 
shades of nail polish to blend with 
suntanned skin. Newport is a con- 
servative rosy beige, and Nassau is 
a glowing sunset red with just a 

suggestion of orange. 


ELENE OF VIENNA 

Elene of Vienna, Inc., has 
created a new formula for the 
Vienna Woods pine air purifier. 
It is boxed for gift purposes to- 
gether with a little gold-plated 
atomizer—large and small sizes. Its 
woodsy freshness dispells unpleas- 
ant odors. 


SOAPLESS PRODUCTS CO. 

Soapless Products Co. has in- 
troduced “Abunda Bath Foam,” 
which produces an abundance of 
foam in the bath when the force of 
— is turned on a small quantity 
of it. 


PARFUMS LENGYEL 


Parfums Lengyel has created a 
special memento size of Parfum |Im- 
periale Lengyel for the coronation 
period. This smaller size of the ex- 
quisite fragrance is packaged indi- 
vidually in crystal bottles. 


KLEINERT 
The Kleinert Co. has introduced 
Mirelle deodorant cream. It is 


antiseptic, mildly astringent, non- 
toxic and has a pleasing odor. 


TUSSY 


Tussy is offering Poudre Exotique 
in six delicate shades to match skin 
tones. It is fine, clinging powder 
which gives a natural, fresh ap- 
pearance and gives the skin a 
velvety bloom. It comes in an at- 
tractive gray box with copper 
colored motifs. 
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GLAZO 


Simultaneously with the intro- 
duction of several new cream 
polish shades, Glazo announces its 
new and larger-sized bottle of 
polish. Glazo’s latest shades in- 
clude Thistle, Old Rose, Rust, 
Dahlia, and Imperial, all in the soft, 
“misty undertones. 


PINAUD 
The House of Pinaud has created 


a new product—Pinaud’s Eau de 
uinine with oil. It comes in 
graceful cut bottle with a tall neck. 


HOUBIGANT 


Houbigant’ S Fougere Royale 
men’s line is augmented with a new 
toiletry— ‘Oil for the Hair,’’ de- 
signed to avoid brittleness of hair 
and irritation of dandruff through 
lubrication of the scalp. Fougere 
Royale Talcum has been repackaged 
in a more colorful tin. 


RALLET 


Rallet announces Rallet eau de 
cologne perfumed with “Le No. 
It is offered in a full size, hand- 
fitting flacon handsomely presented 
in a cylindrical white kidskin box. 


SPOONER, INC. 


Spooner, Inc., has developed 
the Bonnie Lassie treatment line 
which has exceptional eye appeal. 
The packages were designed by 
Joseph Parentini of Spooner; bot- 
tles and jars furnished by Hazel 
Atlas Glass Co., and Decalco- 
manias furnished by the Commer- 


ford Price Co. 


HYNSON, WESTCOTT & 
DUNNING 


Hynson, Westcott & Dunning 
Thantis Lozenges, first introduced 
in 1931 are enjoying steadily in- 
creasing popularity. The product 
shows the excellent use to which a 
glass vial can be put in packaging 
products of this type. Photo 
courtesy Kimble Glass Co. 
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VIGNY 


Vigny has added an eau de 
cologne to the line in the Golli- 
wogg odor. The attractive bottle 
with gold cap carries a label with 
the familiar Golliwogg head, and 
is packed in an al] white box with 
black lettering. 


IODINE PROCESSES, INC. 


lodine Processes Inc. offer 
““lodostick’” which is an antiseptic 
preparation in stick form for ex- 
ternal use. |t dissolves in blood or 
water and may be applied to 
wounds, scratches, and cuts. It 
comes in a molded case somewhat 
smaller than a lipstick case. 


CHAR-TEX INC. 

A new package which attracts 
by not only its pleasing appear- 
ance, but also by its applied color 
labeling, has been developed by 
Char-Tex Inc. for its Char-Tex 
antiseptic mouth wash. Photo 
courtesy Owens-Illinois Glass Co. 


McKESSON & ROBBINS 


McKesson & Robbins, pin has 
prepared “Vitamin C”’ in the ‘form 
of stable uncoated tablets, for 
nation-wide distribution under its 
own label. This preparation is 
composed of pure 1-ascorbic acid, 
commonly known as 1-cevitamic 
acid, of high pharmaceutical ex- 
cellence, which will remain stable 
under normal storage conditions. 


DERMALAB, INC. 


Dermalab, Inc. recently intro- 
duced an_ attractive Antiseptic 
Skin Cleanser package. A very 
effective color effect is obtained by 
Silver Foil labels printed in red, 
Maryland Blue Glass jars, and rich 
silver and red decorated C-T full 
dome no knurl caps by the Aridor 
Co. Photo courtesy the Aridor Co. 


CHAP STICK 
The Chap Stick Co.’s ““Chap 
Stick’ for the relief of dry, chapped 
lips, chapped face, chapped hands, 
windburn, etc., comes in a black 
metal container with a white cap. 
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n store shelves and counters, 
there’s a LEADER of the Line: a 
PACKAGE that edges to the front. 
That product can be Yours! @ Turn 
MORE display power into your mer- 
chandise. FORCE it into dealer and 
consumer minds-SHOW it atits BEST! 


CRACK DOWN HARD 
with PACKAGE accent on 


@ APPEARANCE 

@ CONVENIENCE 

@ CONTENTS VALUE 
Call ‘“NATIONAL” into your Packaging Plans: 


NATIONAL 
Con! rreak down 




























NATIONAL CAN eM 
CORPORATION - 


SUBSIDIARY OF McKEESPORT TIN PLATE CORPORATION a. 
EXECUTIVE OFFICES e 110 EAST 42nd STREET e NEW YORK 
Sales Offices and Plants @ NEW YORK CITY « BALTIMORE « MASPETH, N Y. erm saline 


aie 8 








CHICAGO « BOSTON « DETROIT « HAMILTON, OHIO 
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HE TREND IN COSMETICS: Stores have 

started selling warm weather goods earlier this 
year than usual. The first sunny days have brought 
much of this merchandise upon the counters and the 
response has been very good. Present expectations are 
for an active tourist business. Buyers think that they 
may have good sales for the smaller sizes of the regular 
packages of perfumes, etc., during this summer. The 
vogue for sample packages, supported by the fashion for 
small hand bags apparently is somewhat on the decline. 


It has served its purpose to re-educate the consumer in 
the use of better grade and higher priced merchandise. 
There are now many buyers who think that the time 
has come when their sale should be discouraged. Fewer 
displays of purse-size packages are seen upon the better 
grade counters and generally an attempt is made to sell 
a bigger package at the start. 

The bulk package has definitely arrived. Many 
stores contemplate special bulk promotions in August 
because their presence upon the counter responds to the 
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Because of outstanding sales in March 1937, wholesale sales of toilet preparations for the year ended March 1937 
reached the grand total of $189,573,000, or 11.9 per cent. greater than the $169,491,000 for the twelve month 
period ended February 1937, and 35 per cent. ahead of the $140,486,000 in the twelve months ending March 1936. 
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state of mind of the consumer who is ready to spend 
more upon a purchase, if it gives him larger quantity at 
reduced cost. Utility merchandise bath powders, bath 
crystals and similar articles possibly will feel most the 
benefit, but stores have already a sufficient demand also 
for the bulk packages of the higher priced perfumes to 
force their inclusion into the counter displays. 

Cream manufacturers may find it worth their while 
to look further into the development of the vitamin 
argument. There is no doubt that it has taken hold of 
the imagination of the consumer. Questions relating to 
vitamins are frequently asked at the counters. Drug 
stores which have much of this business believe that the 
vitamin creams can be used advantageously for trading- 
up purposes, which makes them a valuable addition to 
the counter display. 


ees MAN OF FIFTY. “Something should be 
done about men of fifty,’ said Dr. Lafayette B. 
Mendel, shortly before his last illness. “The medical 
profession as well as public agencies have given a great 
deal of attention to babies and children. There are 
permanently organized drives on tuberculosis, cancer 
and syphilis, but nobody seems to be paying much 
attention to the continually increasing ‘degenerative’ 
conditions among middle-aged men. All these condi- 
tions—heart disease, kidney trouble, hardening of the 
arteries, high blood pressure, diabetes—may be al- 
leviated. The physician can actually help almost any 
man with either an incipient or chronic condition. The 
problem is to get men to go to the doctor in advance of 
trouble. But it is customary for men not to do any- 
thing about their health until definite symptoms ap- 
pear. We ought to change that.” 

Squibb, at least, is going to do its part to change that. 
These words of Dr. Mendel’s form the introduction to a 
handsomely illustrated portfolio currently being dis- 

















tributed by Squibb to the medical profession. The body 
of the portfolio contains a series of advertisements 
which Squibb is inaugurating in Salurday Evening Post, 
Time, Fortune and Hygeia. With these advertise- 
ments, it is Squibb’s announced aim to get men of 
fifty and over into the physician’s office for tinely 
medical examination and guidance. 

Further along in the pages of “Something Should Be 
Done About the Man of Fifty,’’ Squibb points out that 
from 1900 to 1934, the so-called ‘degenerative’ condi- 
tions have increased 54 per cent. ‘“The solution,” says 
Squibb, “‘is for him to consult his physician while he is 
well. If men of mature years can only be induced to 
take this precaution, the problem of the degenerative 
condition will be materially reduced.” 

Smartly planned and executed, this advertising cam- 
paign and the accompanying portfolio to physicians 
should prove a further bond in the friendly relations 
which Squibb has always maintained with the medical 
profession. 

As if to give further emphasis to Squibb’s move, the 
Bureau of Census released vital statistics on April 16 
which show that 312,333 died from heart disease in 1935, 
as compared with 303,724 in 1934; 144,065 from cancer, 
compared with 140,771; 103,516 from nephritis, com- 
pared with 106,584; 96,938 from cerebral hemorrhage, 
compared with 97,148; 28,364 from diabetes, compared 
with 28,000; and 26,448 from diseases of the arteries, 
compared with 27,673. 


IGOROL 3-STEP STEPS 300%. We have a very 
interesting letter from H. F. Gordon, advertising 
manager of J. Schanzenbach & Co., suppliers of Vigorol- 
Ozon-Siscon products to beauty salons since 1884. The 
company recently adopted new packages so that salon 
patrons would be encouraged to buy packages for home 
treatment. The adoption of these packages resulted in 


(Continued on page 675) 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District in March 1937 were 18.1 per 
cent greater than in the same month of the previous year. This 
corresponds to adjusted index numbers of 113.4 for March 1937, 
112.0 for February 1937 and 100.6 for March 1936. 
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Sales of toilet articles and preparations by department stores 
in the Richmond Federal Reserve District averaged 10.3 per cent 
greater in March 1937 than in March 1936. In Baltimore, sales 
were 16.7 per cent ahead of last year and in Washington they 
were 5.3 per cent greater. The adjusted index numbers for the 
district as a whole were 113.4 for March 1937, 112.0 for Feb- 
ruary 1937 and 100.6 for March 1936. 
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Wl . e e Subtle fragrance 


sells your product, identifies it in the 
consumer's mind. Protect this quality, 
distinctively yours, in pure white, chem- 


ically inert HAZEL-ATLAS Opal Jars. 


Double shell caps are stocked sn black only, but any color can be produced on special order provided 





GLASS COMPANY 
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ALUMINUM TUBES 
Mr Temyale Jp patty A 


(The Third of a Series of Talks on Aluminum Tubes) 









Here’s a real test. 


Take this tube that I am holding—it’s 
a Victor Aluminum tube. Squeeze it in 
the palm of your hand. See how 
easily it crushes. That’s 
because by our annealing 
process we take all of the 
stiffness out of the alu- 
minum that is normally 
hard and stiff. 








tubes from 
cap to clip 


A Victor Aluminum tube can stand crushing and 
rolling and more crushing, all the way to the shoulder. 
With all this abuse, it comes through with sound walls. 

% ~ PN 

Most consumers are careless about the way they handle their 
tubes. Some of them squeeze the tube, others crush it, starting 
from the middle, some roll it, leaving part of the contents to bulge 


the tube. It should be worth a good deal to you to know that 
your tubes can stand this strain and still not develop leaks. 


Most consumers also want the cap to roll on to the neck with- 
out fussing around for the threads. The rigid neck to which the 
cap fits without fuss, is another outstanding feature of Victor 
Aluminum tubes. 


And economically speaking, there’s the money you save when you 
use Victor Aluminum tubes. Shall we send you samples and prices? 


Where your product is such that you must use a VICTOR METAL PRODUCTS 
tin tube, or where a lead tube or tin-coated lead = 
tube will serve your purpose, let us quote you on Core FP OBRATIGO DS 


these grades. Samples on request. 


196 Diamond Street, Brooklyn, N. Y. 


Located in the heart of the metropolitan district, close to the shipping terminals, we can make prompt deliveries to any part 
of the country. Protect yourself against shutdowns and delayed deliveries by placing your requirements in our hands. 






































THEY LOOK 


ALIKE - 


ONE [S OlFFERENT 2 





_AKE no mistake about it, CCS Screw Caps are different. 
They are the only caps with the Deep Hook Thread ...a 
feature that assures definite advantages in the sealing of 
your product. 

Because of this patented thread construction, CCS Screw 
Caps spin on the glass thread faster—seal tighter with the 
same application force—and are far easier to remove. For 
many users of screw caps they have solved the problem of 
obtaining better sealing at no increase in cost. 

Give your product the benefit of the increased efficiency 


and security which CCS Screw Caps provide. An adequate 
supply for testing will be sent without cost or obligation. 


CROWN CORK & SEAL COMPANY ¢ BALTIMORE, MD. 


World's Largest Makers of Closures for Glass Containers 


SADE DORIS 
SEER TREE 
sane USANA 




















CONTINUOUS INSPECTION 
Rigid standards of quality have much 
to do with the sealing efficiency and 
dependability of CCS Screw Caps. 
Continuous inspections and tests of 
materials and increasing vigilance in 
fabrication combine to produce screw 
caps of the highest degree of perfection. 






































ANNOUNCES 


ANOTHER MARVELOUS IMPROVEMENT IN CLOSURES 
THE 


KEP-ARK LINERWELL CAP 











The KEP-ARK LINERWELL cap is a METAL closure. This guarantees complete free- 


dom from loss by breakage and is positive assurance that no package will reach the 
consumer with a cracked or leaking cap. 

No glue or other adhesive is necessary for holding brush, applicator or dauber in place. 
These parts are easily and rapidly assembled in cap. 

The Linerwell insert may be had in different materials suitable for perfectly sealing and 
protecting any product desired. Any color. 


The Linerwell insert is securely locked in shell by the well known patented Kep-Ark ring 
and cannot become loose or fall out. This ingenious mechanical feature entirely does 
away with the old style washer or liner. Evaporation and leakage is under perfect control. 


Inside rings are furnished plain, any color or protective coating desired. 
Outside shells in any color, lithographed, embossed or plain. Any size or depth. 


NO CLOSURE EVER PRODUCED FROM ANY MATERIAL BY ANYONE ANYWHERE CAN POSSIBLY 
COMPETE IN EITHER QUALITY OR PRICE WITH THIS PERFECTLY CONSTRUCTED 


KEP-ARK LINERWELL CAP 








BOSTON, MASS. 


KEP-ARK EXCLUSIVE CANADIAN REPRESENTATIVES—COLLAPSIBLE TUBES AND CONTAINERS, LTD., TORONTO, CAN. 





















































ESTED PACKAGES. More and more the trend 
in packaging seems to be toward compactness. 
This is definitely evidenced by the single inexpensive 
cylinder used by Helena Rubinstein to package three 





beauty preparations in her new “Three Step” treat- 
ment. Each jar rests in its own compartment of the 
cylinder which comes in red and gold for the dry skin 
and red and white for the normal or oily skin. 
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KACING 
NOTLS 


Another compact ensemble is being introduced by 
Imperial Formula, consisting of lipstick, rouge and 
powder. The box itself is no larger than the average 
face powder box. The rouge and lipstick rest in the 
upper compartment which lifts, revealing the face 


powder compartment below. 


URSE-SIZE PERFUME CONTAINER. An in- 
teresting little perfume container for the handbag 
has been placed on the market by Mary Dunhill. It has 
been named the “Scentinel” most appropriately, be- 
cause it really does guard perfume in the purse. Per- 





fume can be carried in safety in this container which is 
equipped with a ground glass dropper. The inner glass 
vial is encased in a flat gleaming metal case which is 
available in plain gold plate, sterling and engine turned 
designs. While the vial holds about two drams, the 
container is flat and circular, making a mighty con- 
venient and good looking addition to the handbag. It 
is retailed unfilled, or with Mary Dunhill’s Gardenia or 
Flowers of Devonshire perfumes. 
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EMPHASIZE THE MODERN NOTE IN PACKAGING 





ODERN designs for drug and 

cosmetic packages will be 
enhanced by the addition of a color- 
ful Armstrong’s Embossed-Top 
Cork. These modern closures are 
obtainable in standard shapes—or, 
they may be embossed with your 
private decoration in a wide range 
of attractive two-tone color com- 
binations. And in either standard 
or special designs, they add the 
final note of style and color so 
essential to modern packaging. 


In addition to its attractive 
appearance, an Armstrong’s Em- 
bossed-Top Cork combines all the 
sure-sealing qualities of a lively, 
resilient cork with the convenience 
of a hardwood top. As a result, it 
provides a safe, secure seal that 
prevents leakage and evaporation 
and safeguards the quality of your 
product in its journey from your 
factory to the consumer. 

And the hardwood top provides a 
firm grip for the fingers. Consumers 


"an remove an Armstrong’s Em- 
bossed-Top Cork easily and quickly 
... and replacing it is just as simple 
and effortless an operation. 

Give your packages the sealing 
and appearance advantages pro- 
vided by an Armstrong’s Embossed- 
Top Cork. Write today, for com- 
plete information, samples, and 
prices. Armstrong Cork Products 
Company, Closure Divi- 
sion, 913 Arch Street, 
Pennsylvania. 





Lancaster, 


Armstrong’s EMBOSSED-TOP CORKS 
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ESIGN IN) TOOTHBRUSHES: 

amount of ingenuity is being displayed in tooth- 
brush manufacture, with the result that several new 
and interesting features have been developed. While 
many improvements have been made in toothbrushes 
during the past few years, most of them have been con- 
fined to the length of the bristles, shape of the head, 


An increasing 





general size etc. The Rubberset Co. evidently decided 
to do something about the handle, and the ultimate 
result is the introduction of the “Double Duty” tooth- 
brush. Brushing and massaging is produced by twist- 
ing the handle—by changing the angle so that when the 
bristles are against the teeth, you instinctively brush 
up-and-down or round-and-round instead of across. 
The handle tapers from a slim tip to a broad base, with 
an indentation so that the thumb can get a firm grip on 
it. The wide handle also prevents the brush from sink- 
ing down into the holder. It stands erect, with its 
bristles drying in the air, so that the brush-head doesn’t 
become deformed from pressure of the holder. 





Something new and mighty convenient has been de- 
signed by the Pro-phy-lac-tic Brush Co. in the way of a 
toothbrush for traveling purposes. The toothbrush is 
contained in a small cylindrical case, which not only 
serves as the brush container but as a handle for the 
brush as well. The toothbrush consists only of the head 
of the brush with a screw collar. When ready for use it 
is screwed into one end of the case which thus becomes 
the handle. When not in use, the head of the brush is 
unscrewed and tucked into the tiny case which easily 
fits into any corner of the traveling kit. The brush 
heads are clear crystal and the cases are available in six 
attractive colors. 
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Merchandising News 


(Continued from page 672) 


a 300 per cent. increase in sales and Mr. Gordon's de- 
scription of what was done and what accomplished is a 
most interesting commentary on the problems of man- 
ufacturers who use the beauty parlors as outlets. 

He writes that, “years of experience has taught us 
that the large majority of salons make little effort to sell 
merchandise at retail, firstly, because they are not sales 
minded, and secondly, because they are getting more 
profit out of their salon services than out of retailing.” 
In view of the fact that Vigorol treatments produce 
profits many times over that of a retail sales item, we 
make very little effort towards promoting it from this 
angle. 

We observed, however, that many of the shops were 
ordering the four-ounce size quite frequently. Their 
attention was called to the fact that they could buy in 
larger containers thereby saving money. The response 
was negligible—we found that they were selling the 
Vigorol four-ounce size to those of their patrons who 
could not afford regular treatments even at the reduced 
series price. 

To get the retail business we hoped to break down 
such resistance as existed by using a more attractive 
retail package. Special tests were made with selected 
accounts on which orders were filled with the blue 
bottle-white cap packing. The results were very grati- 
fying. All Vigorol Salons were then informed through 
the medium of a large direct mail broadside that with- 
out cutting into their service profits they could make 
additional profits through this attractive retail packing 
by selling to their patrons of limited means unable to 
pay $1.50 for treatment. 

Two years ago, ten out of every one hundred salons 
sold the retail package. At present, the average is 
thirty to thirty-five out of every one hundred, gradually 
increasing because practically every new account in- 
cludes in their order of the professional size several re- 


tail packages. 


W* WERE TOLD THAT SALES of Bristol- 
Myers’ Vitalis to barber shops increased sixty- 
nine per cent. for the first three months of this year as 
compared with the first three months of last year. Since 
Vitalis is sold to barber shops only in Sealtubes—the 
single application containers—a sharp increase might be 
expected due to the elimination of substitution by use of 
these containers. The surprising thing, however, is that 
a fifty per cent. increase is claimed for the sale of the 
bottles to consumers during the same period. The only 
explanation of this is that the people who asked for 
Vitalis in the barber shops are now getting the real 
thing and they like it. Before they did not always get 
the real thing and therefore were not so anxious to buy 
the bottle for use at home. 
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DOUBLE PROTECTION 
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SYLPHRAP- SYLPHSEAL Bands 


(Reg. U.S. Pat. Off.) (Reg. U.S. Pat. Off.) 


Sylvania Cellophane 


hold the closures in place, thereby aiding in 
protects the bottle, label and closure, keeping retaining the original qualities of the products 


them clean and sanitary and preventing tampering with the products. 
For the approval of your consuming trade, choose your packaging materials as carelully as you 


select the ingredients which go to make up the content of your bottles. Increased sales will follow. 


SYLPHRAP and SYLPHSEAL 


are manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 


at FREDERICKSBURG, VA. 


Executive and Sales Office: 122 East 42nd Street, New York 
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ERFUMED LIPSTICK CONTAINERS. The 

idea of a lipstick wafting faintly one’s favorite per- 
fume scent, seems to have taken hold. Elizabeth 
Arden has incorporated the idea into her latest “Royal” 
lipstick. Concealed inside of the lid of the neat swivel- 
type case is a tiny compartment containing a wisp of 
cotton scented with Blue Grass, which also scents the 
lipstick itself. The compartment forms a gold band 
with tiny perforations, close to the top of the lipstick 
case, giving the effect of a coronet. This little motif not 
only enhances the appearance of the lipstick case, but 
permits a faint perfume odor to permeate even when 
the lipstick is closed. 


OOTHBRUSH STERILIZER. Little did 
know when we called that toothbrush sterilizer 
device to your attention in March; that others, too, 
were already in the field with products of this sort. 
Witness, for example, the following letter from Walter 
F. Felton, Ster-L-Way Products Co., Detroit. 
He writes, “We note with considerable interest 
the article appearing in your March issue on page 373, 
re: Toothbrush Sterilizer. We are glad others are 
now engaged in developing the ‘Toothbrush Care” 
We have done considerable pioneering in 


we 


industry. 
that direction. 

“For your information, the sterilizing agent in the 
head of our Ster-L-Way Sterilizing holder is para 
formaldehyde. It functions by throwing off a gas 
into the brush holder. This gas, being lighter than 
air, remains constant in the chamber and neutralizes 
the bacteria found on and in the bristles of every used 
toothbrush. The brush is further protected from 
dust and dirt while in the holder. 

‘There is no odor or taste on the brush. Further, 
it is a convenient and handy holder “Brush in and 
out in a jiffy’ and comes in six colors which gives 
individuality to each brush in a family of six or less 
and we do make up special colors. 





New York. DeVilbiss dispensers used in connection with the bar 
make it possible to dispense bulk perfume direct from the perfumer’s 
bottle. 
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Mr. Felton certainly has something there and 
although he doesn’t say what his brush and container 
retails for, we think some of you may be interested 
enough to get one to examine. Brush and container are 
sold as a unit packed in an attractive carton, cellophane- 
wrapped. The sterilizing agent is packed in the head 
of an inverted glass vial and held in place with an 
orifice-reducing cork. The rest of the vial contains the 
business end of the toothbrush, which can be pushed up 
into place when not in use. 





Quantity Marking 
(Continued from page 641) 

With regard to the provision of the New York State 
law which exempts containers with ornamentations or 
decorations exclusively for gifts or social favors, we 
talked with the Department of Weights and Measures 
of New York City to get an interpretation. We were 
informed that the Department interpreted this to mean 
that packages which of much greater than the contents 
were exempt. In other words, the contents of such a 
package should be incidental. This exemption of the 
New York law is very similar to the exemption in the 
law of South Carolina. 





Synthetic Vitamin Bi 
(Continued from page 662) 

With this long series of experiments completed, Dr. 
Williams plans nothing further in the field of nutrition 
in the immediate future. He feels, however, that the 
true importance of vitamins to health is but dimly 
realized, and that studies now being conducted will re- 
veal much more information than has been found in 
the past. 

He points to recent experiments in which cancer was 
developed in experimental animals through the depriva- 
tion of vitamin E, and predicts that somewhat similar 
results may be obtained when vitamin B, is eliminated, 
as both vitamins have many similar sources in the 
natural state. 

Dr. Williams considers this a nebulous theory, how- 
ever, and makes no claims for his synthetic vitamin con- 
cerning cancer. He merely points out this experiment 
to show how many fields are open to scientists working 
with nutritive values. 

3ut this story is not about cancer and its causes or 
cures. It concerns synthetic vitamin B, and the 
scientist who worked 27 years on a difficult task, 
finished it satisfactorily, and made available to the 
world a substance it needs badly, and at a cost of about 
six cents a dose. 

Perhaps this work never would have been done, or at 
least been postponed many years, if the young scientist 
had not listened to the death rattle in a Filipino baby’s 
throat, and resolved to know what the mysterious sub- 
stance was that replaced death with a chance for life. 

And although the reward for his 27 years of work may 
seem very tangible to the scientist, as far as the layman 
is concerned, no checks can be drawn against it. 
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1935-1936—The Wolf Award for 
Greatest Consumer Convenience 
1936-1937—The Silver Medal 
for Closures Goes to No-Kap 


No-Kap’s Sales Histories are equally impressive! 




















“No lim “No [Ke 
867755 and PH 67755 54 
SPECIMEN” = SPECIMEN 








A Flick and they’re open 
A Flick and they’re closed 


NO-KAP CLOSURES 
(U. S. A.) INC. 


PROVIDENCE, R. I.: 136 West Exchange Street 
NEW YORK, N. Y.: 331 Madison Avenue 


VANDERBILT 3-2258 








———__ Be P 
—_———_, 




















| IIMPORTED | | 
PERFUME BOTTLES and CREAM JARS 
of Beauty and Distinction 











Upper left Upper right 
No. 2471 No.240 No. 2990 No.2735 No. 2451 
44,1&20zs.8&50gms. 2&4 ozs. 1 & 2 ozs. 2 oz. only 


SPOT STOCKS »% IMPORTS % PRIVATE MOLDS 
At Appealingly Low Prices 


* 
SUDBURY IMPORT COMPANY, INC. 


309 Fifth Avenue, New York, N. Y. 


Visit our Showroom and view the Largest Collection in America 


___SSS=—=—= 
RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 

















Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
lt twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 
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MB USTRE” 


a brilliant, rich 
Stanley Label will help 


it to “shining success” 





See for yourself how much greater 
eye-appeal Stanley Labels have... 
yet how inexpensive they are. 
Metal or Foil. Write for 
interesting samples. 


THE STANLEY 
MFG. COMPANY 
Dayton, O hio 
New York 





Chicago 
714 Westminster Bldg. 
110 S. Dearborn St. 


St. Louis 
1341 Syndicate Trust Bldg. 


Kansas City 
500 Fidelity Bank Bldg 


Los Angeles, Maxfield Bldg. 


Vetallic Seals 
SUN cate 









Room 707,Empire State Bldg. 























No. 774 














Here is a representative assortment of our exclusive 
designs. These are made of the highest quality, crystal 
clear, glass bottles. The caps are bakelite in which we 
attach the correct liner and genuine quill camel hair brush 
or metal shank brush to order. 


WRITE FOR SAMPLES AND PRICES 


GLASS PRODUCTS CO. 
GLASSWARE 
VINELAND @® NEW JERSEY 
ATLANTA, GA. NEW YORK CHICAGO, III. 
Warren M. Curry L. A. Barber E. Marx & Co. 


2895 Peachtree St. 74 S. Portland Ave. 308 Washington St. 
Brooklyn, N. Y 











No. 1 No. 2 No. 54 No. 336 No. 8 
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How Many 
of Your Customers 
have to do this? 


Caps that refuse to budge under the twist 
of a woman’s hand are rank offenders. 
They create displeased customers instead 
of satisfied ones. Make sure your containers 
may be opened easily—Use CORK LINERS! 
They not only insure easy, quick removal of 
the cap but they give a safer, surer seal as 
well. No leakage . . . no saturation, no con- 
tamination . . . these 
points are highly import- 
ant. 

And don't overlook the 
fact that the cost of a 
CORK LINER compared 
with the entire closure is 
FREE} & compre insignificant. It's truly 


hensive booklet, ‘‘CORK— 
THE LIVE LINER,"is yours false economy not to use 


for the asking. Send for a 


copy today. CORK. 








CORK INSTITUTE OF AMERICA 


25 WEST 43rd STREET NEW YORK, N. Y. 
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PURITY MUST 
BE PRESERVED 


A drug product must reach the consumer in 
the same condition as it left the manufacturer. 
Standard Collapsible Tubes provide sealed 
protection to an exceptional degree. Even 
during use, careless handling cannot contami- 
nate the contents. 


It has been our pleasure to serve many na- 
tionally known firms in the drug field. Included 
in the list is Abbott Laboratories. 


Your product packed in carefully designed, 
well made Standard Tubes will reach the con- 
sumer in perfect condition. It will still be in 
perfect condition when the last particle is used. 


Why not send for a catalog describing 
Standard Collapsible Tubes and Applicators 
“designed for a purpose.” 


STANDARD SPECIALTY and YUBE CO. 


NEW BRIGHTON 


PENNSYLVANIA 








We are pleased to announce the new 


“HAGERTY HANDY FILLER" 


The Practical 


HAND FILLER 


for creams, lotions and 
all liquids, which can be 
used on any type of jar 
and bottle. 
2 
Write us for illustrations and prices. 


HAGERTY BROS. & CO. 


10 PLATT ST. 


EST. 1849 





NEW YORK CITY, N. Y. 
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NAIL POLISH 


Nail Polish lacquer that is applied 


without brush marks or streaks. Bril- 
liant gloss. ..excellent adherence 


. fast drying. . . will not wear off, 
pealor crack. Wide range of the most 
attractive and stylish colors. 


Made under the most exacting and 
scientific conditions. Careful selec- 
tion of colors which are fast and do 
not fade in sunlight, or re-act to hard 
waters or strong soaps. 


Cream Polish—Transparent Polish— 


Nailflex Polish Remover—and Cuticle 
Remover—bottled under your own 


brand or supplied in 55 gal. drums, 30 


gal. drums or 5 gal. cans. 


The MONROE SANDER CORPORATION 


Manufacturers of Saloré Products 


LONG ISLAND CITY 
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A Monthly Series of Technical Articles for Chemists and Executives 
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‘ed’ NET SALES of ETHYL ALCOHOL tothe TRADE 
1937 COMPARED TO 1936 - %o_ é 
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1937 APPARENT CONSUMPTION 

| of INDUSTRIAL ETHYL ALCOHOL | 
SHOWN CUMULATIVELY 2s PER CENT 
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Apparent consumption of industrial ethyl alcohol 
from Jan. 1 to Feb. 28, 1937 was 9,678,000 wine 
gallons. This is 28.3 per cent less than during the | 
same period in 1936 when 13,493,000 wine gal- | 


lons were consumed 


TREASURY DEPT. MAKES 
NEW FIELD ASSIGNMENTS 


Stewart Berkshire, deputy commissioner of 
Internal Revenue. Washington, D. C.. recently 
announced in AT-Cireular No, 272 the follow- | 


f field personnel, effective 


| 
} 
| 








ing assignment ¢ 

April oth, 1937: 
William D. Moss, District Supervisor, District 
No. 2, New York, a 4 
William E. Dunigan, Assistant Supervisor | En 
forcement District No. 2, New York, N. Y 
Paul D. Clutton, Assistant Supervisor (Per 
missive), District No. 2, New York, N. Y 
William N. Woodruff, Assistant Supervisor 
Enforcement), District No. 4, Newark, N. J 


Earl E. Koehler, 


Washington, D 


NK 
N 


Chief, Enforcement Division 
Cc 


COMPOUND PILL VARNISH 
WITH ABSOLUTE ALCOHOL 


Absolute aleohol is an essential component 
of several compounds for varnishing pills, | 
according to reports from abroad. { 


Several formulas were developed in a studs 
of methods for coating pills with cocoa fol- 


Jowed by varnishing. Good results. it is as- 


serted. were obtained with balsam of tolu 
20 £5 ether JO a. absolute aleohol 30) ¢. 
(nether formula said to work well is) gum 
benzoin 15 g.. ether 22 ¢.. absolute aleohol 


68 «. 

Before varnishing. the pills were coated with | 
a compound of 15 g. of cocoa powder moist | 
ened with a mixture of one part gum arabic | 
and two parts sugar syrup. This amount of 
coating compound is said to have been ample | 
for covering 500 pills. \ 


957, ALCOHOL IS KEY TO 
BETTER CELERY EXTRACT | 


With 95 per cent aleohol as the menstruum 
it is not the method of | 
percolation for preparing Fluid) extract. of 
Celerv, NEVI. 

Extracts mace Yor 
are clear. while no trouble with sedi- 
ment or gelantinous precipitate is experienced, | 


necessary to restrict 


by either process pro- | 


cess ( 


say the chemists of a large pharmaceutical | 


company ino reporting the results of their | 
work. 

When extracts were prepared with a 
struum of 9 parts of alcohol and one. part 
water. only was successful in elimi- 


nating the gelatinous mass insoluble in the 


men- 
process ( 


teserved percolate, according to the report 


ALCOHOL ASSAY USES 
HEPTANE, NEW FLASK 
Claim Method More Accurate Than 
U.S.P.XI Technique for Finding 
{leohol Content of Drugs 





By distilling pharmaceutical liquids. toilet- 
with 


commercial heptane which removes interfer- 


ries, ete. an immiscible solvent such as 


ing volatile substances. uniformly accurate 
and rapid. reproducible determinations of 


their alcoholic contents may be made, accord 
ing to a recent report. The U.S.P. XL method 
has been said to ive low results, 

\ single straight distillation employing 50 


c.e, of water and 25 c.c. of heptane together 
with a measured sample of 10 e.c. to 50 c.e.. 
depending on the estimated aleoholie content. 
is received in a special flask containing 50 e.c. 
of the heptane. 

Following separatory treatment of the dis- 
tillate and heptane. the usual specific gravity 
determinations are made. 

The special receiving flask. which is the 
only 


new equipment needed, has now been 


| placed on the market. 


KEANE AND MOFFAT ARE 
NEW SALES CO. OFFICERS 


| R. Keane. veneral sales manager ol the 
L. SS. Industrial Aleohol Go. and Fo oM. 
| Moffat. Jr.. vice-president of the U.S. Indus- 
\ trial Chemical Co. Ine. became Vice-presi- 
dents of the U.S. Industrial Aleohol Sales 
Co. on April 23 with headquarters at the 
} executive ofhees in New York. 

Mr. Keane joined the I SI sales force in 
1927 and was attached to USVs Detroit: office 
from 1927 to 1933. On the basis of his fine 

if 





VITAMIN D in alcohol solutions, new varieties 
of napthenic soap, powdered gum karaya and 
other interesting specialties are described in 
the "Technical Developments” column on the 
next page. For further information, write to 
a:.S: 6. 


SEE LIQUID SOAPS 
UNEXPLORED SHAVE 
MARKET IN U.S. 


Trend Toward Brushless Creams 
Has Manufacturers Eyeing 
European Successes 


Recognizing the importance of developing 
supplementary markets for shaving prepara- 
tions. some manufacturers are watching the 
development of liquid soaps. Remembering 
the rapid rise of brushless creams during the 
past few years, they are exploring the possi- 
bilities of liquid soaps. not only because they 
offer an additional market. but also to cope 
with any change in sentiment on the part of 
shavers. 

For a number of years. European manufac- 

| turers have held a sizable portion of the for- 
eign market with liquid shaving soaps. In this 
country these preparations have gained no 
great foothold. Hlowever. a few liquid soaps, 
packaged in’ novel containers, attracted 
enough attention to illustrate that, backed by 
proper promotion, this type of preduct has 
distinet possibilitie =. 
Jecause the soap is already 


in solution, 


liquid soaps are easily applied to the shaving 
brush and are therefore said to be economical 
to use, Other advantages its proponents stress 


are less tendeney to clog the razor and a more 


stable lather, 


Aleohol is Desirable 


In many of the formulas published abroad, 
aleohol is a fairly common component because 
it not only makes the soap more soluble, but 


clear solution. which is said to be 


more desirable. 


wives a 


Glycerine in combination with the aleohol 
has a similar effect. although, it is pointed 
oul. these two ingredients should not be pres- 
ent in too large amounts because of the possi- 
bility of decreased Jathering power, Aleoho) 

(Continued page 
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POWER ARTERY 





LIKE A GIANT ARTERY this 12-in. diam. steam line winds sinuously above a mile and a half of 
terrain joining the plont of the U. S. Industrial Alcohol Co. to that of the U. S$. Industrial Chemical 
Co., Inc. at Baltimore, Md. It is hailed as a major engineering feat in welded pipe-line construction. 
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USE ROSIN SOAPS TO 


EMULSIFY PINE OIL, 


Milky Emulsion Deodorants Can 
Be Formulated with Product 





Pine needle oil or similar essential oil deo- 
dorants can be emulsified with potassium or 
sodium rosin soap, according to a report from 
Germany. The potassium salts of abietic or 
oleo-abietic acids are said to make 
emulsifving agents, the latter forming a vis- 
cous pasty mass with a rosin-like odor and 
an alkaline reaction. The author states that 
when 5 parts of pine needle oil are mixed with 
1 part of this soap, a clear solution is ob- 
tained which forms a milky emulsion if poured 
into water. 

Another formula which gives a milky prod- 
uct, according to the report, is: 28 parts of 
pine needle oil, 3.2 parts of potassium oleo 
abietate, 1 part of suitable and approved 
alcohol, 2.4 parts of pure olein and 1.5 parts 
of distilled water. 


DISCARD GRINDING FOR 
CREAMY NAIL POLISHES 


good 


Those manufacturers who formulate titan- 
ium dioxide in “creamy” nail polishes will 
probably toss into discard old, costly method 
of grinding their pigment in castor oil if a 
recently published method of pigment dis- 
persion is widely adopted. 

Pointing out that this grinding operation is 
at best uncertain and actually unnecessary, 
the author outlines as a definite improvement 
a technique which several years’ research has 
evolved. 

The method reported depends on mixing 
the pigment with a predetermined amount of 
fatty acid (oleic is cited) dissolved in a sol- 
vent such as benzene. A pebble mill is used 
for this mixing operation. Determination of 
the correct amount ef fatty acid 
series of calculations using particle size meas- 


involves a 


urements, 


Keane and Moffat Are 
New Sales Co. Officers 


i¢ tinued from preceding page) 


record in that post he was selected as western 
division head USL’s five 
midwestern offices. This post he held for three 


sales manager to 
vears until he became general sales manager 
for the company in September, 1936. In addi- 
duties, Mr. Keane continues 
as general sales manager. 

Mr. Moffat entered the Ul. S. Industrial 
Chemical Co., Ine.. its assistant 
president in June, 1934. Prior to that he had 
been a member of Earl. Moffat & Co.. Ine. In 
June. 1935, he was made vice-president of the 
U.S. Industrial Chemical Co., Ine. 


tion to his new 


\ ice- 


as 


Report Absolute Alcohol 
As Aid In Therapeutics 





Intraspinal injection of absolute alcohol is 
the most effective method for relief of pain 
resulting from carcinoma of cervix in women, 
reports the Journal of the American Medical 
{ssociation in a recent issue. Relief of pain 
was noted in 85 per cent of cases. 


Absolute alcohol is selected because its 
specific gravity! is lower than that of the 


spinal fluid. Other advantages of absolute 
alcohol, says the report. are its definite action 
on nerve tissue and non-toxic effects. 

The method described consists of injecting 
0.5 cc. of alcohol in the subarachnoid area 
drop by drop with a tuberculin syringe. This 
technique is said to lend itself to accurate 
measurement as well as prevent the alcohol 
from mixing with the spinal fluid. 


ity of USI’s absolute alcohol is not more 


F15.6°C. 


1The specific grat 
1 0.7944 at 15.6 


LIQUID SHAVING SOAPS 
UNEXPLORED U. S. MARKET 


(Continued from preceding page) 


is used in quantities ranging from 20 to 25 per 


cent by weight while glycerine contents range 


similarly. 


W hile choice ot the soap component may be | 


flexible. common. selections are cocoanut oil 
and tallow saponified with potash. Super- 
fatting with products such as excess stearic 
acid, lanolin and trolhetta oil has been sug- 
gested as a desirable procedure to combat 
hydrolysis of the soap and defatting of the 
skin. Around 4 per cent of the latter oil is said 
to be desirable for addition to the trans 
parent soaps, 
Emulsion Types 

Rivaling the clear shaving solutions are the 
emulsion types since these are asserted to be 
better for certain skins. Stearic acid in com- 
bination with cocoanut oil and glycerine is 
saponified with either caustic 
potash or triethanolamine. Saponification is 
said to occur quickly in the presence of aleo- 
hol. Manufacturers of this type point out that 
the viscosity of the soap can easily be con- 
trolled by superfatting stearic 
acid, thus giving a creamy consistency which 
is white in appearance. Aleohol is generally 
used in smaller amount in emulsified shaving 
soaps. 

(ny attempt at merchandising liquid shav- 
Ing soaps in makeshift containers is doomed. 
A bottle with a sprinkler closure which will 
deliver several drops at one time is said to 


conveniently 


with eXcess 


have met with considerable success. 
Specially denatured alcohol formulas which 
have been authorized for shaving soaps are 
Nos. 31-A and 36. 
The U.S. Industrial Aleohol Co. maintains 
adequate stocks of all these formulas at key 
points throughout the country, 











TECHNICAL DEVELOPMENTS | 





Further information on these items 


may be obtained by writing to U.S.1. 


Alcoholic solution of vitamin D, said to contain 


10,000 units per gram, is now on the market 
According to the manufacturers, the product 
stays soluble in water and as little as 15 per 


cent alcohol is sufficient to keep a clear solution 
of the vitamin. Suggested uses are in skin tonics, 
lotions, etc 


S 
Two new varieties of naphthenic soap recently 
introduced are said to be useful whenever good 
alkaline emulsifiers are required. One of the soaps 
is said to form a transparent solution with hot 
water. The other dissolves in hot water, but a 
slightly opaque solution results 


UES 


Gelatine coated capsules can be turned out at a 
rate of 700,000 per day, according to the manu 
facturers of a new machine. It is claimed that 
size variations are less than 11/2 to 2 per cent 
and the waste of valuable contents is diminished 
J S | 

For preparing gum wave sets a processed gum 
karaya is available in white powder form. Accord 
ing to the processors, neither alkali nor glycerine 
is required to make a finished product. They also 
report that one part of powder mixed with two 
parts of suitable and approved alcohol yields a 
wave set concentrate which will not set to a hard 
lump in the bottle and is easily dispensed in water 
to make the desired qum solution 


US| 


Paper which develops predetermined designs or 
wording when wet with water, is now available 
Since it is manufactured only to order in a specific 
design, the paper may be used as a “‘secret iden 
tification’’ for labels on cosmetic products or 
where counterfeiting must be prevented 


Creams for protecting the hands of painters, fin- 
ishers, chemical workers, printers and others whose 
hands are not wet with water during their work 
were recently marketed by a prominent manufac 
turer of industrial finishes. One of the creams is 
applied before beginning work, the other ofter 
the work is finished 


5 


A filling machine with a package size range equal! 


to three ordinary machines in graduated size has 
been reported. Large bulk package products, 
such as powders, pellets, crystals or other forms 
of chemicals can be packed with the machine, 
according to the manufacturer 


OS 


Transparent, cellulose wrapping material, said tc 
be highly elastic and fire-resistant, is shortly to 
be marketed, according to reports. It is said to 
have been tested as a wrapping for aromatic 
products under tropical conditions with successful 


results 


US 


Highly dispersed colloidal sulphur said to give 
clear, Qqueous, fluorescent solutions, neutral in 
reaction, has been placed on the market. The 
manufacturer suggests its use in ointments, jel- 
lies, powder and soap to allay skin irritation. It is 
supplied as a powder or in aqueous or alcoholic 
solutions 


c 


Paper plates processed with a special lacquer are 
now used for both baking pies and carrying them 
to the consumer. The plates are said to be grease 
proof tg to withstand oven temperatures up to 
UU deg 





U.S.INDUSTRIAL ALCOHOL Co. 


WORLD'S LARGEST PRODUCERS OF 


SPECIALLY DENATURED-Al/ Formulas * 


ETHYL ALCOHOL 


COMPLETELY DENATURED-A// Formulas « 


soLox-The General Solvent ¢ 


U.S. 1. DENATURED ALCOHOL e 
(190 PROOF) TAX PAID— 
.S.P.-Ethyl e 


PURE TAN FREE 


U.S. L—t WEBB'S-E thy! 


ANHYDROU S-Denatured ° 
SUPER PYRO 


INDUSTRIAL ALCOHOL 


ABSOLUTE-Pure 
inti-Freeze 


fexecutive Offices: 60 East 42nd Street, New York, N.Y. Brane hes in-all Principal Cities. 

















LL I 


— 











Associations 
Kirby Heads Chicago Assn. 


The following have been elected officers 
of the Chicago Drug and Chemical Asso- 
ciation: Dr. Frank B. Kirby, president; 
R. L. Holland, vice-president; J. J. Kas- 
senbrock, secretary and M. F. Charley, 
treasurer. Directors elected for the year 





DR. FRANK B. KIRBY 


are: C. A. Abrahamson, Ottmar M. 
Krembs, Dudley Field Lum, L. H. Mac- 
Dougall, Charles Rascher, John A. A. 
Scott, Elmer F. Smith and A. C. Stepah, 
Junior. 


Southern Toilet Goods Assn. 

At a special meeting of the newly or- 
ganized Southern Toilet Goods’ Associa- 
tion at Memphis, April 17, a permanent 
organization was formed and the following 
officers were elected: F. M. Allen of 
National Toilet Co., Paris, Tenn., Chair- 
man; T. E. Williams of Cheatham Chem- 
ical Co., Atlanta, vice-chairman; Mitchum 
E. Warren of Golden Peacock, Inc., Paris, 
Tenn., secretary; and C. A. Harrelson of 
Plough Chemical Co., Memphis, treasurer. 

An immediate effort will be made to 
secure reduction or elimination of the 
present Federal Excise Tax on Cosmetics 
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and a committee consisting of F. M. Allen 
and T. E. Williams was appointed to start 
action in this direction. The committee 
went to Washington May 3 for a series of 
appointments. 

The following members were elected to 
serve with the officers of the association as 
an executive committee: J. G. Ayars, 
president of the Puritan Chemical Co., St. 
Louis, N. Newman of Excellento Co., 
Atlanta, and F. D. Jackson of F. N. Burt 
Co., Memphis. The executive committee 
will formulate the policy of the association 
and arrange for future meetings. 


Sulphonated Oil Meeting 


The next meeting of the Sulphonated 
Oil Manufacturers’ Association, which will 
be held May 21 and 22, will be a combina- 
tion business meeting and outing. John C. 
Wolke of L. Sonneborn Sons, Inc., is 
president of the association. 


EE 





Puerto Rican Drug Group 

A new association of Puerto Rican 
medicine manufacturers have been organ- 
ized under the name of Association de 
Fabricantes de Medicinas de Puerto 
Rico, located at Santurce, Puerto Rico. 
The objectives of the association are ex- 
pressed by its President, Alejandro J. 
Cabassa, as the defense of the interests of 
proprietary and pharmaceutical manufac- 
turers, promotion of the commercial bet- 
terment of these manufacturers, and estab- 
lishment of connections with similar 
foreign associations for mutual betterment. 

Officials of the association, elected on 
April 11, are: Alejandro J. Cabassa, presi- 
dent; F. I. Carreras, first vice-president; 
Ledo. F. L. Anselmi, second vice-presi- 
dent; Rolando Anglade, Secretary; Fran- 
cisco Sein, treasurer. Directors are Dr. A. 
Giol Texidor, Ledo. Ismael Moscoso, Ledo. 
Manuel Marin, Dr. Emilio Cumpiano, 





Officials of new Puerto Rican Drug Association 
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STIMULATES SALES 
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RMSTRONG’S Artmold Caps 
add the finishing touch of 
beauty to the attractive ELMO 
packages illustrated above. Spe- 
cially molded to harmonize in both 
design and color with the other 
units in the ELMO group, these 
smart caps appeal strongly to the 
feminine eye, and give each pack- 
age an additional note of distinctive 
appearance that invites sales. 
Besides adding beauty to pack- 
ages, Armstrong’s Artmold Caps 


ay * 
ss 


Em 


al 
} 


} 


cucuMBER 
CREAM 


Ma 


possess many other important ad- 
vantages. Their carefully formed 
threads accurately engage the glass 
finish of the bottle neck to produce 
a tight seal. As a result, these caps 
can be relied on to give your prod- 
uct dependable protection. Another 
advantage is the ease with which 
these efficient closures can be re- 
moved and replaced by the most 
delicate feminine fingers. Women 
not only find them easy to use, but 
they also like the soft, satin-like 








MAKE-UP 
LOTION 


HERBAL 
TINCTURE 


texture that is a result of a care- 
fully controlled molding operation 
and the use of high quality molding 
compounds. 

Let Armstrong’s Artmold Caps 
help give your packages the kind of 
beauty that builds greater sales. 
For complete information, send for 
your copy of the new closure cata- 
log, “Better Seals for Better Sales.” 
Write Armstrong Cork Prod- 
ucts Co., Closure Division, 
913 Arch St., Lancaster, Pa. 





Armstrong’ ARTMOLD CAPS 
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E. Bonano. Legal advisors are Ledo. 
Juan Enrique Geigel, and Ledo. Guillermo 
Silva. 


N.A.R.D. Fair Trade Parleys 

The National Association of Retail 
Druggists has invited the fair trade com- 
mittees of retail druggists in each of the 
states in which a fair trade law has been 
enacted to a conference in Chicago May 31 
and June | 


Chicago Golf Tourney 

The golf auxiliary of the Chicago Drug 
& Chemical and Chicago Perfumery, Soap 
and Extract Associations held their first 
tourney at Glen Oak Country Club May 
11. During the season the auxiliary will 
play the following Nordic, 
Olympia Fields and Kildeer Country Club. 
In September members will go to Detroit 
for the golf meet with the Allied Drug 
Association. 


courses: 


People 


Gills Sail to Europe 
Hugh Gill, of W. J. Bush & Co., New 
York, accompanied by Mrs. Gill, sailed 





MR. & MRS. HUGH GILL 


April 16, on the Samaria for a well earned 
rest and a visit to the home offices of his 
company in London. Mr. Gill expects to 
be gone about two months. 


Frascati and Goodman Speak 

At the May meeting of the New York 
branch of the American 
Association, Dr. H. Goodman spoke on 
“Allergy in Cosmetics.” Dr. A. T. Fras- 
cati of Firmenich & Co. spoke on ‘‘Perfume 
Materials and Perfume Formulation’? and 


Pharmaceutical 


Dr. C. P. Wimmer of the Columbia 
University College of Pharmacy led a dis- 


The 


program was arranged by David J. Mason. 


cussion following these two talks. 
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Mackelcan & Hamilton to Europe 

H. G. Mackelcan, 
charge of sales and G. S. Hamilton, vice- 
president and comptroller of Innis, 
Speiden & Co., New York, will sail on the 
S. S. Europa May 16 for a six-weeks trip 
to Europe. Mr. Mackelcan and Mr. 
Hamilton will visit the company’s Ham- 
burg offices and the numerous principals 
for whom Innis Speiden acts as sales agent 
in the United States. Their trip will take 
them to Germany, Czechoslovakia, Aus- 
tria, France and the British Isles. 


vice-president in 


Marshburn Back 

Preston W. Marshburn, vice-president 
of the Northam Warren Corp., New York, 
returned recently from an extensive trip, 
during which he addressed department 
store and wholesaler sales meetings 
throughout the Middle West. Mr. Marsh- 
burn was accompanied by William Resor 
of the J. Walter Thompson Co., advertis- 
ing agents for Cutex. 


Honorary Degree to Baekeland 

The University of Edinburgh, Scotland, 
will on July 2 confer the honorary degree 
of doctor of laws upon Dr. Leo Hendrik 
Baekeland, founder and president of the 
Bakelite Corp., New York. Dr. Baeke- 
land was recently elected a life member of 
the Royal Society of Arts, London, and 
last summer he was awarded the Pioneer 
Cup of the Chemical Foundation and the 
Farm Chemurgic Council in recognition of 


his chemical research and as ‘founder of 


the plastic industry.” 


Paul Douglas Back at Work 


Paul Douglas, assistant to the general 
manager of Bourjois, Inc., has returned to 
his desk after an appendix operation. 


Welcke Returns from Trip 

W. A. R. Welcke, vice-president and 
treasurer of Fritzsche Bros., Inc., has re- 
turned to New York from a trip to the 
West Indies which took him to Nassau, 
Kingston and Havana. 


Fritzsche Arrives Here 

H. T. Fritzsche, president of Schimmel 
& Co., A. G., of Miltitz bei Leipzig, ar- 
rived on the Bremen May 3 for an ex- 
tended visit in this country. As usual he is 
making his headquarters with Schimmel & 
Co., Inc., New York, of which he is also 
president. Mr. Fritzsche expressed him- 
self as extremely gratified with the rapid 
progress of the American company which 
during the past two years has established 
stocks and sales offices in the important 
centers of the United States and Canada. 
After transferring liberal amounts to re- 
serve and depreciation the firm has again 
paid a dividend of 11% on capital stock. 
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Ogilvie Sisters Visit England 

Clara Ogilvie sailed for England on the 
Queen Mary, April 21. During her stay in 
England Miss Ogilvie plans to start ar- 
rangements for the shipping of the Oglivie 
preparations to England. 

Gladys Ogilvie sailed for England May 
first, accompanied by Rosemary Thornally 
of the New York salon. All three plan to 
attend the Coronation ceremonies, and 
will stay with Georgina Ogilvie Tweddle, 
who has taken a house in London for the 
summer season. 


Gulick Elected Bank Director 

Charles P. Gulick, president of the Na- 
tional Oil Products Co. of Harrison, N. J., 
has been made a director of the Harrison 
National Bank. 


Rosenthal Sails 

H. H. Rosenthal, president of the H. H. 
Rosenthal Co., sailed for Europe April 7, 
accompanied by Mrs. Rosenthal. He will 
be gone about two months, visiting Eng- 








H. BERKOW BIDS H. H. ROSENTHAL 
BON VOYAGE 


land, France. Belgium, Holland, and other 
countries. Mr. Rosenthal was greeted by 
thirty-five of his friends at a surprise 
luncheon at the Prince George Hotel on 
April 3. 


Lois Guck Rejoins Rubinstein 

Lois Guck has rejoined Helena Rubin- 
stein, Inc., as sales promotion manager 
after an absence of a year. 


Dr. and Mrs. Everett G. McDonough 
have announced the birth of a son, Robert 
Hudson, on April 20. 


A Son for The Bennetts 

A son was born to Mr. and Mrs. Irving 
Bennett on April 8. Mr. Bennett is the 
sales manager of Compagnie Parento, Inc. 
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IN AN 


QWINS - 
SILLINOIS 


SALESPACKAGE 


Good showmanship is good Salesmanship . . especially in 
present-day marketing of drugs and cosmetics. If you want 
greater “box office” appeal for your products bring your 
entire packaging problem to Owens-Illinois Salespackage 
headquarters. Get plus-powered Salespackage action for 
all your products. 


Backed by long experience in marketing scores of products, 
Owens-Illinois Salespackage experts know how to plan each 
detail of your package for greatest display value and utility. 
The result—new perfection in coordinating glass contait- 
ers, closures, labels and cartons into top-notch Salesbuilders 
for drug and cosmetic manufacturers. Owens-Illinois has 
branch offices in most large cities. 

Owens-Illinois Glass Company . . . Toledo, Ohio. 


Classic Oblong, Design Patent No. 94824. 
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Snyder Buys Race Horse 


Dr. John Paul Snyder, Chief Chemist of 
the Norwich Pharmacal Co., and author of 
the famous “Rachel—Under the super- 
vision of the Department of Labor,” is 
now the proud owner of a race horse which 
is being trained at Norwich, N. Y. for the 
Fall trotting season in up-State New York. 

The name of the horse is an inspired 
one—QO. B. Worthy—but we learn that 
Col. Snyder is thinking of changing this 





DR. JOHN P. SNYDER 


name either to Paracin or Pepto-Bismol 
hoping that the horse will become a fast- 
mover like either of these products of 
Norwich. 

Col. Snyder has long taken his sports 
seriously. A few years back he started to 
play bridge just as anyone else, but he was 
not satisfied with playing bridge in an 
ordinary way and within a short time was 
traveling about the country to compete in 
tournaments. Having become dissatisfied 
with the type of sportsmanship which 
exists in bridge in its purest form, the 
Colonel next took to skeet shooting, again 
concentrating on this sport in his own 
inimitable fashion. No one could keep 
him away from Norwich and his skeets on 
a Sunday. He claimed that station No. 8 
on the skeet field was easy—he had found 
a knack to it. 

We do not know what the Colonel will 
take up next but we know a lot of people 
who are thinking up things to sell him 
now that he has gone for a race horse. One 
chap has suggested that the Colonel might 
be interested in the Brooklyn Bridge. 


Northam Warren Returns 


Northam Warren, president of the 
Northam Warren Sales Corp., New York, 
has returned from a trip to the Pacific 
coast which he made for the purpose of 
making a survey of business conditions. 


McK. & Robbins Advances Tell 


C. O. Tell has been made sales manager 
of the Minneapolis Division of McKesson 
& Robbins. Mr. Tell has been a salesman 
with the company for the past thirteen 
years. 
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Dr. Weiss to Europe 

Dr. William E. Weiss of Sterling Prod- 
ucts, Inc., has gone to Europe for two 
months. The trip is being made in con- 
nection with the company’s plans for ex- 
pansion in Europe. He will spend several 
weeks in France and Germany, inspecting 
laboratories and making plans for in- 
creased facilities to handle the rapidly in- 
creasing business. A new manufacturing 
laboratory will be constructed in London 
immediately upon a site purchased some 
time ago. Sterling Products, Inc., through 
its English subsidiary, Proprietary 
Agencies, Ltd., already has four large 
plants in England. Dr. Weiss will be the 
guest of Boots Chemists, Nottingham, 
while in England, and will be the guest of 
Lord Trent during the Coronation. He 
was accompanied by Mrs. Weiss. 
Dr. Guenther Completes Lectures 

Dr. Ernest Guenther, chief of research of 
Fritzsche Bros., Inc., has returned from a 
four-week trip through the west. In addi- 
tion to calling on customers, Dr. Guenther 
gave illustrated lectures at the Hiram 
Walker plant in Peoria, IIl., the University 
of Illinois in Urbana, the University of 
Utah in Salt Lake City, the University of 
Washington in Seattle and the University 
of Southern California. His subjects were 
The Production of Citrus Oils in Sicily, 
Spain and California; Distillation of Oils of 
Spike, Rosemary, Thyme, Lavender and 
Lavandin in Spain and Southern France; 
Distillation of Essential Oils in Tyrol, 
Germany and Holland; Manufacturing of 
Flower Oils according to the Enfleurage 
Process; Manufacturing of Natural Flower 
Oils by Modern Methods of extraction 
with Volatile Solvents. On the trip back 





to New York from California, Dr. 
Guenther was accompanied by B. F. 
Zimmer, vice-president in charge of 
western sales. 

Dr. Guenther sailed May 8 for southern 


France to supervise manufacturing in the 
Fritzsche plant in Seillans which is soon to 
be considerably enlarged. 


National Oil Names Maclntyre 

J. Gaynor MacIntyre has been ap- 
pointed New England sales representative: 
of the National Oil Products Co., Harrison, 
N. J., succeeding Adam Craig who re- 
cently died. 


Arden Names Davis Gin Msgr. 


Robert J. Davis, formerly an executive 
of Hills Brothers Co., has been appointed 
general manager of Elizabeth Arden Sales 
Corp., New York, and Mrs. Terry Cramer 
Quimby has been named _ advertising 
manager. 


Young—Armstrong Ad. Mgr. 


John P. Young, formerly assistant ad- 
vertising manager of the Armstrong Cork 
Products Co., has been made advertising 
manager, succeeding Arthur K. Barnes 
who has resigned to become vice-president 
in charge of sales of the Fontana Farms 
Co., Fontana, Calif., real estate firm. 

Ralph Winslow will become assistant 
advertising manager, succeeding Mr. 
Young. Clark Samuel has joined the 
Armstrong advertising department and 
will be engaged in publicity work for the 
company. 


Colgate Advances McClure 

H. P. McClure, formerly Dallas district 
manager of the Colgate-Palmolive-Peet 
Co., has been made Western Division 
manager of the toilet article department. 





Dr. W.E. Weiss and Mrs. Weiss, talk things over with William S. Groom and James Hill, 
prior to the departure of Mr. and Mrs. Weiss for Europe. 
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<oU NDE>S 
ysis 
uy THE FINEST WAVE SET 
Zs Now Easily Made 
= 
A beautiful, transparent, s-t-r-i-n-g-y wave set, absolutely 
; 
flakeless, that leaves the hair soft and lustrous, is now easy 
to make, and has these superior qualities: 
FLAKELESS—deposit left on the hair is invisible and 
remains so. 
FAST DRYING and S-T-R-I-N-G-Y—no oils or gly- 
cerin is needed in TAB-GUM lotions, hence drying 
is fast, develops high degree of stringiness, will not 
separate or precipitate in the bottle. 
NO HARDENING in the bottle when made into concen- 
trates, disperses readily with water to make desired 
solution. 
JELLIES—can be readily shaken into solution and used 
immediately. 
TAB-GUM No. 116 is a processed Karaya Gum developed to make fine, uniform Wave 
Sets with minimum effort and minimum trouble. No alkali or glycerin need be used, with 
all the trouble they bring in exact control. 
Just add two parts alcohol to one part TAB-GUM_ No. 116 for the finest concentrate. Easily 
dispersed in water to make the desired solution. 
TAB-GUM No. 116 is a fine white powder. It’s new, it gives the perfect wave set; always 
uniform, always a fine transparent, stringy, flakeless liquid which retains these desirable 
qualities. 
Let us send you a sample of TAB-GUM No. 116. Test for yourself how easily a really fine 
wave set can be made. | 
THURSTON & BR 
) Y 7 
286 SPRING ST. NEW YORK 
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Companies 
Reese Enters Wider Field 


Reese Laboratories Inc., New York, long 
identified with ethical dermatological 
preparations for state institutions, hos- 
pitals, the medical profession, and phar- 
macy in general, have widened their 
scope to include a complete line of branded 
products for the retail drug trade. 

Frederick E. Couzens, formerly Vice- 
President of Reese, has been elected Presi- 
dent and General Manager. Mr. Couzens 
has been an executive of Reese Labora- 
tories since their reorganization, two 
years ago. 

Two other additional directors of Reese 
are Frederick H. Johnston M.D., as Vice- 
President in Charge of Professional Rela- 
tions, and Dr. Eric G. Snyder, formerly 
with the Institute of Plant Physiology of 





F. E. COUZENS 


the University of Berlin, and recently 
Professor of Biology and Chemistry at the 
University of Constantinople, who has 
been named Vice-President in Charge of 
Research and Control. Herbert Van 
Nostrand continues as chemist in charge of 
production. 

In announcing this expansion, Mr. 
Couzens stated that in addition to the 
newly released preparations, Reese Lab- 
oratories contemplate the introduction of 
several original formulae entirely new on 
a commercial basis in this country. These 
will be presented in the near future. 

The entire Reese line has been repack- 
aged. Among the new items are several 
baby preparations including antiseptic 
baby oil and baby cream, sun-protective 
products, R. L. Poison Ivy Treatment in 
liquid and ointment form, an absolutely 
stainless Rectal Ointment, a Bedsore Oint- 
ment for use by hospitals and institutions, 
and a number of other dermatological 
preparations containing cod liver oil in 
odorless form, of which PyReese, their 
special Burn Ointment, is perhaps the best 
known. 


Cellini Products Sine 


David W. Dunberg and Joseph Leshin 
have established a new company for the 


manufacture of vanity cases, lipstick con- 
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tainers, eyebrow pencils and other types 
of metal containers. The company will be 
known as Cellini Products and will be 
located at 339 Fifth Ave., New York. 


DeRaymond Deviltries 

Parfumerie DeRaymond, New York, 
are now publishing monthly a _ house 
organ, “DeRaymond Deviltries,” which 
is distributed monthly to those interested 
in the distribution of DeRaymond per- 
fumes. The April issue is called the 
“Special Hollywood Edition.”’ 

A four page letter sized paper, ““DeRay- 
mond Deviltries’’ contains much to in- 
terest and much to amuse. The April 
number gives a tip on the Hollywood rush 
to magnolia perfumes which is traceable 
to “Gone With the Wind” and the fact 
that a movie of this is soon to be made. 
Interesting news and tales about Holly- 
wood and its stars appear in the paper to- 
gether with many unusual illustrations of 
prominent stars. On the last page we find 
“Confidentially’ 
girls with love problems, and “‘Ken Fay 


’ 


in which Mimzy answers 


Says’”’—an interesting feature conducted 


by Ken Fay of Parfumerie DeRaymond. 


fr 


Fitch Buys Plant in Bayonne 

The F. W. Fitch Co., Des Moines, 
Iowa, has purchased a plant in Bayonne, 
N. J. This new plant will serve the New 
York, New England and Eastern sea- 
board territory as well as supplying the 
merchandise for export. 


Calco Names Hamilton 

Carle M. Bigelow, director of the phar- 
maceutical division of the Calco Chemical 
Co., Inc., Bound Brook, N. J., has an- 
nounced that T. P. Hamilton has been 
appointed pharmaceutical sales manager 
of the company. He will be responsible for 
the distribution of Calco’s ethical special- 
ties while Willard O. Brewer will continue 
in charge of the distribution of bulk phar- 
maceuticals. 





Foster Buys Mondaine 

Foster, Inc. has purchased the assets, 
including all patents and trade-marks, of 
Mondaine Products Corp. The Foster line 
will be consolidated with the Mondaine 
line of compacts and cigarette cases and 
will be manufactured, sold and advertised 
under the registered trade name of ‘‘Mon- 
daine.”’ Offices will be maintained in New 
York and Paris, France, with the factory 
at Providence, R. I. The firm formerly 
operated as Foster Jewelry Co., Inc. The’ 
consolidation of the two companies will be 
known as Foster, Inc. The New York 
showrooms are at 383 Fifth Ave. 


Brunkow to New York 

O. R. Brunkow, formerly assistant sales 
manager of Commercial Solvents Corp., 
Terre Haute, Ind., has been appointed 
manager of chemical sales with head- 
quarters at the company’s New York 
office. Henry Denny has been made a 
vice-president of the company. 


Bonzene Eye Lotion 

Bonzene Products Co., Amasa, Mich., 
is introducing a new lotion for the eyes, 
called “ILO.” It is put up in a new 
diamond-shape 4 dram bottle, with a 
““drop-a-time”’ dropper. 


Kolmar Plant 

Kolmar Laboratories, Milwaukee, Wis., 
have recently opened an Eastern plant in 
Hoboken, N. J. From this shipping point, 
Kolmar will be in a better position to 
serve their customers. The growth of 
Kolmar has now brought the company to a 
point at which it employs a staff of five 
chemists and produces over 325 different 
shades of rouge, lipstick, cream rouge, eye- 


shadow, and mascara. 


Eastern plant of Kolmar Laboratories 
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Parke-Davis Strike 


About 300 sit-down strikers at the 
Parke-Davis plant in Detroit were evicted 
with the aid of federal agents on April 26. 
As the narcotics stored in the plant are 
under the supervision of the Treasury 
Department, federal narcotic agents met 
with officials to determine what steps to 
take when the workers barricaded them- 
selves in the drug and chemical depart- 
ment. Twenty-five of the workers were 
arrested and charges of violating the 
United States code were brought against 
eighteen of them. 


Glascote Products 

A new corporation, Glascote Products, 
Inc., has purchased the plant, patents and 
good will of the former Glascote Co. and 
will continue the manufacture of the glass- 
coated, single wall and steam jacketed 
tanks, vats and pans. The officers of the 





HENRY C. OSBORN 


new corporation are: Henry C. Osborn, 
president; Henry C. Osborn, Jr., vice- 
president in charge of production; W. C. 
Dunlap, vice-president in charge of sales; 
C. Carver Pope, secretary and treasurer 
and R. G. A. Phillips, director. 


New Squibb Laboratory 

A new biological laboratory will be con- 
structed at New Brunswick, N. J. by E. R. 
Squibb & Sons. The new laboratory, 
which will cost about $200,000, will be 
used for making serums, vaccines, anti- 
toxins and glandular preparations. The 
building will have wings which will be used 
to accommodate 200 horses which are 
used in the research work. 


Givaudan in South Africa 

L. Givaudan et Cie., Vernier-Geneve, 
has appointed Messrs. Cosmedin, P. O. 
Box 7689, Johannesburg, as its representa- 
tive in South Africa. 


Granwell Moves 

Granwell Sales Co., manufacturers of 
Dawson’s cream depilatory, has moved its 
plant to.155 West 46th Street, New York, 
where it now occupies an entire floor. 
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Schiaparelli Forms U. S. Company 

Parfums Schiaparelli, Inc., has been 
formed for the purpose of distributing 
Schiaparelli perfume in this country. 
Offices and showrooms are in the Maison 
Francaise, Rockefeller Center, New York. 
Distribution of the perfume will be started 
in July, and in the meantime a temporary 
office is maintained in the same building 
in room 602. 

Count Waldemar Armfelt has been 
named director of the Schiaparelli interests 
both in the United States and Canada. 
The president and other officers will be 
announced shortly. Count Armfelt sailed 
April 21 for Europe to confer with Mme. 
Schiaparelli and E. S. Horne, who is the 
European manager, and to complete plans 
for the new organization. Count Armfelt 
is well known to the trade through his 
former connection with Prince Matcha- 
belli, and more recently, with Imperial 
Salons. 


Sanitax Brush in Larger Quarters 

The Sanitax Brush and Products Co. 
moved April 1 to larger and more con- 
venient quarters in the Pelouze Bldg., at 
230 E. Ohio St., Chicago. The Edward W. 
Zabel Co. offices (advertising) also moved 
to the same address. 

Edward W. Zabel, for many years asso- 
ciated in the retail merchandising field with 
department stores and chain drug stores, 
prior to entering the advertising field, is 
president of the Sanitax Brush and Prod- 
ucts Co., which he acquired in October, 
1936, and operates as a separate company. 

The New York office, 1350 Broadway, is 
in charge of George Montgomery, addi- 
tional offices are being established in San 
Francisco and Dallas. 

New Pfizer Factory 

Charles Pfizer & Co., has made plans for 
the erection of a new factory at 344 Wal- 
labout St., Brooklyn. The building will be 
seven stories high and will occupy a plot 
125 by 150 feet and will cost approxi- 
mately $250,000. 


New Baby Soap 

Mary Imogene Shepherd Ltd. has added 
Baby Skin Oil soap to the line. The pack- 
age and each cake of soap bear the words, 
“contains vitamin E and vitamin F.”’ The 


package also contains a certificate of 


vitamin potency by Pacini Laboratories, 
Inc., Chicago. A package of three cakes 
retails for $1. 
Renaud Name Dispute 

In response to a petition filed by Par- 
fumerie Nissery, Paris, France, and Bos- 
ton, Mass., Judge Sweeney in the Federal 
Court at Boston, placed a stipulation on 
the Renaud Sales Co., of New York, for- 
bidding them to further use the name 
“Renaud” on domestic perfumes marketed 
prior to August, 1930, by Renaud et Cie 
of Boston. 
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Esser Buys Hess Co. 

M. H. Esser has announced that he has 
purchased the Hess Perfume Co., Roches- 
ter, N. Y. and will operate it under the 
name of the Hess Co. The firm will con- 
tinue to manufacture and distribute cos- 
metics, perfumes and theatrical make-up. 
Caruso Joins Eno 

T. E. Caruso, formerly president and 
general manager of American Home Prod- 
ucts, Philadelphia, has been appointed 
vice-president in charge of advertising, 
sales promotion and merchandising of J. C. 
Eno (U. S.), Ltd. 


Columbia Alkali Appoints Shaw 
W. I. Galliher, director of sales of 
Columbia Alkali Corp., has announced the 
appointment of A. E. Shaw as district 
sales manager of Northern Ohio with 
offices at 3849 Hamilton Ave., Cleveland. 





A. E. SHAW 


Mr. Shaw, who joined the Columbia 
organization in 1932, has devoted consider- 
able time during the last few years to pro- 
motional work on calcium chloride and 
more recently to the distribution of 
Columbia’s full line of products. 





Couderchet Visits Naugatuck 

Maurice G. Couderchet of Bruno Court 
and C.A.P.P. (Cie Africaine des Plantes a 
Parfum) has arrived in this country for a 
visit with Naugatuck Chemical, New 
York, American representative of Bruno 
Court and C.A.P.P. He plans to stay for 
about a month and to make several trips 
while he is here. 
Short Joins Wishnick-Tumpeer 

George T. Short, has become associated 
with Wishnick-Tumpeer, Inc., New York. 
Mr. Short was formerly a director and 
vice-president of Wilckes, Martin Wilckes. 
Penick Expands Offices 

S. B. Penick & Co., New York, has 
taken over practically the entire third 
floor at 132 Nassau St. One side of the 
room will contain the executive offices and 
the remaining space will be used for gen- 
eral offices and other departments. 
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A NEW HORIZON 
OF BETTER TIMES 


MOKE, rising from factory chimneys, predicts new profits. Times 
improve and volumes grow. Shrewd pharmaceutical executives, 
seeking to stabilize these greater volumes, are ever alert to im- 

prove their products. They know there is no stronger safeguard of 


volume and public satisfaction than Quality. 


Baker entered the fine chemical field determined to supply measured 
purity by the ton, applying the same methods that developed their 
well-known Baker’s C.P. Analyzed Laboratory Reagents. Leading 
pharmaceutical manufacturers, knowing Baker’s inflexible quality stan- 
dards, have been quick to recognize their position in the fine chemical 


field. Sales have climbed rapidly every year since their introduction. 


There is a wide range of fine chemicals in the Baker line. Each prod- 
uct is checked for physical uniformity as well as purity, and is sold at 
no price premium. We invite you to have a talk with a Baker sales 
representative. Many important firms have found this a step toward 


Maintaining superior quality and pyramiding sales. 


Baker’s fine chemicals 


FOR PHARMACEUTICAL MANUFACTURERS 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 
NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 435 North Michigan Ave 









A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 

Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 


Salicylates 

















si Water Absorption Of KARAYA 





GuUM : October 30, 1936 


IMPORTANT INFORMATION ON 














June 23, 1936 





April 8, 1937 


___KARAYA ___ Accurate Information On GUM ARABIC 


Market information has always been an important part of 
our service to customers, particularly during the unprec- 
edented sharp advances which have affected these Gums re- 
cently. For many years, it has been our business to judge as 
accurately as possible more than a thousand raw material 
markets in every part of the world. Without claiming infal- 
libility, we know that the information supplied by us has 
meant substantial savings to many of our customers. 


If you use KARAYA, TRAGACANTH, ARABIC or any 
similar material and are not on our mailing list, please advise 
It will involve no obligation and 


us promptly of your interest. 
may be of definite assistance in your purchasing decisions. 




















NOT only GQUMS::: 


aterials 
; (Natural Vitamins A and D) 

: i) . 
rethrum--UVerris 


and Powdered 


(for Manufacturers only) 


In all of the above materials we are a source of supply, 


offering a completely rounded service. 


of the best available—always. A staff of skilled 


chemists to inspect and rigorously analyze each product. 
strictly in accordance with the market. 
that means savings to our customers. Quick 
deliveries, made possible by large stocks and a capable organ- 
ization. Market information on fluctuating materials. Lab- 
oratory facilities far exceeding those of any other house in our 


field. 


Please write for our Price List and Manual as well as 


literature on any items of specific interest. 


COMPANY 
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METHYL SALICYLATE U.S. P. 


PHENOL U.S. P. 
(CARBOLIC ACID) 


| H - s es 
| ACETANILID U. S. P. PHENOLPHTHALEIN U. S. P 
PHOSPHATES 





ACETOPHENETIDIN U. S. P. 


| SACCHARIN MONSANTO U.S. P. 
SALICYLIC ACID U. S. P. 
SODIUM SALICYLATE U. S. P. 


AMMONIUM BENZOATE U.S. P. 
ASPIR GRAN 


ASPIRIN 
(Acetyl Salicylic Acid U. S. P.) 


ASPIRIN STARCH GRANULATIONS 
10%, 16% and 20%. 
Also pink and green 10%. 


BENZOIC ACID U. S. P. 
CAFFEINE U. S. P. 
CHLORAL HYDRATE U. S. P. 
CHLORAMINE-T U.S. P. 
GLYCEROPHOSPHATES 
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Monsanto Lhemical Lompany 


St. Louis, U.S.A. 


30 Rockefeller Plaza Tribune Tower Everett Station Brown Marx Building Johnston Building Midtand Building 
NEW YORK fot iter Vert) BOSTON BIRMINGHAM CHARLOTTE CLEVELAND 
373 Brannan Street 378 St. Paul St., West 
SAN FRANCISCO MONTREAL 








Weco Fair Trade Cooperation 

The Ohio State Pharmaceutical Associa- 
tion in conjunction with Weco Products 
Co. and seven local associations have 
sponsored meetings in seven Ohio cities for 
the discussion of the Ohio Fair Trade Law. 
Kenneth Laird, vice-president of Weco 
Products Co., spoke at all of the meetings. 
In return for the cooperation of Weco 
Products the state association designated 
the week of April 23 as “Dr. West Ap- 
preciation Week.” 


Allied Products to Radio City 

The entire forty-seventh floor of 30 
Rockefeller Plaza, New York, has been 
leased by Allied Products, Inc., Sixteen 
thousand feet of floor space will be used for 
executive offices. alone. Part of this space 
will be occupied by American Perfumers’ 
Laboratories, Inc. 


Abbott Advances Horn 

R. E. Horn has been elected vice-presi- 
dent of Abbott Laboratories, North Chi- 
cago, Ill. In addition to his new duties, he 
will continue in the position of general 





R. E. HORN 


sales manager which he has held for the 
past four years. Mr. Horn has been asso- 


ciated with Abbott Laboratories since 
1922, when the company required the 


Dermatological Research Laboratories, 
Philadelphia, for which he was sales 
manager. 


Merck Fire in Canada 

A fire in the warehouse of Merck & Co., 
Ltd., Montreal, on April 11, completely 
destroyed the building and the stock of 
chemicals stored in it. The damage was 
estimated at $120,000 which was covered 
by insurance. 


Dodge & Olcott Catalog 

Dodge & Olcott Co., New York, has 
issued a very complete price list and 
catalog. The booklet has sections de- 
voted to essential oils, flavors, oleo resins, 
vanilla, aromatic chemicals and kindred 
products. 
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New Building for Kimble 


Work has been started on a new building 
at Vineland, N. J. which will house the 
Kimble Glass Co. The greatest part of the 
exterior of the building will be made of 
glass bricks. It will be completely air- 
conditioned and a glass wool product is 
being used in the ceiling to reduce the 
noise. An appropriation of $250,000 has 
been made for the building which is ex- 
pected to be completed by the end of 
August. 


Fritzsche Lemon Concentrate 

Fritzsche Brothers, Inc., is offering a 
new lemon concentrate, Eff-Bee Fivefold 
Lemon Concentrate. This is a companion 
product to Eff-Bee Fivefold Orange Con- 
centrate which was introduced last year. 
It is claimed that while the fresh, fruity 
character of the lemon oil is substantially 
retained, its strength, solubility and sta- 
bility are increased and the cost in relation 
to the original Fritzbro Lemon Concen- 
trate is considerably lowered. 


Jamieson Explosion 

The explosion of chemicals being worked 
in a large ball mill in the plant of C. E. 
Jamieson & Co., Detroit, on April 9, re- 
sulted in the death of one member of the 
technical staff, the injuring of eight other 
employees and damage to the building 
amounting to about $100,000. The exact 
cause of the explosion has not yet been 
determined but it is believed that in some 
way dust became ignited. 


Mau Mary Laboratories 

Ferdinand Mau Mary has opened offices 
and manufacturing laboratories at 220 
West 19 St., New York, to manufacture a 
complete line of Swiss pharmaceutical 
specialties. The company will be called 
Mau Mary Laboratories and the line will 
include baum analgesic, pine cold cream, 
and shampoo, all carrying the Mau Mary 
name. 


Houbigant Perfume Research 

Pierre Harang, sales manager, Houbi- 
gant, Inc., announces the formation of the 
Houbigant Perfume Research Bureau. 
This organization has been formed to 
gather interesting facts on perfume and 
disseminate them in the form of a monthly 
bulletin distributed to beauty editors and 
to the perfume departments of large re- 
tailers throughout the country. 


Ritchie to Radio City 

Joseph C. Hearn, president of Harold F. 
Ritchie & Co., Inc., has announced that 
the executive offices of the company have 
been moved to 9 Rockefeller Plaza, New 


York. 
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Sharp & Dohme Club 


The salesmen of Sharp & Dohme in 
Baltimore and the surrounding territory 
have organized the Baltimore Sales Club 
of Sharp & Dohme. The following officers 
have been elected: E. F. Cordell, presi- 
dent; James Scroggs, secretary and W. H. 
Hersey, treasurer. 


Merrell Moves in New Plant 

The Wm. S. Merrell Co., Cincinnati, 
announces that it is now moving into the 
new plant which it has been building just 
outside of Cincinnati, near the village of 
Reading. 
Solo’s 10th Anniversary 

Solo Laboratories, Inc., Chicago, is 
celebrating its tenth anniversary in busi- 
ness. The company was founded in 1927 
by Louis A. Solo and he is still the active 
head of the business. From the beginning 
it has shown a steady growth and last year 
it was necessary to double production 
facilities. Mr. Solo, who has had more 
than twenty years of experience in the 
cosmetic field, became interested in the 





LOUIS A. SOLO 


manufacture of cosmetics at an early age 
by watching his father, a Spanish doctor, 
prepare soaps and creams for the family in 
Barcelona, Spain. He is a firm believer in 
research and is personally in charge of all 
such activity that is carried on in the com- 
pany’s laboratory. 


Chip-Ke Salve Co. 

The Chip-Ke Salve Co., Trenton, Mich., 
has been formed to manufacture and dis- 
tribute Chip-Ke Salve, a general ointment 
type salve. 





Perfume Charbert Expands 

Parfums Charbert is moving to new and 
larger quarters at 27 West 56th St., New 
York, where it will occupy the entire 
seventh floor. 


Gulf Laboratories 

Dudley J. LeBlanc has formed the Gulf 
Laboratories, Inc., in Lafayette, La., for 
the manufacture of medicines. 
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SELECTIVE QUALITY 













oO" Peppermint has always 


been an ORBIS specialty 
---and in offering both NATU- 
RAL and REDISTILLED oils, our 
years of experience in selec- 
tion and redistilling insures a 
quality of utmost reliability and 


satisfaction. 


IMPERIALMENTHA --- distilled 
from selected plants, is high in 
natural menthol content, esters, 


Y, : . and other U. S. P. requirements. 


Testing samples and prices will be promptly supplied upon request. 


Orsi 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 








CHICAGO PHILADELPHIA BOSTON LOS ANGELES 
844 Rush St. 253 Bourse Bldg, 131 State Street 742 So. Hill St. 
' Water Soluble Gums W : : : 
— Cosmetic Raw Material —_ Fruit Flavors 
a ‘ Stearic Acid Oleo Resins Food Colors 
ae Essential Oils Perfume Bases Quince Seed 
ice Stare Zinc Oxide French Olive Oil Irish Moss 
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Allied Products Expands 

A new building is being constructed at 
the Paterson, N. J., plant of Allied Prod- 
ucts, Inc. The addition will be 95 by 60 
feet and will cost approximately $80,000. 


Michigan Pharmaceuticals 

Michigan Pharmaceuticals Inc., 905 Fox 
Theater Bldg., Detroit, is a new company 
which will manufacture pharmaceuticals. 


Gaffey Organizes Glane 


John J. Gaffey has formed a company 
for the manufacture of cosmetics which 
will be known as Glane, Inc. 
Ries-Hamley Formed 

Arthur J. Ries and P. H. Hamley have 
formed Ries-Hamly, Inc., at 9021 Lin- 
wood Ave., Detroit, to manufacture phar- 
maceuticals and cosmetics. 


Health-O-Products Formed 


The Health-O-Products Co., Cincinnati, 
has been formed by Eugene Bohn, Howard 
L. McEwen and M. Tracy for the man- 
ufacture of cosmetics. 

Packer Tar Soap, Inc. Now 

The name of the Packer Mfg. Co., New 
York, has been changed to Packer Tar 
Soap, Inc. 


McCahill-Robertson Co. 

Mary M. McCahill and Louise M. 
Robertson have formed a new cosmetic 
company with offices at 250 E. 43 St., New 
York. The company is marketing twelve 
cosmetics as follows: Gardenia Petal 
Cleansing Cream, Cold Cream, Hands 
Beautiful, Refresh-a-tone Lotion, Rose- 
petal Foundation Cream, Dry Skin Cor- 
rective, Oily Skin Corrective, Orange 
Muscle Oil, Astringe-a-tone Cream, Cham- 
pagne Beauty Mask, Burgundy Tissue- 
smooth, Alabasta-body Smooth. 


Fischbeck on Advertising 

Charles Fischbeck, President of Charles 
Fischbeck Co., expresses his appreciation 
of the value of advertising in the following 
letter: 

Drug and Cosmetic Industry: 

During my twenty-six years association 
with the essential oil and aromatic chem- 
ical industries, it has always been my firm 
belief that contact with our trade could be 
profitably made through the medium of 
advertising. 

In reviewing the results of our business 
for the first quarter of 1937 as compared 
with the first quarter of 1936, our first year 
in business, we cannot help but feel that 
one of the contributing factors to our re- 
markably quick success is our constant use 
of space in our trade periodicals and their 
splendid cooperation with us. 

In view of your participation in this 


phase of our business, we felt that you 
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might be gratified in becoming acquainted 
with our feeling in the matter. 

Trusting we may enjoy our pleasant 
business relationship for a long time to 
come, we are 

CHARLES FISCHBECK CoO., INC., 
C. FISCHBECK, President. 
New York, April 22, 1937. 


Regulatory 
Chanel Strikes Back at F.T.C. 


Chanel, Inc., has issued a statement in 
reply to a complaint of the Federal Trade 
Commission, charging that the company’s 
advertising has a tendency to mislead 
customers into believing that articles 
offered for sale were made by Chanel, 
Inc., Paris, France. The company has de- 
clared, “We will prove that every in- 
gredient of consequence in our Chanel 
Perfume is of French origin. Whether a 
bottle of Chanel Perfume is bought in 
Paris, London, Buenos Aires or New 
York, the most rigid analysis will show 
that it is absolutely the same thing.” The 
company also declared that Mme. Chanel, 
the dressmaker of Paris, has a substantial 
financial interest as well as a personal one 
in the business. 

Alcohol Formula Revision 

Dr. H. J. Wollner, Consulting Chemist 
to the Secretary of the Treasury, plans to 
confer at an early date with a group of 
industry technical men on denaturing 
problems related to the production of rub- 
bing alcohol. 

Dr. Wollner says that “preliminary in- 
vestigation indicates that a definite pos- 
sibility exists of developing formulas 
which will possess greater flexibility from 
the point of view of the consumer, greater 
simplicity of denaturation from the point 
of view of the distiller and greater protec- 
tion of the revenue to the government.” 

Capt. James P. McGovern, Counsel for 
the Industrial Alcohol Institute, has been 
given credit for results of his long years of 
work in behalf of industrial alcohol. This 
credit was recently given in the report of 
the Committee on Industrial Alcohol of the 
American Chemical Society, approved at 
its 93rd meeting in Chapel Hill, North 
Carolina, and the report of the Committee 
on Industrial Alcohol of the American 
Institute of Chemical Engineers. Dr. 
Martin H. Ittner is chairman of the former 
committee, and Dr. Harrison E. Howe is 
chairman of the latter committee. Capt. 
McGovern has been active at the National 
Capital and elsewhere for the past thirty 
years in behalf of interests concerned with 
non-beverage alcohol. 


Maine Rejects Tax 

The proposed 10 per cent. tax on cos- 
metics and toilet preparations has been re- 
jected by the taxation committee of the 


Maine Legislature. 
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Maine Law Upheld 


The Supreme Court has upheld the 
Maine law requiring registration of cos- 
metics sold within the State as applied to 
Bourjois, Inc. The law requires registra- 
tion of each cosmetic preparation with 
State health authorities which have the 
power to bar injurious articles. It imposes 
a 50 cent registration fee annually for each 
preparation. Bourjois had challenged the 
law as a burden on interstate commerce. 


F. T. C. To Clarify Patman Act 

The Federal Trade Commission expects 
to clarify and interpret the Robinson-Pat- 
man anti-price discrimination law by July 
1 next. This will be done in decisions on 
complaints instituted by the Commission 
against a number of concerns alleging 
violation of the law. Hearings have been 
held in several of these cases and oral 
arguments were expected to be set before 


long. 


Financial 


Squibb Makes $1,219,766 

The pamphlet report of E. R. Squibb & 
Sons for 1936 shows a consolidated net 
profit of $1,219,766, or almost double the 
profit of $657,585 for 1935, and it was 
equivalent to $1.95 a share on the common 
stock, against 74 cents a share in 1935, 
after preferred dividend requirements. 

Current assets on Dec. 31 were $9,682, 
839, including $858,551 cash, against 
$7,800,042 and $963,938, respectively, a 
year before, and current liabilities, includ- 
ing $1,000,000 in bank loans, were $2,989, 
422, against $1,486,911 at the end of 1935, 
The bank debt and the smaller cash both 
reflect increased sales, Carleton H. Palmer, 
president, reported. 


Coty in the Black 

Coty, Inc., and domestic subsidiaries 
has reported for 1936 net profit after pro- 
vision to increase reserve for excise tax 
contingency and $18,623 provision for sur- 
tax, $216,994, equal to 14 cents a share on 
1,537,435 no-par capital shares. This 
contrasts with a net loss of $236,685 in- 
curred in 1935. The proportions of profits 
and losses of foreign subsidiary and asso- 
ciated companies for 1936 applicable to 
holdings of Coty, Inc., in these companies 
amounted to a net profit of $690,296 after 
dividend taxes on proportionate profits, 
but before deducting exchange differences 
of $620,739 arising from the year-end 
adjustment to closing rates of United 
States dollar obligations due by O.P.L.Y., 
wholly owned subsidiary holding company 
in Switzerland, to Coty, Inc. In preceding 
year proportion of profits and losses of 
foreign subsidiary and associated com- 
panies applicable to holdings of Coty 
amounted to a net profit of $503,897 before 
providing for dividend taxes on propor- 


tionate profits. 
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WAVo UIMRRORRY 


1% Mason of 
encaluch. 


Th uniformity of Kolmar products is 
the result of expert scientific research, 
constant inspection of raw materials and 
finished products. 








A staff of seven trained chemists assure 
the maintenance of high standards in 
every item of the Kolmar line. Four of 
these chemists supervise production. 
One research chemist investigates new 
methods and materials. One organic 
chemist tests all raw material for any 
deviation of quality that may affect the 
uniformity of the product. This work is 
correlated under the supervision of one 
chief chemist. 


But the leadership of Kolmar is based 
on more than uniformity. It rests on a 
high standard of excellence, an alert an- 
ticipation of new style trends and ad- 
vance manufacturing methods that mean 
lowered production costs. The Kolmar 
Organization brings you dependable 
high quality products at a very reason- 
able price. Write for further information. 


Kolmar Laboratories . . . Makers of Smooth-as-Silk Dry Rouge, 
Permindel Lipstick and Cream Rouge, Serrate Puffs, Eye Shadow, 
Mascara and Face Powder. 





MIiIbLW A UK EE e H OBO K EN 


These Kolmar Representatives are always glad to serve you: 


Warren Curry R. G. F. Byington Norman Kole M. C. Boyd 
2895 Peachtree Road 1709 West 8th St., Room 1123 11-108 Merchandise Mart 100-108 River Street 


Atlanta, Ga. Los Angeles, Calif. Chicago, Ill. Hoboken, New Jersey 
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Abbott Earns $1,510,379 

Abbott Laboratories—Twelve months 
to March 31: Net profit, $1,510,379, equal 
to $2.36 each on 640,000 capital shares, 
against $1,198,782, or $2 a share, for the 
twelve months ended March 31, 1936. 


Rubinstein Earnings Multiply 

Helena Rubinstein, Inc., reports a net 
profit of $169,186 for the year ended 
December 31, 1936. This compares with a 


net profit of $56,494 for the preceding year. 


Vadsco in the Black 

The Vadsco Sales Corp. reports for 1936 
a profit of $13,238. This is the first time 
since 1929 that the corporation and sub- 
sidiaries, not including Vadsco Realty 
Corp., have showed a profit. In 1935 
there was a net operating loss of $79,854. 

The Vadsco Realty Corp. reports for 
1936 a net loss of $40,452 against one of 


$81,831 in 1935. 


Colgate Maintains Earnings 

Consolidated net income of Colgate- 
Palmolive-Peet in 1936 was $4,218,955 
equivalent after preferred dividends to 
$1.40 on each of 1,956,086 common shares, 
and comparing with a net of $4,141,721, or 
$1.36 a common share, in 1935. 


Obituaries 


Dr. Allan F. Odell 


Dr. Allan Fulson Odell, chemical direc- 
tor of the E. I. du Pont de Nemours & Co. 
plant at Arlington, N. J., died at his home 
in Essex Fells, N. J., April 10, at the age of 
fifty-one. Dr. Odell had been with du 
Pont for the past twenty years and for the 
fast seven had been devoting himself to the 
plastics division. He was formerly a re- 
search chemist with Charles Pfizer & Co. 
and before going with du Pont he invented 
a synthetic process of making tartaric 
acid. 


Charles G. Ross 

Charles G. Ross, president and treasurer 
of Charles Ross & Son Co., Brooklyn, died 
April 14 at Miami Beach, Florida. Mr. 
Ross, who was seventy-six years old, was 
the son of Charles Ross, founder of the 
company and until about five years ago he 
had been actively engaged in the affairs of 
the company. Three sons, Mortimer G. 
Ross, Charles L. Ross and Lester K. Ross 
survive, all of them active in the business 
of Charles Ross & Son Co. 





Mrs. Montgomery Dies 

John H. Montgomery, assistant secre- 
tary of Fritzsche Bros., Inc. has returned 
to New York after being called to Buffalo 
by the sudden death of his mother. 
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Frank Anthony Blair, vice-president of 
the Centaur Company, manufacturers of 
Fletcher’s Castoria and Z.B.T. Baby 
Powder, died May 5 at Doctors’ Hospital, 
New York City, following a brief illness. 
He was sixty-seven years old. 

At the time of his death Mr. Blair was 
serving his twenty-third term as president 
of the Proprietary Association. He was an 
active leader in the industry for more than 
thirty years. He was born in Franklin 
Centre, Quebec, Canada, and began his 
business career in Chicago as a salesman 
for Foley & Company of which he later 
became general manager. Thirteen years 
ago he came to New York as vice-presi- 
dent of the Centaur Company. 

His indefatigable devotion to the prob- 
lems of the industry and his tireless par- 
ticipation in every phase of its workings 
won for him the place of dean of the pro- 
prietary medicine industry. 

Possessed of an inordinate capacity for 
work, he dedicated his life to the industry 
which he entered in 1896 when he joined 
Foley & Co., Chicago, at the outset of his 
career. He became actively connected 
with the Proprietary Association in 1902, 
and became its president twenty-two 
years ago, an office which he held con- 
tinuously except for one term. 
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FRANK A. BLAIR 





His work and the Proprietary Associa- 
tion were his chief interests and except 
for one period of four weeks, when he 
went to Europe, he was never out of touch 
with his office in all of his career. He 
worked tirelessly for improved conditions 
in the packaged drug industry and for the 
eradication of evils. Through his efforts, 
the drug industry was the first to estab- 
lish a voluntary control of its advertising 
to protect the consumer. 

Nearly every individual and company 
in the drug trade has at some time had 
occasion to call upon Mr. Blair for aid or 
advice. He was the peer in every step 
taken in his field so invested was he with 
the faith of his associates. A testimonial 
dinner was tendered him at Hotel Waldorf- 
Astoria in 1934, marking his twentieth 
year as president of the association. It 
was attended by nearly a thousand friends. 

He held membership on virtually all 
the major committees of the Proprietary 
Association and of other drug associa- 
tions. He was a life member of the 
Chicago Drug and Chemical Association, 
a member of the New York Advertising 
Club and the Drug and Chemical Club 
of New York, and a member of the Board 
of Directors of the Drug & Chemical 
Section of the N. Y. Board of Trade. 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 


Ber 





+43 


COSMETICS and PERFUMES 


Perfumes and Cosmetics—Askinson 392 pp...... $ 6.00 
Moderne Parfumerie—Mann (German), 516 pp... 12.00 
Leitfaden Der Modernen Parfumerie—Burger (Ger- 

SEE CPS SR aS ae EE Ee ee ater 3.50 
Preparation of Perfumes and Cosmetics—Durvelle, 

ELEY CRRA Hise it pa i Ae OS Ae ere 10.00 
Perfumes, Cosmetics & Soaps—Poucher Vol. | 

PRIMM coo en iis Sane cies! carb via lelain aise SUAS SHS 8.00 

DC SII So vais uala a's oe sven icles ele rss Sree 8.00 


DUAN AANA ANI 3 Sa ica ke eve nase women SIS 7.00 
Cyclopedia of Perfumery—Parry (2 vols.) 844 pp 10.00 
Chemistry of Essential Oils and Artificial Perfumes 


PATTY, Ol NON ODD. <. cbs ws skwisiniee oe ces 12.00 

Shey [LES Cee ere eee Sears 10.00 

Cosmetic Dermatology—Goodman 591 pp....... 6.50 
FORMULARIES 


Manufacturers’ Practica! Recipes—Jameson, 57$ pp $10.00 
Henley's Twentieth Century Book of Formulas and 


Processes—1937 Ed. 883 pp................ 4.00 
Chemica! Formulary—Bennett, Vols. |, Il, Ill each. . 6.00 
Pharmaceutical Formulas Vol. I—1146 pp........ 8.00 

Bis ee ABS oi cence iss wig ee wwiak winen wi 8.00 


Practical Flavoring Extract Maker—Kessler, 126 pp 4.00 
The = Formulary & Prescription Manual— 


DET) 2 ga SIS Ss ea FP rhe et eR Ee 3.50 
National Formulary VI—556 pp................ 5.00 
Prescription Writing and Formulary—Solomon..... 4.15 
Scientific American Cyclopedia of Formulas— 

PAIS SAAT PUES <3. 5 = oi Gs x wees Kass 3 cores 5s <' 5.50 
Pharmaceutical Recipe Book—|| 549 pp. 5.00 
oo Materials Natural and Synthetic—Clarke, 

TER To ee UR inl oe apn et Rae Sermeyh eae ae eae 3.00 
rt 3 Essences, a Handbook of Formulae— 

GRIANY HASROD ts cin cccie ows ies sa04.4 5.000% 10.00 

CHEMICAL 
The Biochemistry of The Lipids—Bull, 127 pp.... $3.25 
The Theory of Emulsions and Their Technical Treat- 

ment—Clayton, 458 pp.......... 00. cece eee 8.00 
Handbook of Chemistry and Physics 20th Ed..... 6.00 
Commercial Organic Analysis—Allen, 10 vols. each 

Pe) Bes fe f “3 oN cf ge) Ae ae ee 7.50 
Inorganic and Theoretical Chemistry—Taylor,832 pp 6.00 
A Short Organic Chemistry—Taylor, 375 pp..... 3.00 
Technical Aspects of Emulsions—150 pp........ 2.50 
Chemical Dictionary—Hackh, 790 pp........... 10.00 
Vegetable Fats & ils—Jamieson, BAAD. .c6c0 << 6.50 

MERCHANDISING 
Dollar Makers—Eager, 197 pp................. $ 2.00 


Retail Selling and The New Grder—Coliins, 203 pp 2.50 
How to Run Better Sales Contests—Kaufman, 229 pp 3.50 


What Makes People Buy—Laird, 237 pp........ 2.50 
Rex Cole on Salesmanship—Rex Cole, 253 pp.... 2.50 
Wholesale Accounting and Control—Heckert x 

SOE DO PND a sic eoiew pss one ei Sesio |k wir os 3.00 
The Law of Drugs and Druggists—Arrthur, 487 pp 3.00 

BEAUTY CULTURE 

Our Vanishing Hair—Nessler, 140 pp........... $ 2.00 
The Successful Hairdresser—W/ilson, 416 pp...... 3.50 
Modern Beauty Culture—Verni, 434 pp......... 10.00 





The Beauty Culture Handbook—Hanckel, 177 pp. 1.50 
Modern Beauty Culture—Smith & Rockwood, 


PSNI ss ac hve apatinievavara oars ereAe esses wievitecele 3.00 
MEDICAL 
The Kidney in Health and Disease—754 pp...... $10.00 
Tuberculosis—Holmes, 312 pp.............000- 2.00 
Nervous and Mental Diseases—Maloy, 551 pp... 7.50 
Diseases of Women—Crossen & Crossen, 8th Ed. 

IISA erro mys as ste olicvorots ace ais aS aoe tele sei< 10.00 
Internal Medicine—Musser, — 010 hee ee ee 10.00 
Forensic Medicine—Kerr, I acc xnarn nos 3.60 
Pocket Pronouncing Medical RT SE 2.00 

MEAN RITA Bs - Sct Shans dare xe aes c etic e Mo oiele easter 2.50 
A Treatise On Medical Jurisprudence—Oppen- 

Vein 22S 6) a) 2) ee ee ee tet ee nent 4.00 
Physiology in Modern Medicine—Macleod, 

AMISARIS Decks cm PER eR re cake a stssres ches 8.50 
Treatise on Permanent Wave Burns—Eberhart..... 2.00 
Recent Advances in Dermatology—Goldsmith, 

BOM ea eices svi costs iaigisysnst ieee oes ones es tol ieke 5.00 
Rational Pharmaceutical oe of Common Skin 

Diseases—Goodman, 345 pp............+2.- 5.00 

Introduction to “ane tl SON BGGIDDs «0+ 5.00 
PHARMACEUTICAL 
Potter’s Therapeutics, Materia Medica and Pharmacy 

SCO TMI ci coteus atio orassyaierensis cave ei nusla rele $ 8.50 
Modern Drug Encyclopedia and Therapeutic Guide 

besCCEMAT SPIO & 0. ciareloveis oe cis ois (obs) aroG sis hie 7.50 
United States Dispensatory—\/ood-LaWal!, 22nd 

ARMED UN acco, mises caevayainix Save ix Cera ees OE 15.00 
Remington's Practice of Pharmacy—8th Edition, 

AES NERD Pink ke cor pangs tent ear cee ket cl eae 10.00 
U. S. Pharmacopoeia XI—6745 pp............... 5.00 
Essentials of Pharmacy—Snow 804 pp.......... 7.50 
Handbook of Physiology — Halliburton & Mc- 

DEO hy S771 Toc an nn ek i eee 5.50 
Pharmaceutical Chemistry—Krantz, 282 pp....... 3.50 
The Arithmetic of Pharmacy—Snow, 125 pp..... 2.00 
Textbook of Physiology—Zoethout, 694 pp...... 4.715 
Practical * liane te: Chemistry—Cooper & Ap- 

“a NF Fal SIE |oh 1S oR a see en Sr nn ee 1.75 
A Manual of Pharmacology—Sollman, 123 pp.... 7.50 
British Pharmacopoeia—1768 pp............... 10.00 
French Pharmacopoeia—999 pp..............-. 10.00 
German Pharmacopoeia—85 4 +4 Rise ebeiciiae certs 12.00 
Swiss Pharmacopoeia—1944 pp...............-. 15.00 
Art of ote a AM “6th ed., 620 pp. 4.75 
Extra Pharmacopoeia Vol. I—Martindale & Westcott 

IBCO MMM PADS ro exhk cic c. te cinee cies oie ise 6.50 

MISCELLANEOUS 
The Exporters’ Encyclopedia, 1936—1780 pp, net 

WALT HSUIMIELIMISEINICES 5:5 tec ilera rarest cose o-s-cicre cic $20.00 
Psyllium Seed—Montague, 170 pp............. 2.00 
Pyrethrum Flowers—Gnadinger, 380 pp......... 5.00 
Trade-Marks for Perfumes, Toilet Preparations and 

DEST] a REN as red CME a A I es pS el a 25.00 
Genet! RONDO Alo hic oer inc hs aa a 7.50 
Modern Soap Making—Thomssen & Kemp........ 7.50 

NEW BRITISH BOOKS 
Technical Aspects of Emulsions—Freundlich..... $4.00 
Dintsilation——Reily oc. o.<e conc oso eos va one ve 1.25 
Inorganic and Theoretical Chemistry—Taylor...... 6.00 
The Chemists Year Book—Atack............... 6.00 
E+: 
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Any book reviewed in this section can be pur~ 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 





Quantitative Pharmaceutical Chemistry, G. L. 
Jenkins and A. G. DuMez, 466 pages, McGraw-Hill 
Book Company, New York, $3.50. 

Since the publication of the first edition of this book, 
numerous changes have been made in the official 
~ methods of analysis of pharmaceutical materials in 

J.S.P. XT and N.F. VI. The detailed procedures and 
discussions have been changed or rewritten in this 
second edition to conform to the revised official methods. 

The features that distinguish this edition from the 
preceding one are: 1. The contents of the book have 
been arranged into three parts instead of four. 2. The 
theory has been brought up to date and many of the 
chapters have been largely rewritten. 3. New exer- 
cises have been added. 4. Questions and problems have 
been extensively revised. 5. The method of presenta- 
tion employed in the first edition, wherein typical 
analyses are explained simply, clearly, and directly in 
considerable detail, has been retained. 


Triaethanolamin und andere Aethanolamine, by 
Emil J. Fischer, 84 pages, Allgemeiner Industrie- 
Verlag G.m.b.H., Berlin-Lichterfelde. 
Amino-alcohols, but particularly the ethanolamines 

have become increasingly important in recent years. 
Because of its many valuable properties, by no means 
limited to cosmetic uses, triethanolamine has found 
especially extended use. This great interest in these 
compounds is reflected in the voluminous patent litera- 
ture on the subject. In the present work, short ab- 
stracts are given of all patents relating to the subject 
which have been found in the literature. This is ob- 
viously a useful work for the chemist with a reading 
knowledge of German who is interested in this par- 
ticular field. 
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More for Your Money, by H. Bennett, F. A. I. C., 
251 pages, published by Chemical Publishing Co., or 
N. ¥., $2.75. 

This, another of the alleged *‘debunking” books, has 
the customary weaknesses of the tribe along with some 
new ones. For this trade, the chapter on cosmetics is of 
particular interest. Only a few of the many items in 
the line are considered and these include such old stand- 
bys as hair dyes and skin peels. The chapter is pre- 
faced by a list of things cosmetics will not do. Tests 
recommended are especially interesting, an example be- 
ing the following: in a small beaker heat 5 grammes of 
powder with 30 cc. of hydrochloric acid (10 per cent. 
solution) for 10 minutes, keeping the solution at or near 
the boiling point. Then cool thoroughly in a bath of 
cold water without agitation. If zinc stearate is present, 
a thin layer of fatty material (stearic acid) will form at 
the surface, which is an oily liquid when the solution is 
hot and a stiff, wax-like wafer when the solution is cold. 
The test for zinc is even more elaborate. Lady, you’ve 
wasted your life as a cook; turn chemist. 


The Art and Craft of Hairdressing, Second Edition 
edited by J. Bari-Woollss, Sir Isaac Pitman & Sons, 
Ltd., London, Illus. 623 pages, half leather $15.00. 
This is a standard and complete guide to the tech- 

nique of modern hairdressing, manicure, massage and 

beauty culture. Several leading specialists have con- 
tributed to make this probably the most complete and 
authoritative work of its kind. 

The original edition by Gilbert A. Foan, now de- 
ceased, met with instant success. The tremendous 
advancements made in the past few years, however, 
necessitated a revision to bring this book up to the 
standards of present practice. 

Contents include: Artificial Hairdressing or 
**Postiche,” Gentlemen’s Hairdressing, Ladies’ Hair- 
dressing, Waving The Hair, Children’s Hairdressing, 
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Massage and Beauty Culture, The Science of Hair Tint- 
ing and Bleaching, Manicure, Electrical Treatments, 
Trichology, The Composition and Manufacture of 
Hairdressing Preparations, Theatrical Hairdressing and 
Make-Up, Cinema Make-Up; Its Technique, Historical 
Hairdressing, Making-Up and Renovating Wax Fig- 
ures, Chiropody: Its Theory and Practice, Sales, Ad- 
vertising, and Window Dressing, Designing and Fitting 
Hairdressing Saloons, Hygiene and Sanitation, Business 
Organization, General and Legal Information. 








The Little Things In Life, by Barnett Sure, 340 
pages, Appleton-Century, New York, price $2.50. 
A very apt title has been selected for the latest book 

on the vitamins, hormones, and other minute essentials 

for health. Dr. Sure has digested the whole of the 
enormous literature on this subject and has written an 
interesting and quite readable book so that the layman 
can readily grasp and understand the importance that 
these ‘‘little things in life’’ have in health and disease. 

Dr. Sure demonstrates that these little things, which 

the body requires only in minute quantities, have such 

a determining influence on nutrition and bodily func- 

tions that they are really the big things in the main- 

tenance of health. 





Pharmacology Materia Medica and Therapeutics, 
by Charles Solomon, M.D. Second Edition, 682 pp. 
Illus. J. B. Lippincott Co., Phila. Price $3.00. 

The present edition has been revised to conform to 
the eleventh revision of the U.S.P. XI and the N.F. VI. 
This textbook has been written with the needs of the 
pupil-nurse constantly in mind. The contents is out- 
lined in great detail so that both teacher and student 
can see at a glance the scope and extent of the subject. 








Showmanship in Business, by Kenneth M. Goode 
and M. Zenn Kaufman, Harper & Brothers, New 
York, 218 pp. Price $2.75. 

Whether or not one believes that showmanship has 
or has not a place in business, the fact remains that it is 
often used successfully in business promotional 
activities. 

This book is the first systematic study of the marked 
trend toward the use of various types of sensational 
salesmanship. 

All executives who are sensitive to the trend of the 
times toward a more resourceful development of the 
public relations aspect of their business should find this 
book stimulating and useful. 





Any book reviewed in this section 
can be purchased direct from The 


Drug and Cosmetic Industry at 





regular publisher's price. 
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How often do you think, “I wish some 
one could build a machine to do this job 
for me”... ? You have the idea—you 
know what you want done—vyou have the 


“baby.” 


If it is a packaging idea, lay your 
“baby” in our lap. 


Right now we are working on some 
developments that will mean a great 
deal to certain manufacturers. And right 
now you can benefit by other ideas that 
have already been developed into ma- 
chines which are making striking savings, 
and are producing outstanding packages. 


Are you still wrapping by hand? We 
have originated many machines for prod- 
ucts which at one time were considered 
too difficult to wrap by machine. Why 
not see what we can do for you? If you 
think your volume is too small for machine 
wrapping, look into one of our new low- 
priced machines. 


NEW IDEAS 


are our “babies” 








Are your material costs too high? We 
have made important savings by develop- 
ing “Electric Eye” machines which use 
printed material in ro// form, registering 
the priating perfectly on the package. The 
saving on the cost of buying “cut-to- 
size’’ sheets is considerable. 


Have your present machines become 
obsolete? Our new high speed models will 
give you far greater production for the 
same labor cost, and they occupy less 
floor space. 


Are you seeking package improvement? 
We will be glad to give you our sug- 
gestions, based on wide experience in 
serving the leading package goods man- 
ufacturers. 


Send us a sample of your present pack- 
age, tell us briefly your present method of 
packaging. We wil! give you our recom- 
mendations—without any obligation on 
your part, of course. Get in touch with 
our nearest office. 





PACKAGE MACHINERY COMPANY 
SPRINGFIELD, MASSACHUSETTS 
NEW YORK CHICAGO CLEVELAND LOS ANGELES 


MEXICO, D. F.: Apartado 2303 Peterborough, England: 
Baker Perkins Ltd. Melbourne, Australia: Baker Perkins, Pty. Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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VKUDULTILUN | LIK 


VRUDUCTION ENGINEER 


MATERIAL HANDLING 


One of the best portable elevators or 
stackers we’ve seen is the new unit made 
by Economy Engineering Co., 2657 W. 
VanBuren St., Chicago, Il. 
intended for 


This unit is 
warehousing applications, 
which are not sufficiently extensive to war- 
rant investment in power driven, highlift 
jitneys. This stacker is equipped with a 
telescopic lift and a platform, which is de- 
signed to lift an entire truck or skid of 
The platform is also fitted with 
side boards on which the operator can 


goods. 


stand when the load is in the elevated 
position, and from which he can unload 
the truck. When the platform is in the 
down position the truck channel is prac- 
tically flush with the floor, a feature which 
The 


unit is equipped with the usual safety 


makes it easy to push a truck into it. 


devices and a wheel-lock to prevent rolling 
when the load is being elevated. This 
stacker could be used very well in a perma- 
nent position, for example, as a mezzanine 
elevator. 
lift. 


in straight aisles. 


It has a fifteen foot maximum 
It can also be used most conveniently 
Large wheels make it 
rather more portable than the usual types. 

Portable elevators, however, still have a 
long way to go before they become really 
“portable.” All such units are still very 
large, rather awkward to handle, and when 
they 
plugged into a power outlet. And the hell 
of it is that there never is a power outlet 
handy. At all events, a certain amount of 
setting up time is required, hence, in cases 
where only one or two loads are to be 
stacked in a certain spot, it is quicker to 
have a couple of huskies stack the goods 
by hand. 


are power driven, they must be 


What is needed is the convenience of the 
high-lift jitney, which carries its own 
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power and which can elevate its load while 


in motion toward its destination. — It 
would seem like a larger order for a small 
stacker to carry its own power in view of 
the weight of the batteries, but for inter- 
mittent use, which is the rule where hand 
or portable stackers are used, a small gaso- 
line engine might be used instead. It 
would not be in use long enough to cause 
objection on account of fumes. Another 
desirability would be to design the unit 


with three wheels instead of four, and to 






make the lift platform in such a way that 
it could be folded against the elevator 
frame. If anyone designs a power-lift 
stacker which can be handled as quickly 
and as easily as an ordinary wheel truck, 
he will make a killing because the majority 
of warehousing operations call for such a 


device. 


MATERIAL STORAGE 


An interesting development in the 
chemical and drug trades is the increasing 


use of silos for the storage of powdered 





Pneumatic Scale Corporation is offering a new “Upside Down’ Bottle Cleaner for dry 


cleaning of bottles. The machine turns the bottles upside down in a very simple manner and 
makes cleaning of the bottles much easier, surer, and more rapid. 
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“Always pleased with their operation” 


2 


says Mr. H. F. Brownell, superintendent at ea 


McKESSON & ROBBINS, Inc. 


referring to 


STOKES TABLET MACHINES 






= ieee 


ss | 

Installation view of Stokes Tablet 
Machines in the plant of McKes- 
son & Robbins, Inc. See Mr. 
Brownell's letter below for com- 
ment on their durability and sat- 
isfactory operation. 











Stokes latest model **B-2”’ and **BB-2"" tablet machines— 
made of semi-steel—are even more rugged and durable 
than the models referred to in Mr. Brownell’s letter. In 
addition they have numerous features which facilitate 
operation and increase production :—anti-capping device, 
calibrated excess pressure release, twin-disc clutch, 





Stokes “B-2" Rotary Stokes 43-A Oscillating housed working parts, stainless steel hopper and im- 
Tablet Machine. direct Granulator, motor- ° . P ° 

motor-driven, through driven model; portable. proved motor drive, variable speed, if desired. 

speed change. Output Can be adjusted for vari- 

400-600 er minute. ous sizes of screens. . . = i x ‘ 

ica antes teat Sua awwntink apint Send for Catalog — Laboratory Advisory Service Available 
itate operation. and smooth in operation. 


PHARMACEUTICAL EQUIPMENT 1895 





FS) F.J.STOKES MACHINE COMPANY [rss 


5932 Tabor Road Olney P. O. Philadelphia, Pa. 
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Many firms are using 
them for coal without realizing that they 
can also be used for storing chemicals and 
ground drugs which are handled in large 
lots. The advantage of a silo is that it can 
be built cheaply and will hold a whale of a 


and fine materials. 


lot of material. The saving in expensive 
floor space is obvious. 


FACTORY CONSTRUCTION 


In line with our recent article on factory 
construction we would like to present the 
views of Mr. Emmett B. Carter, who has 
an article on this subject in the April issue 
of “Chemical Industries.”’ Naturally, we 
feel pleased at the fact that Mr. Carter, 
who is evidently a specialist in the design 
of chemical plants, reflects our view that 
multi-story all the bunk 
excepting in cases where high land values 


buildings are 


make anything else impossible. We 
haven’t the privilege of knowing Mr. 


Carter but we will take the liberty of quot- 
ing his views: He says: 

“Great stress used to be laid on the 
importance of using gravity to convey 
materials whenever possible. The number 
of multi-story chemical plants throughout 
the country testify that designers used to 
consider it good practice to take materials 
to the top floor and then process on the 
way down using gravity to drop the ma- 
terials through chutes and the liquids 
through pipes from floor to floor and from 
process to process. However any multi- 
story building is an expensive type of con- 
struction. Much space is lost by stair- 
ways and elevators. 


difficult. 
windows, and if processes are later changed 


Supervision is more 


Lighting is limited to side 
or more space needed for some operation, a 


situation sometimes develops where we 


need a Sherlock Holmes to solve the 
tangled problem.” 
That’s the story in a nutshell. When 


first built and equipped, 
buildings appear swell, but eventually 
there comes a time when a department on 


a certain floor, which is already fully oc- 


multi-story 


cupied, must be expanded. What happens 
then? The department must be _ split. 
This increases equipment investment, in- 
creases handling and multiplies super- 
vision. In a few years more there comes a 


time when similar departments are scat- 


tered all over the place. Equipment 
duplication becomes the rule, and operat- 
ing expenses go up. At the Norwich 


Pharmacal Co. where we are correcting 
the effects of decentralization caused by 
multi-story construction, we are discard- 
ing a lot of serviceable equipment which is 


no longer needed, now that related de- 
partments are being pulled together 


again. 

We must not loose sight, however, of the 
fact that in some processes involving a 
series of different operations, it is desirable 
to arrange a flow from one operation to 
This 


saves cleaning 


another. gives better control and 


time. But the way to 
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secure this is to prove enough head-room 
in the single story building to permit set- 


ting up mezzanines or equipment tiers. 


SPIRAL PIPING 


If you don’t know about it already, you 
might drop a line to Naylor Pipe Company 
and get the dope on Naylor Lockseam 
Spiralweld Pipe. 
from welded sheet steel and is used for high 
pressure water, air and gas lines and also 
for sewage and vacuum lines. Sizes are 
available from four to thirty inches. Write 
Naylor Pipe Co., 1230 E. 92nd St., Chi- 


cago, Ill. 


This pipe is fabricated 


COOLING CONVEYOR 
Syntron Co., 410 N. 
Pittsburgh, Pa., makes a vibrating, water- 


Lexington Ave., 


jacketed, trough conveyor intended for 
cooling bulk materials. The water in the 
jacket flows counter-currently to the move- 
ment of the materials. We've never used 
one of these, but we will at the first oppor- 
tunity, for this method of cooling could 
easily be applied to the cooling of creams, 
ointments, etc. A vibrating unit should be 
efficient because the insulating equilibrium 
film that always forms between a hot and 
a cold surface cannot form and slow down 
the rate of cooling. 


CONTROLLED HEATING TANK 

Sta-Warm Electric Co., Ravenna, Ohio, 
makes a thermostatically heated holding 
tank which is ideal for holding lipstick 
mass, suppository base and similar sub- 
stances that tend to change viscosity or to 
crystallize in response to changing tem- 
peratures. These tanks come in various 
sizes and will hold the temperature of the 
batch right on the button without car- 
bonization. An interesting feature is that 
the outlets are heated, too, so that the 
material cannot set up in a plug during the 


intervals of pouring. 


QUIET GEARING 

If you have a noisy mixer or other piece 
of operating equipment, why not remove 
one of the gears and substitute a gear 
made of Bakelite. 
Such gears will withstand any strain and 
are as quiet as two mice. 
in standard types and sizes by Synthane 
Corp., Oaks, Pa. 


PRODUCTION CLINIC 

A Production and Engineering Clinic, to 
meet at frequent intervals, was established 
by the Packaging Machinery Manufactur- 
ers’ Institute at their semi-annual meeting 
on March 26th, at the Hotel Pennsylvania, 
New York. This Clinic, under the Chair- 
manship of Wallace D. Kimball, First 
Vice-President, Standard-Knapp Corpora- 
tion, attracted a representative group of 


laminated Durez or 


They are made 


production and engineering men from 
industry companies, who unanimously 


decided that the technicians form a group 
within the Institute, to consider problems 
of standardization and common interest 
and for the exchange of technical knowl- 
edge. To provide means for the continual 
exchange of information on engineering 
and production problems, they also voted 
to ask the Institute to sponsor and issue a 
monthly bulletin as a clearing house for 
industry information. 

Among topics of program discussion at 
the March 26th meeting were: Use of 
stainless steel in packaging machinery con- 
struction; metallizing; standard commer- 
cial practice for cold finished carbon steel 
bars. 

“Service Charges on Packaging Ma- 
chinery”’ was the subject of the talk by Mr. 
Roger L. Putnam, President, Package 
Machinery Company at the packaging 
machinery session sponsored by the Amer- 
ican Management Association in coopera- 
tion with the Institute. 

The increasing and unprecedented de- 


mand for automatic machinery; present 





Booth of Owens-Illinois Glass Co. at recent packaging show in New York 
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problems of machinery manufacturers, and 
the value of collection of comprehensive 
industry statistics by the Institute, were 
emphasized at the semi-annual dinner of 
the Institute on March 25th. Announce- 
ment was made that Arenco Machine Com- 
pany, Inc., 25 West 43rd Street, Mr. Roy 
E. Johnson, Vice-President, had joined the 
Institute as a regular member. 


LINK VEE BELT 

When Vee belts wear, stretch or break 
the usual procedure is to get a new one. 
To obviate this expense and to provide 
Vee belts which can be mended quickly 
and which can be lengthened or shortened 
as required, the Manheim Mfg. & Belting 
Co., Manheim, Pa. has produced a Vee 
belt made up of interlocking links which 
overlap each other like the leaves of a 
wagon spring. You can buy a box of the 
links and make up the required length of 
endless Vee belt right on the job. You 
can replace a belt without dismantling 
pulleys. It is claimed that these Vee belts, 
because of their construction, provide 
greater pulley grip and hence greater 


efficiency. 


EMULSIFIER 

Jarker White Metal & Machine Co., 
drie, Pa. makes a handy plunger type 
homogenizer. “Handy” is the right word 
for this little laboratory machine because 
it is actuated by a hand lever. For test 
work and very small lots, O. K. 


VIBRATING CONDENSERS 


As mentioned above, vibration prevents 
the formation of the equilibrium film be- 
tween hot and cold surfaces. For this 
reason we believe that a vibrating con- 
denser would give higher efficiencies. Some 
day very soon we are going to try a 
vibrator on an ordinary condenser in the 
hope that we may secure higher efficiency 
from the coolant. To visualize the effect 
of this equilibrium film for you, we would 
like you to recall the condition of a 
crowded train window on a day when it is 
quite warm in the coach and quite cold 
outside, but not cold enough to freeze. 
Have you ever noticed how heavy the film 
of water of condensation on the windows 
becomes? Have you ever noticed how that 
film hangs on, smooth and unbroken for a 
long period? Have you ever noticed how 
drops form and a run starts when a sudden 
shock or a finger breaks that film? This 
continuous film has established an equi- 
librium between the inside temperature 
and that of the glass, so that no more con- 
densate will form. Break the film and 
expose the glass again and more conden- 
sate will form instantly. In a lesser degree 
the same thing happens in a condenser of 
the usual type due to the relatively low 
velocity of the cooling water. Rapid cir- 


culation breaks up the film readily but 
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requires so much more cooling water that 
it does not pay to do it. We are going to 
study the effects of vibration and if any- 
thing interesting occurs we’ll let you know. 


CENTRIFUGAL 

A small continuous centrifugal is being 
made by Gould Pump Co., Seneca Falls, 
N. Y. for use in removing foreign matter 
and impurities from fuel oil. This small 
outfit is mounted on a common base with 
two gear pumps, one of which is used to 
feed the oil; the other to pump the cleaned 
oil to storage. The unit is intended for use 
primarily in connection with Diesel 
It has a capacity from 30 to 
There 


engines. 
125 g.p.h. depending on viscosity. 
are many applications for such a handy 
device so make a note of it. We are think- 
ing of the clarification of lubricating oils 
several are 


for vacuum where 


employed in a given area. 


LOST 


A production gentleman of the trade has 
informed us of the loss of a silk night-gown. 
If any of you find it will you please take it 
away from her, and we will restore it to its 
rightful owner? 


CERAMIC MIXER 


U. S. Stoneware Co., Akron, O. is intro- 
ducing a line of high speed liquid mixers 
which are novel among stoneware equip- 
ment in that they are provided with stain- 
less steel, side-driven propellor type agita- 
tors. Through the use of U.S. Stoneware’s 
Flexlock rubber packing, the bearings 
and stuffing boxes of the steel propellors 
are not only absolutely tight but are flex- 


pumps 


ible as well. This patented construction 
absorbs all thrust and vibration assuring 


We 


may point out that this new development 


long life and great wear-resistance. 


overcomes the objection many people have 
kettles 


tanks, because there is now no danger that 


had to stoneware process and 


a careless workman will jam the whirling 


blades of a portable mixer against the side 


of the tank. We are informed that the 
usual standard capacities will be provided 
and that the prices will be very low. 


NOTHING NEW UNDER THE 
SUN 


A while back we reported that we had 
applied for patents on a continuous rotary 
press for drug extraction purposes. We 
also expressed the pessimistic view that 
somebody would probably beat us to the 
patent office. A whole 
damn gang as a matter of fact. While our’ 
press, and anything like it as a complete 
unit, has never been patented or used 
commercially before, each and every prin- 
ciple and each and every mechanical 
feature has been separately patented by a 
multiplicity of inventors during the past 
twenty years. Such broad, basic patents 
have been granted on these separate 
features, that one of the best patent at- 
torneys in New York says that it will be 
impossible to obtain basic claims and that 
we shall be forced to limit ourselves to very 
narrow claims. Wouldn’t that roast your 
nuts? However, in a very short time we 
shall illustrate for you our latest brain 
storm. 


TOOTH PASTE 


Sodium perborate is used with a mineral 
colloidal 


kaolin, an emulsifying agent such as so- 


Somebody has. 


oil, a body material such as 


dium lauryl sulfate and alcohols of higher 


molecular weight such as cetyl alcohol, 


etc. P. J. Breivogel (to William R. War- 
ner & Co.), U. S. Patent 2,052,694, 


September 1, 1936. 


POWDER 

A toilet or face powder consists of a 
vegetable powder, e. g., rice flour, etc., the 
grains of which have been burst by steam 
or other means and then coated with a 
water-repellent such as a wax. Talc and 
disinfectants may be added. J. F. Kapp, 
Brit. Pat. 452,115, August 14, 1936. 





Booth of Hinde & Dauch at recent packaging show_in New York 
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THIS BULLETIN 
Tells You How 


New Standards in 






















INI Ih FASTER PRODUCTION 
EASIER OPERATION 
GREATER ECONOMY 
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FOR 
Face Powder Tooth Powder 
Toilet Powders Drug Powders 
Borax Chalk Clay Colors 
Cocoa Salts Spices Starch 


Zinc Oxide Zinc Stearate 


GET PRODUCTION SAVINGS 


Abbe-Blutergess Turbine Sifters are doing a great 
job for such prominent companies as Bayer... . 


Bourjois... . Carlova.... Colgate-Palmolive- 
Peet....Eli Lilly & Co..... Grove Labora- 
tories.... Helena Rubinstein.... Lady 
Esther... . Lydia Pinkham Medicine . . . . Nor- 
wich Pharmacal .... Parke-Davis ... . Yardley 


of London....and many others, large and 
small. Find out how it can helo you. 


Send this Coupon for Bulletin 41B 


ABBE ENGINEERING CO. 
56 Church St., New York, N. Y. 


Please send me Bulletin No. 41B. 


Position...... 
Company Ey Pe eee Su Soied ata Re 
Address. Porn ties Sere thas ER ec ee dR CT 
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ot 76... 


A confidential! 


The material was new. 
Costly research and devel- 
opment had been expended 
on it. Special grinding prob- 
lems had arisen. Test grinds were 
imperative. And the manufacturer 
---a well known one---willingly sent 
his treasure te our research labor- 
atory for grinding tests on the 
Mikro-Pulverizer. 


Our strictest confidence was 
maintained. The material became 
Lot 76, its owner's identity kept 
secret. The tests resulted in the pur- 
chase of 2 Mikros and later a total 
of 16 more. 


A free grind test may point the 
way to better grinds, large savings 
in power and labor, lower pro- 
duction costs for you. Send for con- 
fidential instruction sheet on test 
grinding and 32-page catalog. No 
obligation. 


PULVERIZING 
MACHINERY COMPANY 
107 Valley Road 
Roselle Park, N. J. 







REG. U. S. PAT. OFF. 


The NIKRO- 





PULVERIZER 
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AVOID MOISTURE 
TROUBLE 


HUMID SUMMER WEATHER WILL SOON CAUSE TROUBLE 


IN YOUR EFFERVESCENTS ROOM UNLESS YOU PREPARE FOR IT NOW 


LECTRODRYER equipment will provide winter dryness 
even on the most humid summer days which will soon be 
here. There will be no sticking of the punches or sticky 
tablets caused by high humidity when LECTRODRYER 
equipment is used. Experts agree that dehumidified air is 
necessary for the manufacture of effervescents during the 


summer. Many of the leading pharmaceutical houses 


throughout the country are now using LECTRODRYER 
equipment in their rooms where moisture affected products 
are handled. The LECTRODRYER provides inexpensive 
and positive humidity control. There are only a few weeks 
left before the humid season. 

Write now for particulars on the LECTRO- 
DRYER. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT 32nd STREET, PITTSBURGH, PA. 
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The improved Ertel Portable Vacuum Bottle 
Filler will give you filling results, filling either a 
light or real heavy liquid, with a filling capacity 
depending entirely on the operator. We are 
willing to place our filler in competition with 
any portable filler on the market, with a money 
back guarantee if it does not fill as fast or faster. 











HAVE YOU A FILTERING OR FILLING PROBLEM? 


The Ertel Bench Model Filter comes 
complete with pump and motor, uses two 
Ertel asbestos filter sheets and has a 
pump capacity of two gallons per 


minute. 


disk by adding two additional rings. 
end us a sample of your liquid and 
let us show you what our filters will do. 


LARGER 
MACHINES 
AVAILABLE 

FOR 
GREATER 
PRODUCTION 





It can be increased to a four 











Day Force Feed 
Ointment Mill 


Day Hunter 
Sifter and Mixer 


GRINDING, SIFTING, 
MIXING, DISSOLVING 
EQUIPMENT 














For processing ointments, lipsticks, 
rouge-masses, tooth pastes and pow- 
ders, bath salts, drug-extracts, tablet- 
granulations, heavy cosmetic pastes, 
clay packs, extraction of crude drugs 
under vacuum, heating or cooking 
during mixing, etc. 


Descriptive material on processing 
equipment for these purposes will be 
mailed on request. Or if you have a 
specialized problem in processing, 
our engineering department will be 
glad to work with you in determining 
what equipment is best suited to your 
needs. 


The J. H. DAY COMPANY 


Factories and Principal Offices 


CINCINNATI : : : OHIO 


Day Paragon Day Cincinnatus 


Liquid Mixer Double Arm Mixer 
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TWO-STREAM 


VARI-VISCO FILLING MACHINE 


Does a beautiful job filling creams and salves—in fact, all semi-fluids. 








Fully automatic. Ultra modern in every detail. 
Extremely simple to operate! 





When such concerns as Phillips, 
Daggett & Ramsdell, Merle Norman, 
want greater production at lower cost, 
they of course install Kiefer Vari-Viscos. 


A few features: 


Automatic feed and discharge. , we fad 
No jar—no spill device. 
Automatic safety stop. 


Variable speed drive with 
hand-wheel control. 


Range shift. 
Speed indicator. Patents pending 


THE KARL KIEFER MACHINE co. 
— CINCINNATI, U.S.A, 2°52 ccc 


LONDON, ENGLAND 




















New and Improved! 


& 2 
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cS 
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We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. | 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


nf, . 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 


LUT 
. ss 
en 








No. 2 Rotary 
Tablet Machine 
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PNEUMATIC’S POWER FEED 


Semi-Automatic Weigher 














JUST PURCHASED 


3—Pfaudler 150 gal., tilting type, glass lined, rouge and powder 
Mixers, with double motion agitator. 


5 —d. OH. Day 100, 200, 400 Ib., belt and motor driven Powder 
I xers. 


2—J. H. Day 800, 2000 lb. Powder Mixers, belt and motor driven. 

1—J. H. Day No. 1, 20 gals. Brighton Mixer. 

1—J. H. Day 4-speed Gem Cream Mixer. 

2—Kiefer, Metal-Glass 100 gal. Percolating Units. 

1—-Ayers automatic Tablet Counting machine. 

6—Abbe Jar Mills, 2 to 4 gals. capacity. 

6—Abbe Pebble Mills, 25 to 200 gal. capacity. 

2—Stokes & Smith Powder Filling machines. 

4—J. H. Day, Eureka, National Powder Fillers. 

3—40 gallon Pony Mixers, BRAND NEW. 

2—Stokes No. 2-C piston type Tube and Jar Fillers. 

1—Stokes No. 79 Tube Closing and Clipping Machine. 

1—Stokes No. 90-D automatic Tube Filling and Closing 
machine. 

1—Colton No. 14 automatic Tube Filling and Closing machine. 

8—U.S., Kiefer, International, Alsop, Seitz Filters. 

2—No. 3 Rotex Sifters. 

0 


2 Pfaudler, Glascote 20 to 200 gallon Storage Tanks. 


SEND FOR BULLETIN COVERING COMPLETE STOCK 
OF KETTLES, MIXERS, FILTERS, PUMPS, 
LABELERS, PULVERIZERS, ETC. 


“*We buy from single items to complete plants.”’ 


STEIN-BRILL CORP. 


Agent for George G. Rodgers Co. 
Manufacturers of Tube Filling and Closing Machines 


New York, N. Y. 


187 Varick Street 
Tel. WAlker 5-6892-3-4 


Cable Address:—Bristen 





















Pacesetter 
IS THE WORD FOR IT 


This remarkably efficient yet low priced weighing unit 
sets the pace for the operator. No foot treadle nor hand 
lever trips to bother with. Simply place an empty package 
in position and remove it when filled. Speeds as high as 


35 per minute are guaranteed. 


An unfailing, uniform supply of material is delivered to 
the super-sensitive scale beam by a positive power feed. 
Simply connect to the lighting circuit, line up with your 


overhead supply, and you are ready to go. 


Strong, light weight aluminum weighing buckets con- 
trolled by Pneumatic’s improved lock and trip device 
guarantee unusually good accuracy and rapid weighing of 
nearly any product you can mention. For further details 
ask us to send Bulletin No. 31 


PNEUMATIC SCALE CORPORATION, LTD. 


93 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 


Pneumatic Scale 


708 The Drug and Cosmetic Industry 











ae Vachagiing Mache ae 


New and Used 
MACHINERY COSTS RISING 
--- Fill Your Needs NOW! 


6—Day & Ross Pony Mixers—8-15-40 gal. 
2—Stokes & Stokes & Smith Power Fillers. 


7—Day, Gedge Gray Powder Mixers—50 to 4000 Ibs. 

2—Kent & Ross 3 roll Water Cooled Mills, 

2—Colton worm type tube Fillers. 

2—-Colton No. 14 and No. 6 Automatic tube Fillers, Closers and 
Clippers. 


8—Aluminum Steam Jacketed Kettles 3-200 gal. 

3—Abbe Eng. Pebble and jar Mill 1 gal. to 300 sal. 

Misc.—Dryers, Colton Suppository Press, Grinders, Granula- 
tors, Labelers, belt Conveyors, glass lined Tanks, Agitators, 
Filters, etc. 


New FMC Tube Fillers New FMC straight line and Ro- 
tary Syphon Fillers 


New FMC Closers and Clippers New FMC Belt Table Conveyors 
New FMC Portable Mixers New FMC Vacuum Fillers 


Cable address 
“EFFEMCY”’ 


“Only one can 
be FIRST”’ 





“see First first”? 





419 Lafayette St. 


First Machinery Corp. ew von cv 


“We purchase your surplus equipment” 
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MODERNIZE with 
MANTON=-GAULIN 
Two-Stage Homogenizer 


No plant is completely equipped without one of 
our homogenizers They eliminate compounding 


troubles and vastly improve the quality and ap- 


pearance of your products Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 

Creams, ointments and liquid and semi-solid 


emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 


as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 


and more uniform. 


lf you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 





The Manton-Gaulin 


Manufacturing Co., Inc. ‘ : 
EVERETT :: MASS.“ 5 gautill| 
4 














THE ELECTRIC HOMOGENIZER FOR 
SMALL-SCALE MANUFACTURE 


Designed to meet a very definite need in smaller plant pro- 
duction, experimental work, and as auxiliary equipment to 
large scale production units. It is particularly suited to limited pro- 
duction and for laboratory purposes where extremely high pressures 
are not required. 





Recommended for mak- 
ing all kinds of liquid 
emulsions and suspen- 
sions, and for ointments, 
creams, lotions, etc. 


This homogenizer has 
an operating capacity of 
from 12 to 15 gallons per 
hour. It is sturdily con- 
structed, with long hour 
heavy duty motor, and 
meets all requirements 
of continuous service. 


Complete literature, in- 
cluding the booklet 
“Cosmetic Emulsions 
and Their Stable Prep- 
aration,’* upon request. 


A convenient system of 
deferred payments avail- 
able if desired. 





& 


INTERNATIONAL EMULSIFIERS, Inc. 


666 LAKE SHORE DRIVE, CHICAGO, ILLINOIS 





UNIFORM TIGHTNESS 








for ALL CAPS WITH ONE MACHINE 


@ Large caps... small caps. . . metal 
or plastic caps... standard or special 
purpose caps. . . they’re all the same to 
the Haskins Capper! Both in large and 
small plants, this high-speed capper soon 
pays for itself in labor savings and con- 
venience. Learn what it will do for you. 





SIX BIG FEATURES OF THE HASKINS CAPPER 


High Speed—above 90 caps Portability—easily moved 

] a minute uniformly and 4 and adapted to conveyor, 

tightly sealed. bench or ceiling suspen- 
sion mounting. 


3 Minute Change-Over Lessens Breakage—and 
from one style to another. 5 does not mar finish of 
caps. 


Real Flexibility—handles Quick Tension Adjust- 

3 all styles of jars, bottles 6 ment—each cap driven to 
and metal containers in exact degree of tightness 
sizes up to 54 mm. desired. 











Write for complete details and illustrated literature. 
R. G. Haskins Company, 4648 W. Fulton Street, Chicago. 


askins 


FLEXIBLE SHAFT EQUIPMENT 
with Greater Adaptability 
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Seieutif DRYING 


with PROCTOR DRYERS ......-.. 


The texture and color of a product are often dependent on scientifically correct 
drying. It is highly important, therefore, to select a dryer that is ideal for the 
perfect drying of a particular product... 
tion to uphold. Proctor Dryers have been proved over a long period of time and 
in a large number of installations to be correct for the uniform drying of pharma- 


ceuticals and cosmetics, and a wide variety of allied products. In some cases, standard 


units are satisfactory, in others, it is necessary to design special dryers, but in 


every case, economical, highly efficient and perfectly uniform drying is assured. 


PROCTOR « SCHWARTZ, INC. 








PHILADELPHIA 


a dryer by a manufacturer with a reputa- 





New Proctor 
Truck Dryer 










New Proctor 


Tray Dryer 


New Proctor \ 
Laboratory Dryer 


New Proctor 


Soap 
Chilling Roll 




















Your 


CAPPING 
Problem 


made Easier 
done Faster 


Offer 








more Economically 
THE Hy-Speed WAY 


Send for Explanatory 
Bulletin and Free Trial 


ALSOP 


Engineering Corp. 
357 Main Street 
Milidale, Conn. 












ey, 
| UNIVERSAL “Be 
> Swiver SPRING 


RIGIO 
Ei SUPPORTING COIL 


i 
f 













ORIVE SHAFT 





>J CAP TENSION 
| ADJUSTMENT NUT 


AiR COOLES 


CHA! 
CAP CHUCK 
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SPECIAL OFFERINGS 
REBUILT EQUIPMENT 


2—100 Ib. Dry Powder Mixers. 

1—800 Ib. Dry Powder Mixer. 

1—6000 Ib. Dry Powder Mixer. 

1—Stokes & Smith Powder Filler. 

1—Rodgers Powder Filler. 

1—Day Powder Filler. 

1—Peerless Air Conditioner—Ajir Washer for powder 


room. 

3—Day Rapid Sifters No. 1 to No. 3. 

1—Combs Gyratory Sifter. 

1—300 gal. jacketed agitated Glass-Lined Tank. 
1—500 gal. jacketed agitated Glass-Lined Tank. 
1—500 gal. jacketed Glass-Lined Tank. 

2—16” and 20” Schutz-O’Neil! Pulverizers. 
5—Pebble Mills, 10 to 160 gal. capacity. 

1—U. S. 12” Drum Filter. 

3—Scientific 16” Disc Filters. 

1—10 x 10” Aluminum plate and frame Filter Press. 
1—12 x 12” Aluminum recessed plate Filter Press. 
1—Kiefer type 10 plate multiple Disc Filter. 
1—No. 5 International aluminum Filter. 

1—Kiefer 6” multiple disc Filter. 

6—Galvanized Percolators, 10 to 75 gal. 
75—Copper and Aluminum steam jacketed Kettles. 

20 to 300 gal. capacity, with and without agitators. 

1—Stokes Eureka Tablet Machine. 

1—Colton 2-B Tablet Machine. 

8—Hobart and Read 3-speed Mixers, 20 to 80 at. 


A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiries. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 
914 N. Marshfield Ave. (Tel. Monroe 5602) Chicago, Ill. 
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Do Not Neglect the Laboratory 


Equipment for research and experimental work is as important to success as regular production equip- 
ment. Your technical department will be helped by the use of one or more of these modern ROSS Mixers. 





ROSS 2-Gallon Heavy 


ROSS Laboratory and 
Small Batch Mixer... 


25-Gallon, Enclosed, High-Speed type 


ROSS 8-Gallon Emulsi- 


fying Change Can Mixer 


Duty Mass Mixer.... 


Just the thing for kneading and thorough 





mixing of heavy pastes, plastic masses, 
and clay packs. Jacketed for steam heat- 
ing or water cooling. Will mix bulk 
equivalent to 2 gallons per batch. Also 
made in 1 quart, 4-gallon, and larger 
sizes. 


An inexpensive but highly competent hand 
power mixer for thinning liquids or emulsi- 
‘ying. Stirring device readily removable 
fying. Stirring d readily r bl 

or cleaning. Non-corrosive metal cans 
for cleaning. N Ir tal i 

when required. 


Simple. efficient, economical— ideal for 
small batch and experimental mixing of 
lotions, creams, and pastes. Whirlpool ac- 
tion insures thorough dispersion. Motor 
driven (44 H.P.) worm gear reduction. 


Other ROSS Laboraiory Equipment described in Drug and Cosmetic Catalog 10 sent on request. 


CHARLES ROSS & SON COMPANY 


of Mixing and Grinding Machinery Since 1869 
EMERSON PLACE . BmOOKLYN, N. Y., U.S. A. 


REBUILT 


EQUIPMENT 


Manufacturers 


83 


Y S:- IMPROVED 
Ji! WORLD 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 














1—Colton No. 3 Combination Tube Filling, Closing and Clipping 
Machine, motor driven. 

1—Urie Universal Tube or Jar Filler, motor driven. 

1—Colton No. 10 worm type Paste Filler, for cans or jars up to 1 qt. 

1—KarI Kiefer Visco Piston type Jar Filler. 

5—Pony Mixers, Day and Ross make, 8 and 15 gals. 


Tablet Machines—1-Colton 2B, 1/2"; 1-Stokes M, 11/8"; 1-Mul- 
ford, 1 1/4''; 1-Stokes O, 3/4''; 2-Colton No. 2 Rotary, 5/8"; 
1-Colton No. 37 Rotary, 2 1/2"; 1-Stokes Eureka hand, 1/2". 


8—World, Ermold and National semi-auto. motor driven Labelers. 
1—McDonald ‘‘Weeks”’ type Auto. Labeler, adjustable. 

Dry Powder Mixers, several with sifters, lab. size to 4000 Ib. cap. 
1—Colton 2B Gelatin Coating Machine. 

4—Colton Dry and Wet Granulators. 

1—Filler Machine Co. 4 spout Filler, monel fitted. 


1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 
fitted, with conveyor. 


5—Gravity and Vacuum Bottle Fillers, 2 to 6-spout. 
1—National MG Powder Filler and Weigher. 
1—Ferguson ‘‘Packomatic’”’ Filler, Weigher and Sealer. 
1—Triangle class SR Carton Sealer. 

2—200 gal. Pfaudler Jacketed closed Glass-Lined Kettles. 


2—Redd Powder Carton Filling, Weighing, Sealing Units, complete 
—adjustable, 50 per minute. 





2—Ferguson Carton Wax Wrappers. 


MISCELLANEOUS—Kettles, Drug Mills, Ointment Mills, Pul- 
verizers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter 
Presses, Coating Pans, Pill Mass Mixers, Pot Mills, Tanks, Stills, 
Agitators, Pumps, Boilers, etc. Send for complete bulletin. 


What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 


Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 


ical features, developed by manufac- 
turing experience of morethan 35 years. 





Economic Machinery Company 
WORCESTER, MASS. 


Makers of line of automati 
semi-autematic Icbelers. 


and 
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Now Ready -- 
THE 1937 or CENTENNIAL EDITION OF THE 


UNITED STATES DISPENSATORY 


22nd Edition 


me 


JNIT 4. + 
1s ED STATES ' eg oa A oe psc a al and Based 
\PEATO : pon the 11th Revision of the U. S. Pharmacopoeia, 
PENSAT ORY National Formulary Sixth Edition, and the British 
Wood - LAWALL Pharmacopoeia of 1932. 

Every drug and preparation of the U. S. Phar- 
macopoeia XI, including the 58 new drugs con- 
sidered in detail, with the most recent information 
concerning its chemistry, botany, manufacture, phar- 
macy, dosage, physiologic action, therapeutic uses 
and toxic properties. The corrections in the 
U.S. P. XI have been carefully observed. 

THE MOST EXHAUSTIVE, AUTHORITATIVE 
Reference Work of Its Kind Ever Published 
in One Volume! 
1802 pages—Buckram binding, $15.00 


Order Your Copy Today 
THE DRUG and COSMETIC INDUSTRY 


101 West 31st Street New York, N. Y. 


Wwe ity 
SECOND EDITION 











R E EIGHTH EDITION 
ENTIRELY REVISED 


NOW! 
REMINGTON’S 


PRACTICE OF PHARMACY 


By E. FULLERTON COOK and CHARLES H. LaWALL 


Philadelphia College of Pharmacy and Science 





SOME HIGH POINTS OF THE NEW BOOK 


tablet making, tablet and pill coating, ointment 


@ The only complete volume in which all angles of 
manufacturing, have been contributed by those 





this art are fully covered—an answer for all the 
questions which come up in a day’s work. 

@ The completeness has been assured by the assist- 
ance of 35 collaborators, experts in their respective 
fields 

@ This Eighth Edition has as a basis the new U.S.P.XI: 
the N.F.VI: and the lastest edition of the N.N.R.: 
but numerous other important therapeutic agents 
and notable unofficial preparations have been 
included. 

@ The responsibility of the pharmacist under the law 
is a current question adequately discussed, and the 
most acute semi-legal-business problems of today 
are authoritatively presented. 

M Many valuable detailed suggestions in manufac- 
turing operations such as percolation, distillation, 


who have had large experience as manufacturing 
pharmacists. 


@ There is a chapter on Homeopathic pharmacy. 


@ The information on “Biological Products’’ is suffi- 
ciently detailed and illustrated to provide a com- 
prehensive knowledge of those biological products 
which have received general approval and which 
are largely used by the medical profession. 

@ A\ll the formulas official in the U.S.P.XI and the 
N.F.VI are given with alternative weights and 
measures. 

@ The authors have been intimately concerned with 
the major projects in the science of pharmacy for 
the past 25 years—they write with authority 


2180 Pages 703 Illustrations $10.00 Net 





THE DRUG AND COSMETIC INDUSTRY 


101 West 31st Street 


New York, N. Y. 
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CHEMICAL FACTS 
WHO’S WHO * interesting 

















* human 
* intimate ABOUT THE 
LEADERS 
* executives 
in offices, 
plants and 
1937 544. laboratories 
e e . . 
Edition Pages technicians 
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THE DRUG and COSMETIC INDUSTRY 
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SECOND EDITION 


PHARMACEUTICAL RECIPE BOO 


Authority of the American Pharmaceutical Association 


FORMULAS 


Pharmaceutical Photographic 

Flavoring Extracts Technical and Miscellaneous 
Dental Chiropodist 

Veterinary Cosmetic 


Laboratory Reagents 

Doses 

Schedule of Antidotes for Poisons 
Tables of Solubilities 


Practically all these Formulas have been tested 


Price $5.00 delivered anywhere. Please enclose check with order. 


THE DRUG AND COSMETIC INDUSTRY 


101 WEST 3lst STREET Book Department NEW YORK CITY 
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EXTRA and SPECIAL 


Incorporate Face Powder Base Z and millions of mirrors 
will reflect the merits of your product. One woman will 
tell others and a host of volunteers will flock to your banner. 
Write us for sample. 





ATTOLIN 


A worthy companion product to Face Powder Base Z. 





The ultimate in make-up can be achieved by the use of a 
vanishing cream containing Mattolin and a face powder 
containing Face Powder Base Z. Cream manufacturers 
abroad have enthusiastically received this new product. 
Mattolin has the outstanding advantage of ending shine on 
the face. Samples at your disposal. 


Fiorano. 


Strikes the Right Note to Produce 

HARMONY in Your Perfumes. 

Harmony is the keynote to volume sales for your product. 

It creates the right first impression. It makes quality 

obvious from the outset... by successfully rounding off 

any edges arising from the different ingredients. 
| Floranol is ideal for producing the characteristic Fruity 
| Note in Rose odors. It is an absolutely pure chemical body. 
| And a little goes a long way . . . mellowing and developing in 
your product with the passing of time. 

Try a sample of Floranol the new development in raw 
materials ...Agfa’s contribution. Your sample awaits 
| your request. For use in Rose Compounds . . . in Lavender 

...in Fougere... ete. 








AGFA AROMATICS DIVISION 


GENERAL DRUG COMPANY 


170 VARICK STREET ......NEW YORK CITY 
1220 W. Madison St., Chicago . . . . 907 Elliott Street, Windsor, Ont. 
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Nerfumers © 


OIL OF BERGAMOT 


IL of bergamot is one of the most 
Bors essential oils, finding a 

place in many types of formulas, 
especially in the Eau de Cologne types and 
in combination with lavender scents which 
have recently become so popular in the 
American market. 

The oil is obtained from the fresh peel 
of bergamot fruit and is extracted by 
pressing. At one time this oil was ex- 
pressed by hand using sponges to collect 
the oil as it was squeezed out of the rind. 
However, the hand method has given way 
to the more practical method of extraction 
by machinery. 

The world supply of bergamot oil comes 
exclusively from Southern Italy. The oil 





is green in color due to the presence of 
chlorophyll. About thirty-five to forty 
per cent of linalyl acetate is present in the 
oil. Because of the fact that the supply of 
the oil is confined to such a small area, the 
price fluctuates widely and the product is 
subject to considerable speculative opera- 
tions. For example, a year ago the aver- 
age price was from $1.25 to $1.35 per 
pound, while present quotations are from 
$3.35 to $3.65 per pound. The standard 
packing for the oil is twenty-five pound 
coppers, usually shipped one to a case. 
This same type of packing is also used for 
Italian orange oil. 

When the price of the oil becomes ex- 
horbitant, many perfumers resort to the 


use of artificial types. The usual pro- 


— oe 


a 


HENS Collom 


J 


“And you, Mrs. Rumblebottom, will give your inimitable demonstration of 
cosmetics at your booth.” 
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cedure is to blend the artificial oils with 
certain percentages of the natural oil. 
However, this type of procedure is not 
employed except for cheaper items or 
when there is such an absolute scarcity of 
the natural oil that supplies cannot be 
obtained. 

Caution should be excercised in pur- 
chasing oil of bergamot due to the tend- 
ency toward sophistication. Many buyers 
of this oil are too greatly influenced by 
price considerations and thereby often 
obtain an oil of inferior quality. 

Of decided importance in the terpene- 
less bergamot oil which is about three 
times more concentrated than the ordinary 
oil. It is widely used today by European 
perfumers and is rapidly gaining in popu- 
larity for use in expensive type perfumes, 
Colognes, and toilet waters. A procedure 
for formulating an artificial bergamot oil 
is as follows: 


Bergamot Oil Natural........ 40 parts 
Terpinly Acetate............. Zz * 
Linalyl Acetate.............. ae 
Geranyl Acetate............. DS aa 
Bois de: Nose Oils o< c. sciecces i¢ “ 
Petitgrain South American.... 16 “ 
RGRDICON ee oe won ens eeaats ps 
INGHONIN foes. craia axes act eeee IG“ 


ODORIFEROUS PROFESSOR 


A particularly poor set of examination 
papers inspired Professor John Madigan, 
head of the department of physics at 
St. Thomas College, St. Paul, to mete out 
punishment in an odorous manner. 

Professor Madigan placed the examina- 
tion papers in three large jars. 

Papers of passing grade were found by 
the students in a jar liberally sprinkled 
with attar of roses. 

Papers not far below passing grade, were 
found in a jar which gave off the rotten 
eggs odor of hydrogen sulfide. 

The most offensive odor, that of butoric 
acid, greeted students who had to delve in 
the jar containing papers with the worst 
marks. 
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GOOD 
“POINTERS” 
Use these lanolin derivatives 


PROTEGIN X as the emulsi- 


fier for Nourishing Creams. 


TEGOLAN ior its cholesterin 


value in all Creams and Lotions. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis ¢ 80 Boylston St., Boston @ 325 W. Huron St., Chicago 
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™ COMPOUNDERS CORN 


HAIR DYES 


The customary hair dyes may be divided 
into three classes: metallic salts, coal tar 
dyes, and vegetable dyes. The oldest dyes 
are undoubtedly the vegetable prepara- 
tions, of which henna and reng are ex- 
amples and have still not passed entirely 
into disuse. Reng is easily spoiled by im- 
proper storage and can be easily replaced 
by the more stable leuco base of indigo. 
Walnut shell extract is generally unsuit- 
able for use as a hair dye since it is not 
fast. Its coloring power depends upon its 
content of pyrogallol and hydrojuglon 
(1, 4, 5-trihydroxynaphthalene) which is 
converted to juglon by taking up oxygen 
from the air. Hydrojuglon and pyrogallol 
are also used alone and pyrogallol is espe- 
cially widely used as a hair dye. Its use is 
not entirely safe, since pyrogallol has 
toxic properties. Long continued use may 
lead to skin and kidney disorders so that 
the compound may be used only if ex- 
traordinary care is observed, especially 
avoiding moistening of the scalp with the 
dye solution. 

The metallic salts are very important 
in hair dyeing, finely divided metal or in- 
soluble salts being precipitated on the 
hair from silver, cobalt, copper, iron, 
nickel, manganese salts, etc. The use of 
lead salts is justifiably proscribed, as is 
the use of lead combs, which darken the 
hair by the formation of lead sulfide by 
combination with the sulfur of the hair. 
Cadmium salts and potassium dichromate 
must also be avoided. Even permitted 
metals are not entirely safe. Cobalt dyes 
may be considered harmless as long as 
they do not come in contact with the 
scalp. Iron salts are entirely harmless but 
suffer from the serious disadvantages of 
not being fast. Copper and manganate 
colors may also be considered to be harm- 
less. The use of silver dyes is forbidden in 
many countries, while bismuth salts are 
not completely harmless. 
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Silver salts are used to the largest ex- 
tent, while small amounts of cobalt and 
copper compounds are used as additions 
to henna preparations. Two processes, 
reduction and sulfide formation, may be 
utilized in dyeing with metal salts. An 
example of the first method is the precipi- 
tation of finely divided silver from am- 
moniacal silver nitrate solutions by re- 
duction on the which can be 
celerated by pyrogallol. In dyeing by the 
sulfide process, the hair is moistened with 


hair, ac- 


ammoniacal silver nitrate solution and 
then treated with sodium sulfide or sodium 
thiosulfate. For lighter tones, the sulfur 
content of the hair is sufficient. Various 
shades result from changes in the silver 
ion concentration, either by the addition 
of water or ammonia; shades vary from 
brown to black. In the same way, bismuth 
. . Ll 
salts give tones ranging from=blond to 
dark brown. Im general, metallic sulfide 
hair dyes are not very stable, since they 
are destroyed by acid perspiration’ from 





HEMEL ollom 


“Holy Gee! You have to be careful in a bubble bath.” 
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FOR PERFECT OF FIXED OILS 


USE THIS HIGH-TEST ALL-VEGETABLE EMULSIFIER 


FA CEOLAC 


(TRADE-MARK) 
FACTOLAC is as perfect a combination of vegetable excipients as can be 
achieved for the preparation of PERMANENT emulsions. It is an absolutely 
pure, harmless neutral agent for making emulsions of both fixed and volatile 


Weare always glad to put the 


practical experience of our 

Laboratories at your service oils. Its use insures a homogeneous mixture of oils and water. Emulsions 

in nen ideal — resulting from the use of FACTOL AC are creamy and smooth like rich new 

seaatad ome tate on ait —aet thick or viscid. Moreover, you require no special apparatus when 
i ially invi FACTOLAC is your emulsifier. Book of Formulas, Samples and Quotations on Request. 


ject is cordially invited. 


HOPKINS’ Neutral” powDERED WHITE SOAP 


i you having. ov trouble 

wit your oap? ou are 

ill find HOPKINS  * ; ee . ite” 

you will find HOPKINS = *always uniform and “snow-white” ... free 


WHITE SOAP a revelation chine 
for ie qualites ‘oh Pure from that “soapy” smell .. . so pure it is used 
whiteness, posi re prone i : 

eran tom ree in hospitals... perfectly manufactured. 
alkali, uniformity, resistance 

secon, fine. appeer WRITE FOR QUOTATIONS, INFORMATION AND PRICES 
ance o nishead product. 














J.LLHOPKINS & COMPANY 220 Broadway New Yorn 








The uniform chemical and 
physical characteristics always asso- 
ciated with a synthetically perfected 


product assure... 


Constant Uniformity 


» SHERKA GWWPHORTS.P, 





(SYNTHETIC) 





Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 
is used in the manufacture of . . . 


Sherka Camphor meets all U.S. P. specifications. 


Cosmetics and Pharmaceuticals Available as Slabs (23 + lbs.) and Powder; also 
Tablets (4 and 1 oz. ane from one source. 


Write for comparative samples_and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CO. INc. a George Uhe Company — Distributors 
Bloomfield New Jersey 80 Eighth Avenue New York, N.Y. 


718 The Drug and Cosmetic Industry May ’37: 40, 5 























the scalp. Light, especially sunlight, has a 
destructive effect on metallic dyes, bis- 
muth being quite sensitive to sunlight. 

Manganates, giving brown colors by the 
reduction of potassium permanganate to 
manganese dioxide by the hair, do not give 
stable colors. Hair dyed with metallic 
salts may be dangerously injured by 
after-treatment with hydrogen peroxide, 
catalytic action of the metallic salts caus- 
ing excessive liberation of active oxygen 
which may lead to destruction of the hair. 

In recent years, coal tar dyes have come 
strongly to the fore. Their use, by cus- 
tomary methods, is, however, not alto- 
gether safe. The most dangerous of these 
compounds is p-phenylenediamine, which 
because of the intermediate formation of 
quinonediimine by oxidation may cause 
serious skin irritation. Other compounds 
such as aminophenols and 1, 2-naphthy- 
lenediamine may also cause bad skin irri- 
tations. Toxic qualities can be lessened in 
part by the addition of neutral sulfite or 
by the introduction of the sulfo group into 
the molecule. Coal tar colors can be made 
harmless by the use of the vat process. 
Totally different types of dyes, the vat 
dyes, are used. These are transformed into 
soluble leuco bases by usual methods, ap- 
plied to the hair, and then oxidized to 
insoluble color by means of atmospheric 
oxygen. In combination with henna and 
similar vegetable, non-toxic dyes this vat 
dye process should replace the more or 
less toxic metal dyes. H. J. Henk, 
Seifensieder-Zeitung. 


DENTIFRICE PATENTS 

A dentifrice paste contains in suspen- 
sion in a 1% solution of sodium chloride, 
non-pathogenic living microorganisms 
which can liberate alkalies. These counter- 
act acid-generating bacteria. O. S. Fowler, 
French Patent 800,567. 

A translucent dentifrice paste contains a 
fat saponified in the presence of glycerine, 
sugar, and an antiseptic such as thymol or 
eucalyptol. J. Parera, French Patent 801,- 
4595. 

A tooth paste contains 38 parts of so- 
dium perborate, 44 parts of liquid petro- 
latum, 11 parts of ceresin, an emulsifying 
agent such as 4.5 parts of sodium lauryl or 
sodium cetyl sulfate and alcohols of high 
molecular weight like 6 parts of cetyl alco- 
hol. P. J. Breivogel (assigned William R. 
Warner § Co., Inc.). U.S. Patent 2,052,- 
695. 


HAIR PREPARATIONS 


A tonic contains extracts of jaborandi, 
canella, cantharides, nux vomica, quinine, 
acetic acid, heliotrope, castor oil and alco- 
hol. F. Vanmansart, Belgium Patent 
407,112. 

A hair lotion can be made from a mix- 
ture of camphorated alcohol, distilled 
water, chamomile, sulfur, aloes, ether, 
Cologne water, ajuin juice, Panama wood. 


T. Tack, Belgium Patent 407,221. 
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A hair dye contains precipitated sulfur, 
crystallized lead acetate, ammonium chlo- 
ride, glycerine and distilled water. B. 
Melia, Belgium Patent 407,926. 

Acid permanent wave lotions are made 
according to the following examples: a 
10 per cent solution of potassium alum; 
sodium bisulfite 2 parts, glycerine 8 parts, 
water 90 parts; adipic acid 5 parts, water 
95 parts; calcium dilactate 6.5 parts, 
water 93.5 parts; 1 part adipic acid, 1/10 
sodium lauryl sulfate; 70 parts compound 
of acetone with sodium bisulfite, 70 glyc- 
erine, 7 sodium salt of compound of oleic 
acid and ethionic acid. Coriolan G.m.b.H., 
French Patent 800,569. 

Machineless permanent wave is made 
from a mixture of substances generating 
heat when moistened, e.g., 20 to 60 parts 
aluminum, 50 to 100 parts of sodium per- 
sulfate, 50 to 150 parts of maleic acid, 40 
to 100 parts of copper oxide, etc. Mari- 
nello, Danish Patent 52,065. 

A preparation for hair cleaning, re- 
moving dandruff and checking the fall of 
hair consists of thickened swine gall de- 
odorized by means of active charcoal or 
fuller’s earth in alcoholic solution. M. 
Thomashoff, German Patent 634,626. 

A permanent wave preparation con- 
tains 15 pounds gelatine, 108 gallons 
water, 20 ounces formic acid, 40 ounces 
sodium benzoate, 5 grams aniline color, 
8 ounces benzaldehyde, 6 ounces potas- 
sium carbonate. EH. A. Buller, (assigned 
LaFain, Inc.), U. S. Patent 2,056,135. 


CORDULAN 


Cordulan is a new cholesterin absorption 
base having the well-known beneficial 
properties of this class of products. The 
following claims are made for Cordulan: 
it inhibits rancidity and oxidation, it is a 
stabilizing agent, it facilitates thorough 
emulsification, it is compatible with salts, 
acids or alkalies, it is activated by ultra- 
violet light, it is completely odorless, it 
counteracts shrinkage due to evaporation, 
it is soothing to mucous membrane and 
beneficial to the skin, it insures a lasting 
sheen to creams. Cordulan may be used 
in either W/O or O/W emulsions, it pre- 
vents sweating of creams, it is a valuable 
base for burn ointments, creams and lo- 
tions, it is a superfatting agent for soaps 
and shaving creams, it promotes better 
color dispersion in lipsticks, it gives a matt 
effect in face powders and it improves the 
miscibility of fats and waxes in oils. 
Arthur E. Bennett § Co., Chicago, Illinois. 


MATTOLIN 


Mattolin is a neutral substance, the 
ester of high molecular fatty acids, is odor- 
less, and is useful in promoting the prepa- 
ration of lusterless creams for finishing 
purposes. It forms snow-white, soft, 
fatty crystal leaflets which melt at 43° C. 
Biological tests prove that the product is 
entirely non-irritating. Mattolin dis- 
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solves in alcohols, ethers, fats and oils, but 
not in water. 

When added to the usual stearate 
creams, the product gives a desirable dull 
finish to the skin, improves the consistency 
of the cream mass and gives better emulsi- 
fying power. Three per cent. of Mattolin 
show noticeable effect, 5 per cent. is the 
average amount used, while up to 10 per 
cent. is often useful. The Mattolin is best 
melted with the stearic acid and other 
fatty components of the cream; it will not’ 
be saponified by the alkali since stearic 
acid, free fatty acid, reacts far more 
rapidly. 

The ester makes the cream softer and 
easier to rub on the skin and also increases 
absorption. The following are examples 
of creams containing Mattolin in recom- 
mended quantities. 


Soft Medium Hard 
Stearic acid....... 18:0 16:5. ~ 15.0 
Mattolm..... . <..... 5.0 4.0 3.5 
Triethanolamine.. 1.0 0.4 as 
Potas. hydroxide.. .... 0.4 0.7 
Glycerine....... 5.0 7.0 7.0 
NVSIGE Ss cece ness 71.0 That 73.8 


Mattolin is equally suitable for use in 
stearate creams, cold creams, liquefying 
creams, lipsticks, and nail polishes. Gen- 
eral Drug Co., New York. 


SOLPROTEX | 

Solprotex I, a new sun screen developed 
by Dr. Ruzicka for Chuit Naef & Co., is 
absolutely neutral and non-toxic, as has 
been completely demonstrated by labora- 
tory and practical tests, is soluble in all 
proportions in mineral and vegetable oils, 
waxes, and fats; it is absolutely insoluble 
in water. The product is oily and can 
therefore act as an emollient. Its light 
absorption qualities are extremely favor- 
able: at 3200 Angstrom units and below, 
the entire ultra-violet zone is absorbed, 
even in layers only 0.0008 mm. thick. 
This indicates that oily solutions contain- 
ing 5% of Solprotex I has sufficient pro- 
tective power in layers 0.01-0.02 mm. 
thick, which corresponds to the thickness 
of the layer left on the skin on ordinary 
application. The comparison of the ab- 
sorption curve of Solprotex I with that of 
melanin, the natural brown pigment of the 
epidermis, is especially striking. In the 
zone of burning wave-lengths, the absorp- 
tion spectra are identical in shape and in 
intensity, so that the compound gives the 
same type of protection against sunburn 
that a deeply tanned skin gives. 

Solprotex I does not absorb the rays 
above 3200 A. U. and therefore does not 
prevent the slow and healthy tanning of 
the skin. On the contrary, numerous 
tests have shown that the compound pro- 
motes tanning to a surprising degree. It is 
suitable for the preparation of beach oils 
and can also be used in lipsticks or trans- 
parent face creams. Firmenich § Co., 
Inc., New York. 
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BLEACHING — 
WITHOUT 


CHEMICALS 






This is a photograph of our beeswax factory. It shows the large and numerous bleaching racks where—during the sum- 
mer months—the beeswax lays in the open air and bleaches in the sunlight. 


We have had 80 years experience in this method of bleaching beeswax by the sun. It excells all other methods. It 
does not bring the beeswax in contact with any chemicals. It results in a pure beeswax of high quality, especially 
suitable for cosmetics. 


@e SUN-BLEACHED AND 


T SAYVILLE 
KOS ER KEUNEN (LONG ISLAND) 
NEW YORK 


, 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., 










YELLOW BEESWAX 

















BUYING 
EXPERIENCE 
© 


Based Upon a_ Broad 
Range of Buying and 
Selling Since 1918 
€ 
Let us figure on your 
requirements for: 
FINE CHEMICALS 
BOTANICALS 
GUMS. OILS . WAXES 
COSMETIC 
RAW MATERIALS 


We offer 


at very attractive prices a 
superior talc for face powders 
and other cosmetic prepara- 


tions. 


Our product has met in- 
stantaneous success because 
of its whiteness, fluffiness, 
sheen, uniformity and excep- 


tionally good “‘slip.”’ 


Write for 


samples and prices 





H. H. ROSENTHAL CO., Inc. 


25 East 26th Street 


New York, N. Y. 


Tel. AShland 4-7500 
Cable Address: Rodrug, New York 
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EESWax 


PURE WHITE e¢ EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 85 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., Inc. 
HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 
Western Distributor: 
A. C. DRURY & CO.,, Inc. 


219 E. North Water St. 
Chicago, IIl. 
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Somers SES Ps PS PS FG PS PS Fs PS OS es PS PS PS PS PS hs PS Ss PE FP PS FS PS PS Os PP Ss PP tg PO ws 


"phe Use Jest is the Qaly Jett” 


We recommend that you test 


JARDIN DE JUIN 


An excellent odor tor practically all cosmetic preparations 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


NEW YORK SEATTLE 

DETROIT CROTON-ON-HUDSON, N. Y. PORTLAND, ORE. 

LOS ANGELES SAN FRANCISCO 
CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 


6s Fs Bs Os OS Bs OS Bg PE Ss Bg Be Ot 6 es Pg Os Ps 
6 OS Os Ps PS PG PS PS Fs Pk Og Pg Ps PS ns PS OS Fs 6 sD PS Bn ss Pe es Ps 


% 6 a i PS Ps ts PS Ss Os Os eg PS OS es PS PS Pg PS Ps Ps a 6 PS Bs Ps PS es PS Ps Ps Os PS Og Ps os Pe % 


A DEPENDABLE SOURCE oF SUPPLY * VITAMINIZE 


FOR QUALITY 
PRODUCTS 
RAW MATERIALS OM i 


Natural VITAMIN D 


“The Sunshine Vitamin’’ 














BEESWAX, Sunbleached and Yellow 
Refined, U.S. P. 


GUMS, Tragacanth, Karaya, Arabic, . the beneficial effects of sunshine to 


ete. your products by the addition of NATURAL 
LANOLIN, Anhydrous U.S.P. and B.P. VITAMIN D 
STEARIC ACID, Triple Pressed Fancy Successful selling products 
QUINCE SEED, Persian, Recleaned today are VITAMINIZED 





and all other cosmetic 


: te NO CHANGE OF FORMULA 
raw materials 


ye LOW IN PER PACKAGE COST 





Samples on request 


a, ° Furt I ti t 
Write for complete stock list meee: EE 


WALTER H. JELLY & CO. INTERNATIONAL VITAMIN CORP. 


INCORPORATED 50 East 42nd Street * New York 
412 N. Western Avenue Chicago, Illinois 
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Rosalia 
Soleole 
Rose 397 





increase its susceptibility to sunburn. 
terials are known to have either irritant or photo-sensitizing properties. 
fore either be excluded from cosmetic perfumes or used in only very small percentages. ) 


Gardenia 400 $8.00 lb. 





Bouquet 402 5.00 °° 
Rose 401 5.50 °° 
Bouquet 398 7.00 °° 


@ Samples upon request, together with bulletins describing our 
ultraviolet filter Escalol and giving formulas for sunburn pre- 


ventive oils, creams, and lotions of various types. 


OVIK @00. 


EXECUTIVE OFFICES AND WORKS: 


57 WILKINSON AVE., JERSEY CITY, N. J. 
LOS ANGELES: 1282 SUNSET BOULEVARD 


Perfumes for Sunburn Preventive Preparations 


@ The perfumes listed below were especially formulated for sunburn preventive preparations. 
They are therefore free from all materials that irritate the skin or photo-sensitize it, that is, 


(A number of quite commonly used perfuming ma- 


They should there- 


Bouquet 399 $8.00 lb. 
Bouquet 403 5.50 °° 
Gardenia 404 5.00 “° 


ynonymotu 
wath 7eCaN 
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147 LOMBARDY STREET 








A ee US and oO US. 


Always light in color. . 


. always sweet in 


odor .. . always satin-smooth in texture. 
In ALL WAYS Nimco Lanolin meets every 
requirement for a better Lanolin. 


Try it and see the improvement. 


MALMSTROM & CO 


BROOKLYN, 
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UNIFORM QUALITY I asa 


OLEORESIN CAPSICUM 





In the extraction of the active ingredients resulted in perfection of superior methods OLEORESIN GINGER 

from natural products, uniformity is of ut- of scientific control. You get the protection 

most importance. Over fifty years’ experi- of this control when you use NORWICH RESIN SCAMMONY 

ence in production of these products has ingredients in your finished products. RESIN JALAP 
SOLID and POWDERED EX- 

THE NORWICH PHARMACAL COMPANY °- NORWICH, NEW YORK TRACTS and CONCENTRATES 

















GARDENIA S PRINTANIA 
IRANIA ey ROSE 5256 


ORANGE BASE TANIA 





We will gladly submit samples of these 
excellent and distinguished new odor 


values for powders, creams, lotions, etc. 


POLAK’S FRUTAL WORKS, Inc. 


Chicago San Francisco 


Los Angeles 350 West 3I1st Str eet New Yor k, N. ¥ Vancouver 
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INCREASE tour 
SUMMER SALES 


+. SELL 
SUNTANOL’ 


*More Sound Selling Points 
Than Any Other Sun Tan Oil 


aa Suntanol now contains a con- 
ZAIN 


siderable quantity of one of 
the most effective sun screens 
ever developed. 


Suntanol is a scientific blend 
of soothing oils and aroma- 
tic chemicals. 


3 Suntanol is made of ingredi- 
ents specially selected for 
their ability to promote tan 
and alleviate sunburn. Sun- 
tanol will not wash off after a 
dip in lake or sea water, 
though it is easily removed 
with soap and water. 


A Suntanol cools as it tans. 


Suntanol coloring, a product 
of extensive research, does 


not permanently stain bath- 
ing suits. 


G Suntanol is made in medium 
and heavy grades; is colored 
red or yellow. 





Write today for further information. 


SHERWOOD 


PETROLEUM COMPANY, INC. 


Main Office: BUSH TERMINAL, BROOKLYN, N. Y. 
Refinery: Warren, Pa. Stocks carried in principal cities. 
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CASTILE 
SCARCITY 
TIGHTENS 


Now Portugal, according to a recent edict, 
prohibits the exportation of her olive oil 
“on account of the abnormal market situa- 


tion and shortage of supplies.” 


So Castile continues to advance in price 
and buyers have further evidence that they 
are dependent upon European economic 
conditions and threats of war. Food re- 
quirements might completely shut off ex- 
ports of either Castile Soap or olive oil 


and foots. 


For years there has been a steady trend 
away from Castile to POWCO BRAND 
Neutral Soaps because of their economy 
and superiority. They are standardized 


pure soaps, made from refined edible oils. 
And they fit a formula better. 


we also supply od 


HIGH TEST QUINCE SEED 
CONCENTRATED SHAVING CREAM BASE 


POWSO 


REG.U.S, PAT. OFF, 


John Powell & Co., Inc. 
114 East 32nd St. New York City 
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ADVANCING THERAPY 


SULFANILAMIDE 


A number of pharmaceutical firms have 
submitted to the Council on Pharmacy 
and Chemistry of the American Medical 
Association preparations of para-amino- 
benzenesulfonamide, which is not pro- 
tected by patents. Among the proprietary 
names under which the product is mar- 
keted are Prontylin, Stramid, Streptocide, 
Colsulanyde, Prontosil Album. The Coun- 
cil has not completed its consideration of 
the product and therefore has not issued 
any statement concerning the acceptability 
or nonacceptability of the product for in- 
clusion in New and Nonofficial Remedies. 
However, considerable correspondence has 
been carried on between the Council and 
several firms with reference to a non- 
proprietary term for the preparation. One 
firm suggested the name “sulfanilamide.”’ 
Although the council preferred a shorter 
term, a representative of this firm, which 
was the first to submit a non-proprietary 
product to the Council, pointed out that 
“‘Sulfanilamide’’ denoted the composition 
and that the name was being used abroad 
at the Other 
concerns agreed to the term. The Council 
has therefore formally adopted the non- 
proprietary name “Sulfanilamide” for 
para-aminobenzenesulfonamide. 

Gotlib (Polska Gazeta Lekarsks) has 
recently tried prontosil in treating erysip- 
elas. Three cases were successfully 
treated. One was a case of inflammation 
of the tibia of eight years’ duration, which 
was healing slowly but erysipelas de- 
veloped; the other two were erysipelas of 
the face. Six tablets were administered to 


present time. interested 


each patient daily. Marked improvement 
was noted in twenty-four hours and com- 


plete recovery occurred in a few days. 


BENZEDRINE 
Beta-aminopropylbenzene (benzedrine) 
produces in most individuals a definite 
stimulation of the central nervous system 
in doses that do not result in a peripheral 


sympathomimetic action. <A feeling of 
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exhilaration, lessening of fatigue, an in- 
creased energy and capacity for work and 
talkativeness follow quite regularly the 


administration of from 10 to 20 mg. of 


beta-aminopropylbenzene sulfate. 
Although the drug has its most striking 

effect in narcolepsy, it acts favorably in 

states of persistent exhaustion and in 


individuals who become easily fatigued. 
that 


The reactions observed indicate 
patients who are 
in a depressed 
state may be 
benefited. Stud- 
ies in normal in- 
dividuals indi- 
cate that benze- 
drine increases 
energy and effi- 
ciency to a de- 
gree that the £ ‘ 
drug should be 
of value in the 
preparation of 
individuals for 
activities that 
require an 
usual expendi- 
ture of physical 
and mental en- 
ergy. The com- 
plete indica- 
and 


un- 





tions con- 
traindications in 
the use of the 
drug must await 
the results of 
further expe- 
rience. M. H. 
Nathanson. 
J.A.M.A. 


GRAY-HAIR 
VITAMIN 
The existence 
of a vita- 
min, the lack of 
which in the diet 


of black rats, 


new 
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young or old, caused their hair to turn 
gray, was reported before the fourth an- 
nual meeting of the American Institute of 
Nutrition. On restoring this newly dis- 
covered food factor to the rats’ diet, their 
skins resumed their original black appear- 
ance, the report added. 

The new vitamin, which may or may not 
produce a similar effect on human beings 
as a cause of premature gray hair or as a 





ae 








HIM ollom 


“If we wuz paintin’ a face powder sign—would yu have 


to use that?” 
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benefits the skin -- 


HE ideal base for skin creams that 
combine merit with appearance, 
and actually benefit the skin. 


Falba, a highly concentrated oxy- 
cholesterine product, contains the es- 
sential elements of healthy skin 
glands, and is readily absorbed. 


Falba will help to modernize your 
preparations. 


Particulars and sample on request 


Pfaltz & Bauer. Inc. 


EMPIRE STATE BUILDING, NEW YORK 
Perfume Oil Division 


-— Your Own Product — ] 


Produced by 
‘Solo Laboratories 


CAll purpose cream [Cream Rouge 
O Beauty Mask O Mosquito Cream 
02 Deodorant Oi Eye Shadow 


OCleansing Cream (Perfumes 
OAcne Treatment OShampoo 
OCold Cream C2 Lotions 


CX Face Powder 
CO Hair Tonic 


O Rouge Compact 
OLip Stick 


Check the above list and send it to 
the Solo Laboratories for prices and 
samples without obligation. A mod- 
ern laboratory and expert technicians 
assure you of a product that will get 
repeat sales. 

. 


Solo Laboratories produce 
every type of quality cosmetic, 
Packaged or in bulk. 


SOLO LABORATORIES, INC. 
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sem 347 W. Hubbard Ave. Chicago, Illinois s_«——< 
a 
‘al al 
e 5 
| BILE SALTS} 
a 
| CHOLESTERIN | 
: : 
_ IRON PEPTONATE | 
GOLDEN FLEECE 
al fal 
LANOLINE USP NN 7 | 
OR the past 65 years Golden Fleece Lano- a 
F Tine has ~_ — —_ ore an en. el THE WILSON LABORATORIES a 
viable position of leadership. e absence o ial v ] 
fatty acids and oxydisable, organic substances a \'/ "7 : 
is the result of the most intensive refining SI es 
processes, evolved during this period. 2 , 
It can readily be made into salves and ie 4221 So. Western Ave., Chicago, Iil. 
creams, and its slightly higher cost is more than = : 
offset by the saving in perfume required, and @ also eo 
the cleaner odor obtainable. a a 
| 816 First Ave., New York 4 
Particulars and sample on request a P 5 (al 
| Drexel Bldg., Philadelphia : 
fe) . 
Pfalt & Bauer. Inc _ 869 Folsom St., San Francisco 2 
seen 2 sciienitiiads imma side S 1807 E. Olympia Blvd., Los Angeles . 
Sole Importers for U. S. and Canada . astaabiaiial oe : 
e 
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factor retarding the graying of hair, was 
described by Dr. Agnes Fay Morgan, head 
of the Laboratory of Household Science at 
the University of California. The work 
was done in collaboration with Bessie B. 
Cook and Helen G. Davison. 

The vitamin is part of the vitamin B 
complex, originally thought to be only one 
vitamin but found in recent times to be 
composed of at least four, and possibly six, 
factors. 

The new “‘gray-hair vitamin” has not so 
far been identified with any of the other 
known factors of the vitamin B complex. 
One of the rich sources of this complex is 
unpolished rice. Dr. Morgan removed the 
vitamins from rice bran by the usual 
method of making them adhere to fuller’s 
earth. The vitamin B complex was then 
filtered through water. 

This water filtrate has been found by 
Dr. Morgan and her colleagues to contain 
the “‘gray-hair vitamin.”” When all the 
other vitamins that had been filtered out 
were restored to the black rats’ diet and 
the content of the filtrate was withheld, 
their hair, which normally does not turn 
gray in the animals’ old age, turned white. 
On later adding the “‘filtrate factor’’ to the 
animals’ diet, their original black fur was 
restored. 

Dr. Morgan presented other evidence, 
which, indicated that the 
vitamin B complex contained only four, 
and not six different factors, as has been 
asserted by a number of workers in the 
field. 


CRYSTALLINE VITAMIN A 


Isolation at last of vitamin A in pure 
crystalline with an increase in 
potency of 1,000,000 vitamin units above 
the best present concentrates, was an- 
nounced before the meeting of the Ameri- 
can Chemical Society at the University of 
North Carolina. 


she asserted, 


form, 


The crystallization of vitamin A, was 
accomplished by Professor Harry N. 
Holmes and Ruth E. Corbett of Oberlin 
College. 

Dr. Holmes, in his work at Oberlin to 
isolate Vitamin A, was aided at times by 
the National Research Council, the Chem- 
ical Foundation, Parke Davis & Co., the 
Abbott Company, and with supplies of 
material from the Atlantic Coast Fisheries, 
Mead Johnson & Co., and others. 

Ten research assistants at one time or 
another have worked under Dr. Holmes’s 
direction, among them Dr. Vicente G. 
Lava of the University of the Philippines. 

The Dr. 


Holmes of his process includes the follow- 


technical description by 
ing steps: 

Saponification of the oil by alcoholic pot- 
ash; extraction of the vitamin-rich non- 
saponifiable fraction by pentane-hexane; 


transfer to methyl alcohol; addition of 
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some water; carefully graded freezing with 
filter layers of carbon dioxide snow to pre- 
vent frozen-out impurities from melting 
during filtration; with final severe freezing, 
by dry ice and alcohol, of the purified al- 
cohol solution to obtain the vitamin 
crystals. 

Biological tests at various universities 
showed that the potency of the vitamin A 
crystals is about 3,000,000 international 
standard units per gram. Tests in Eng- 
land on the most powerful non-crystalline 
concentrates showed that the highest yield 
was about 2,000,000 units per gram. 


ORGANIC CALCIUM IN 
HEALING FRACTURES 


Downs experimented with organic cal- 
cium phosphate (hexacalciuminositol hex- 
aphosphate) on the healing of fractures. A 
total of 896 rats were used whose average 
The evidence drawn 
from each phase of the study indicates that 
an organic form of calcium phosphate is 
metabolized more readily than is the case 
for any of the inorganic forms generally 
used forsuch work. While agreat variance 
in the results was not obtained by the feed- 
ing of two types of organic calcium salt, it 
was also apparent that that obtained from 
cereal (Indian corn) utilized more 
readily by the organism than that from 
milk. Satisfactory evidence was obtained 
to support these conclusions from the 
weight gains of animals throughout the 
course of the experiments, from the break- 
ing-strength tests and from _ histologic 
studies. Blood chemistry studies were 
otherwise negative, but the more rapid 
clotting of the blood of the animals fed 
with calciphos indicates the value of 
further work in this direction. Amer. J. 
Surgery. 


STIMULATING BONE GROWTH 


A powder made of ground bones of sheep 
and cattle has been used successfully to 
generate new bones in cavities of diseased 
human jaw bones, and to make teeth 
loosened by disease sound again, according 
to Dr. Frank E. Beube, a member of the 
clinical staff of the Columbia University 
School of Dental and Oral Surgery. 


age was 71 days. 


was 


The ground bone powder is sterilized by 
boiling. It is placed in bone lesions caused 
by disease or packed around bone surfaces 
which it is necessary to enlarge. The local 
supply of calcium provided by the powder 
stimulates the growth of new bone. 

Test cases have been conducted under 
control conditions so that results from 
using the ground bone could be compared 
with those produced when no powder was 
used in identical situations. These tests 
have proved the effectiveness of the bone 
powder treatment. The bone powder has 
been used by Dr. Beube only in dental 
cases. It may be possible to generate new 
bone in other parts of the body by similar 


treatment. 
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TREATING BURNS WITH DYES 

Aldrich calls attention to the fact that 
gentian violet in the treatment of burns 
has the weakness of not being a specific 
antiseptic against gram-negative organ- 
In seeking an antiseptic that would 
offer all the advantages of gentian violet 
in addition to a more powerful action 
against the gram-negative organisms he 
investigated the aniline and the azo dyes, 
as well as the chloramides, and found a. 
combination of acriviolet (a mixture of 
acriflavine and gentian violet) and brilliant 
green to be the most powerful antiseptic 
against the gram-positive organisms that 
will not injure living cells. It also, has a 
high specificity against the gram-negative 
organisms. In broth cultures and in the 
test tube it will not let gram-positive 
organisms grow in dilutions of one to one 
million, nor gram-negative organisms in 
one to ten thousand. In concentrations of 
one to one thousand it has a high phenol 
coefficient against all the pyogenic or- 
ganisms. When applied to a burned area, 
it rapidly forms a tough, flexible eschar 
which seals off the burn, sterilizing it at 
the same time. The eschar thus formed 
prevents fluid loss and brings about 
analgesia by protecting the nerve endings. 
An aqueous solution of the dye is sprayed 
on by means of an atomizer. There is no 
clean-up done unless gross contamination 
is present. While the new dye is as 
superior to gentian violet as gentian 
violet is to tannic acid, it is not the final 
answer to all the problems presented by a 
burned patient. The author is certain 
that the conception of a burn as an in- 
fected surgical lesion is correct, and that it 
is infection rather than absorption of a 
split protein which causes death in burns; 
for when there is no infection there is no 
toxemia. Maine Med. J. 


TREATING TRICHOMONAS 
VAGINITIS 

Bland and Rakoff used sodium methy- 
lenesulfonaminohydroxyphenylarsonate in 
the treatment of 100 cases. of Tricho- 
monas vaginitis. Studies in vitro indi- 
cated that the compound has a definite tri- 
chomonadicidal power, which is many 
times that of acetarsone and is not in- 
hibited by human blood serum. Ninety- 
one women remained free from Tricho- 
monas vaginitis during a period of from 
three to nine months following treatment. 
Of the eighty-four women who remained 
negative after a series of six treatments, 
five required an additional series of six 
treatments and two were cured after two 
additional series of treatments. Of twenty 
five women treated by a similar technic 
with acetarsone, only twelve remained free 
from Trichomonas vaginitis while tina teen 
had repeated recurrences. Clinical ex- 


isms. 


perience and laboratory studies indicate 
that the new drug is superior to acetarsone 
in the treatment of Trichomonas vaginitis. 
Amer. J. Obst. and Gyne. 
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MODERNIZED PACKAGES 


will not sell 
ANTIQUATED FACE POWDER 


The Modern and Up-to-Date Face Powder employs 
COTTRELL PROCESSED TALC 


Your inquiries are solicited 








WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 

















New York City ——| 

















BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIUM 


A ht, Great Adhesiveness. Pure 
ite, Immeasurable Fineness. 


He if desired. Dusts t 
adel te Gon Ws Oe Sime ALUMINUM 


pollen. Ma to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorle Impalpable 
White Wa ter Resisting. a a 
Adhesiveness. "Li ght or Hea 
desired. Highest standard of Pur- 
ity and Uniformity. 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Franciseo 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephqne SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 


MAGNESIUM 
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dinest Medicinal Luality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 


one 











BRODR. AARSAETHER *; 
AALESUND , NORWAY 


























PR. DREYER inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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AMYL BUTYRATE 


Northwestern 


The smoothest, blandest Amyl 
Butyrate offered anywhere. Per- 


fect either as a flavor ingredient 





or as a soap perfume. 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 

















Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 


for 
LIP STICKS ROUGES 
FACE POWDERS LIP POMADES 
EYE SHADOWS COMPACTS 


OUR COSMETIC RESEARCH LABORATORY 
IS AT YOUR DISPOSAL 
Let Us Aid You In Your Color Problems 
e 
Originators 
of 


Fine Cosmetic Colors _ 





ushacher> leole 


Cie @ © oR ATIO 


DWMNanufactucecs of Fine Chemical ‘Pigment Coloes 
OTT se MOL se ele coer tile or torele Wielal st) 
ROSEBANK, STATEN ISLAND, NEW YORK, N. Y. 


Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco, 


Richmond, Toronto, Can, 
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@ SAVE 
TIME and MONEY 


Let us make your 


FACE POWDERS 


and 


CREAMS 


for you, while you 
concentrate on distribution 


cS) 
Our experience and strict con- 
trol of manufacturing methods 
assures you of the same high- 
standard, quality merchandise you 
would demand in your own plant. 

We invite your inquiry 

9 

COSMETIC COMPANY 
803 Summer St. 


BOSTON, MASS. 
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TOOTH POWDER RANCIDITY 


We have been manufacturing a dental powder for the past two 
years with very satisfactory therapeutic results, but have had diffi- 
culty with this formula becoming rancid. We changed our blended 
flavors, cut the quantity of our sodium perborate and neutral pow- 
dered soap. This formula has stood up quite well but a sample which 
I have had in a heated bathroom at home all winter shows some 
rancidity. Many individuals would not detect it. 

We want to put this powder over in quantities and are afraid to 
launch out until we are absolutely certain it is going to stand up and 
not get bad on the shelf. 

We have our cans and have advertised a completely soluble powder, 
hence we desire, if possible, to make a soluble powder with the same 
flavor we are now using and which is now being made up according to 
formula. We should appreciate any help you could give us in this 
matter. 

The combination of sodium perborate and neutral powdered 
soap is undoubtedly causing your trouble. Rancidity results 
from the oxidation of unsaturated oils, generally by means of air, 
but in this case by the sodium perborate. Since sodium perborate 
is an integral part of your formula its quantity should not be re- 
duced. Try to obtain from your supplier a neutral powdered soap 
that has as low as possible or a zero iodine number, which will 
If you can get such a soap, 
Sodium 


indicate a low degree of unsaturation. 
the possibility of rancidity will be greatly minimized. 
lauryl sulfate would of course be a good substitute for a soap in 
this formula, but its use in dentifrices is protected by patents. 
Other wetting agents might also be used but data on their toxicity 
is not fully available. 


ELIXIR PHENOBARBITAL 


Will you please send me a formula for Elixir Phenobarbital? 
Milwaukee. 

We suggest that you purchase a copy of ‘““The National For- 
mulary,’’sixth edition, which contains this formula as well as many 


others. The Elixir contains, in each 100cc., not less than 0.38 g. 
and not more than 0.42 g. of phenobarbital. 

NISMO MPRUANR NINN 8a 2 01ers OAD Divs ar aS 4 Gm. 
Tincture of sweet orange peel..................... 30 cc. 
MaRVIMNO OL GOODE. 5... s.o0e see casa cease anaes GEC: 
SONG LR ee a ye eee 175ce. 
MINMMMMEAEN pe i fees a Lanois cingreash okt eels de wid Sissy tava ay avo Gane 230ce. 
BMONNER ENS receipt Se tan BAIS nessa he wa dation 350cc. 
Distilled water, a sufficient quantity to make........ 1000cc. 


Dissolve the phenobarbital in the alcohol; add the tinctures, 
the glycerin, the syrup, and sufficient distilled water to make the 
product measure 1000cc. Mix well and filter, if necessary, to 


make the product clear. 


VEGETABLE OIL ODOR—BLEACH CREAM 


I have been making a strawberry cream and find that by adding 
almond oil, some of the true strawberry odor is lost. Can you tell me 
of some oil I might use which would not effect the odor of the finished 
product? I would also appreciate a formula for a harmless bleaching 
cream. Chicago. 

Apparently the oil you are using is not as highly refined as it 
should be. Other types of vegetable oils are probably equally 
suitable for your purpose, and if necessary may be substituted for 
almond oil. If you will get in touch with your supplier he will 
undoubtedly be able to furnish you with a substantially odorless 
vegetable oil. 

\ relatively harmless bleaching cream can be made by incor- 
porating ten to twenty per cent. of a three per cent. hydrogen 
peroxide solution in a lanolin or absorption base type cream. The 
reaction of the cream must not be alkaline or else the hydrogen 
peroxide will decompose quite rapidly. 
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CONSULTANT NEEDED 


1s subscribers to your publication. we wish to take the liberty of 
asking you for the following information. 

1. We have been asked to supply a preparation that whips com- 
mercial cream or creams on top of milks. The sample submitted to 
us is of a light straw color, and according to label contains, calcium, 
honey, sugar, dextrose. Directions are: 1% teaspoonful to 4% pint 
high grade (20 to 22%) commercial cream or top of milks. Chill 
cream thoroughly. Whip stiff to remain firm and sweet. Would you 
kindly supply us with suitable formula. 

2. Formulae for the 5 different heats of machineless permanent 
waving solutions. This substance is supposed to be similar to that 
used in waterless hot water bottles. 

3. Formula for the three processes of permanent waving without 
heal or electricity. Called the cold process by the use of chemicals. 

As there may be some attachments required for the permanent wav- 
ing would vou kindly advise where they may be obtained. Vancouver. 

You are obviously in need of a full time chemist who can 
analyze and duplicate formulas for you, or a consultant who will 
undertake to help you out in some of your problems. We suggest 
that you get in touch with any of the consultants listed in the 
professional service directory of this magazine. 


PERFUME IRRITANTS 


Can you inform us of the names of aromatics which are known to 
be irritants to the skin? New York City. 

It is generally considered that certain groups in the molecule 
are likely to cause irritation. Among these are the aldehyde 
group, and the phenolic group, as well as double bonds. Benzyl- 


idene acetone is a known irritant. Depending on your problem 


you could probably do best by specifying from your suppliers 


that you require non-irritating perfumes. 


PERFUMING PERMANENT WAVE SOLUTIONS 


We are having trouble with perfuming our permanent wave solu- 
tions, and as we are subscribers of your journal we would appreciate 
it if you would give us full information as to how permanent wave 
solutions should be perfumed, and also state the kind of perfumes best 
for this purpose, and where to obtain them. Allentown. 

Since permanent wave solutions contain ammonia, which has a 
penetrating odor of its own, and are also quite alkaline, the per- 
fuming problem is highly specialized. We therefore suggest that 
you get in touch with one of the essential oil houses mentioned in 
this magazine, who can probably help you with your problem. 


May ’37: 40, 5 











GueSMowws 


HEAVY VANISHING CREAM 


Will you please send us a formula for a cheap, heavy vanishing 
cream such as might be used by an undertaker. Providence. 

Vanishing cream should contain from 15 to 20 per cent. of 
stearic acid, 5 to 10 per cent. of glycerin, and alkali for emulsifica- 
tion. Glycerin is necessary to prevent the cream from drying out 
in the jar. Titanium dioxide is useful in making the cream more 
opaque, and a small amount of pink coloring matter will probably 
be useful. A formula you can experiment with is given below: 


SUG ARICLACI ooo coos jac ae adc enn hee ere hosel ere Ra 18.0 
LELET CCE 177) 2 tee et Re nary arama np Cert ne pees 8.0 
MEM SUERUIRETE CECE GIO oe a 505/-8. ss SO spans phase Saeeleee Aes i eS 2.0 
Potasstune DVGrOxdes: 5.5.6 o<.0-25656, bie eran eee re ae 1.0 
SSOPTIEN AE INV LLOMIGO Coico. >, 2.tstorecrintie tans seuctedn erates ons 3 ee 
1 VON GT RS Ra: Gee es SR a er SRE ere err ae Sree, eon eee 70.0 


SOLID FACE POWDER 


Ts there a fatty acid or any product like stearic acid that is sul- 
fonated? Some product thal can be melted and a face powder incor- 
porated in it to give on solidification a water soluble mass from which 
powder can be rubbed with a wet sponge or colton. Los Angeles. 

There seems to be no necessity for an approach of this type to 
the problem of making cake face powder. You can make satis- 
factory cakes from which face powder will rub off with a wet 
sponge by merely mixing your face powder with a gum solution, 
then allowing the mass to dry after it has been formed into proper 
shapes. 


SOAPLESS SHAMPOOS 


Do you have available a working formula for making a soapless 
liquid shampoo which is miscible with water and leaves the hair with 
alustre due toa small proportion of mineral oil present? Minneapolis. 

Standard types of soapless shampoos consists of mixtures of sul- 
fonated castor and olive oils, along with a small proportion of 
mineral oik A product of this type can be made from 75 parts of 
sulfonated castor oil, 23 parts sulfonated olive oil and 2 parts of 
low viscosity mineral oil. 


COLD CREAM 


I am enclosing formula and sending under separate cover sample 
of cold cream which I have been working on for a few months and I 
believe it is a fair product but I have found after standing for a few 
weeks, that the cream is shrinking quite enough to be noticeable. 
Would you be kind enough to tell me the reason why this cream ts 
shrinking and would appreciate an alteration of same. Could you 
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also tell me how I can make this cream melt moderately in contact with 
the skin? Could this product be considered a very good one? Montreal. 

Your product is not a good example of a cold cream since it is 
much grainier than these products have any need to be. The 
reason for the shrinking is, of course, the very large quantity of 
water that is present in your cream; from 35-40 per cent. is about 
the top limit. If you will try the following formula, I think you 
will get a product that will be more nearly satisfactory. 


DiGOS Wai. barca ae be ate ad ea ee 8.0 
PRAM 5 = Fie kro Leek Mesh ee ee ee 8.0 
Petrolatum. Da SiS ses ere, Sere ed ee 5.0. 
DURRIRC EUG CHIR seo: 5p c9escc > «nate Lene oor ghar ea 43.0 
NOTIN oo os ods ewes toric eae nen re ae 1.0 
Wile Eo 3s s dei ere eee os Ae eee 0.4 
RIOR 20 52s fa Soo ers ete ee A Ee Se 0.4 
Nesters 32550 Dor Sine hee ck ni reo at arn are Tat ar are ee 34.2 
The ratio between paraffin and beeswax for this cream will give 


you the somewhat quicker melting property that you desire. 


MACHINELESS PERMANENT WAVE 


Will you kindly furnish us with a formula that is satisfactory for 
making machineless permanent wave pads? We have been using 
equal parts of aluminum filings and caleium oxide, but the mixture 
heats loo slowly and does not seem to stand up. Have you any sug- 
gestions to offer? Decatur. 

Because of the patent situation in machineless waving, we can- 
not give you adequate advice. Various patents we have seen sug- 
gest among other things, oxidizing agents, but we do not think it 
would be safe for you to use these materials. We believe it would 
be best to avoid this field entirely until the patent situation is 
cleared up. 


POWDER COLORS 


It is my understanding that practically any shade of face powder 
can be made from various mixtures of a yellow, a brown and a pink 
color. Can you give me some information as to what types of color 
should be used and where they may be obtained? Spokane. 

Two types of color are used in face powder manufacture, 
namely, earth colors and lake colors. The first group is charac- 
terized by extreme fastness under any conditions and compara- 
tively dull shades. The second group is much brighter, including 
the red shades, but is often not very fast. Earth colors are more 
or less refined, natural or artificial iron oxides. The lake colors 
are various aniline colors, precipitated on an inert base. The 
safety of the lake depends upon the harmlessness of the color and 
the base used in its manufacture. 

Earth colors, if properly refined, are entirely harmless. Both 
groups may be obtained from the various sellers of colors adver- 
tised in this magazine. These companies make products with 
special reference to the needs of the cosmetic industry, so you 
can be quite sure that shades and toxicity have been given careful 
consideration. 


COVERING PREPARATIONS 


We are very much interested in having a formula for a product to 
cover skin blemishes. We have had several calls for this tvpe of cream 
and would appreciate it if you could assist us in its manufacture. 
Philadelphia. 

Products of this type that we have seen may be either liquid 
suspensions, creams, salves, or sticks. In every case, the actual 
covering agent is a pigment with high covering power, such as 
zine oxide or titanium dioxide. Enough color is added to these 
pigments to give desired shades. In the liquid preparations, the 
aqueous medium consists of water containing a high proportion 
of glycerin, or the medium may be mineral oil. Creams may be of 
the vanishing type with titanium dioxide, since zinc oxide is in- 
compatible with these. Petrolatum is a base in salves while the 
stick can consist of any suitable mixture of fats, waxes, and oils 
which give the proper consistency. 
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to the nth degree, of course 
ree but it takes more than 
PURITY of ingredients to make 
a fine cosmetic. 





FOR POWDERS, CREAMS & OINTMENTS 


is also 


@ ADHESIVE @ NON-TOXIC @ 
NON-IRRITATING @ OPAQUE TO 
PENETRATION by ultra-violet light 
which causes sunburn B UNIFORM 
BMICROSCOPICALLY FINE 





THE NEW JERSEY ZINC COMPANY 

160 FRONT STREET NEW YORK, N. Y. 
CHICAGO w Je: BOSTON 

( Zine SAN FRANCISCO | 


CLEVELAND 














PRANCE, CAMPBELL ¢ DARLING 


IS™ STREET & 2"9 AVENUE 


BROOKLYN, N.Y. 





Importers and Millers 
of 
WATER SOLUBLE GUMS 


et fe? @ 


TRAGACANTH 
KARAYA 
ARABIC 
SENEGAL 


GHATTI 
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MYSORE GOVERNMENT 
Sandalwood 
_ 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 


ee AND Sg 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils 


New York 


National City, Calif. 
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CALCO 


BULK PHARMACEUTICALS 


p-Amino Benzene Sulfonamide (Sulfanilamide) 
Cinchophen NF VI 
Glutamic Acid Hydrochloride 
Mandelic Acid -- Medicinal 
Methylene Blue Powder U.S.P. XI 
Methylene Blue Crystals U.S.P. XI 
Neocinchophen U.S.P. XI 
Saligenin 


Ask for our list of COLORS For Pharmaceutical use 
Samples and prices will be submitted on request 


<Calco> 


Reg. U.S. Pat. Off. 


Pharmaceutical Division 


THE CALCO CHEMICAL COMPANY, Inc. 


Bound Brook, New Jersey 


(A Division of American Cyanamid Company) 














GeorceE Luepers & Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 





OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 
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° BEESWAX 


Pure Sunbleached 
Pure Refined Yellow 


° OZOKERITE 


White and Yellow 
65 /76°—69 /71°—73/75°—76/78° F. 


° PARAFFINE 


Refined 
125/127 °—133 /135°—140° 


°* SPERMACETI 
°* CARNAUBA 


Prime Yellow 


° CERESINE 


White, Yellow and Orange 


° Stearie Acid 


Double Pressed—Triple Pressed 


° Cetyl Aleohol 
°* Wool Wax 


@® Quotations and further information 
sent promptly on request. 





INNIS, SPEIDEN & CO. 


Industrial Chemicals since 1816 


{17-119 LIBERTY STREET, NEW YORK 
BOSTON @ PHILADELPHIA @ CLEVELAND @ CHICAGO @ GLOVERSVILLE, WN, Y. 
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PURCHASING DEPARTME 


APRIL MOVEMENTS 








Up 





Agar agar 10c Cream Tartar le 


Aloes, Curacao 10c Damiana leaves lc 
Gum Arabic, Sorts 3 sc 
White No. 1 3c 


Seconds 3c 


Dandelion root le 
Gentian root le 
Ginger oil T5c 
Powdered 31sec Golden seal root 25c 
Gum Asafoetida Le Helonias root 2c 


Cajuput oil 6c 





Ipecac root 10c 





Kamala Ic 

Lycopodium 10c 

Mace oil 5c 

Peppermint oil, natural 5c 
redistilled 5c. 

Saffron, Spanish $2.50 

Silver nitrate 7c 

Spearmint oil 15c 





Down 





Amber oil, rect. 7c Eucalyptus leaves 1c 


Balsam, Copaiba 3c Eucalyptus oil 4c 
Geranium oil, African 85c 

Bourbon 25c 
Glycerin CP 4!c 


Grape fruit oil 25c 


Peru 5c 
Buchu leaves 6c 
Candelilla wax !oc 
Carnauba wax No. | Ic 
Cedar leaf oil 25c 
Cinnamon $2.50 
Citronella oil, Ceylon 4c 


Lemon oil, Calif. 25c 
Italian 40c 
Menthol 5c 











Myrrh gum 5c 
Orange oil, Calif. 25c 

West Indies 5c 
Psyllium seed, black Mc 
Pyrethrum flowers 1!4c 
Savin oil 20c 
Styrax genuine 10c 
Vanilla beans, Bourbon 10c 
Wormseed oil 5c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index of 
83.9 for May compared with 85.0 in the 
previous month. Balsam copaiba de- 
clined from 47 to 44 cents; balsam Peru 
dropped 5 cents to $1.10; candelilla wax 
declined from 16 to 151% cents; glycerin 
dropped to 261% cents from the previous 
quotation of 31; menthol was reduced 
from $3.25 to $3.20. 


The botanicals index has now exceeded 
the 1926 average, the May figure being 
101.9, compared with 99.6 in April. Agar 
rose from $1.05 to $1.15; buchu declined 
from 68 to 62 cents; gential rose one cent 
to 17 cents; ipecac increased in price from 
$1.25 to $1.35. Stocks of many items were 
reported on the small side and it was gen- 
erally anticipated that a firm general mar- 
ket for botanicals would prevail for some 
time. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The index of 50 commodity prices for May, 1937, 74.1, compares with 
75.0 in the preceding month. The most interesting development in the 
current market was the decline in the price of chemically pure glycerin. All 
grades of this material were lower due to increased stocks because of heavier 
importations and increased production in the domestic market. Although 
the index figures above are slightly lower this month there is nothing in the 
general situation which would indicate an easier tendency in the general 
price structure. 


15 Essential Oils—Weighted Price Index. 1926 — 100. 


Essential oils declined in value, the May 
index of 65.6 being 3.7 units lower than the 
figure for April. Eucalyptus declined from 
46 to 42 cents; geranium oil dropped from 
$4.85 to $4.00; lemon oil declined from 
$3.90 to $3.50; peppermint oil increased 
5 cents to $2.50. The essential oil market 
was somewhat surprised by developments 
in lemon oil, both California and Italian 
oil declining against previous predictions 
of a much firmer position. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 == 100. 


Medicinal chemicals registered a slight 
average increase in price, the index moving 
from 72.7 in April to 72.9 in May. Cream 
of tartar increased from 161% cents to 17144 
cents, while menthol declined 5 cents to 
$3.20. Of particular interest was reports 
of larger sales of synthetic menthol. It 
was said that for each 5 case of natural 
material sold there was now one case of 
synthetic going into consumption. 
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M-W:PARSONS 


AND 
PLYMOUTH ORGANIC LABORATORIES: INC: 





TELEPHONE BEEKMAN 3-3156-3'162 
CABLE ADDRESS PARSONOILS NEW YORK’ 


55 ANN STREET 
NEW YORK ->N°Y°U°S>° Ae 











PLYMOUTH SUNBURN PREVENTER CONCENTRATE 


FOR OILS, CREAMS AND LOTIONS 


Introduced several years ago, this “PLYMOUTH” Specialty has enjoyed increased sales 
each year. It is very effective in the prevention of sunburn. Sales of Sunburn preventives quad- 
rupled last year over the previous year and promise to continue growing. For positive protection 


use 20% of “PLYMOUTH CONCENTRATE” in your preparation which can be an oil, a cream 


or a lotion. 


Tests conducted by Professor A. Taub of New York show that 0.5% to 2% of light of 2900 
to 3100 a. u. is transmitted through a 0.5 m. m. layer of cream or lotion containing 20% of 
“PLYMOUTH CONCENTRATE", thus preventing sunburn but permitting tanning. A copy of 
this chart showing a comparison of this and other materials generally used is available. Write for 
it and for a sample. Formulae for oils, creams or lotions, containing correct percentage of Ply- 
mouth Sunburn Preventer Concentrate, as shown by test, will be gladly furnished free of charge. 


A complete line of 


Cosmetic 


Raw Materials 
















EVERYTHING Needed by the 
COSMETIC MANUFACTURER 


@ EMULSIFIERS, PRESERVATIVES 
@ COSMETIC & SOAP COLORS 
@ WAXES, AROMATICS, SUN SCREENS 
@ CETYL ALCOHOL, ANTISEPTICS, ETC. 





ATTENTION: Experimenters, Small Manufac- 
turers and General Chemists— 
Quick Service in lots of 1 OUNCE to Original Con- 


tainers. Technical Service gratis to our clients. 











Write us TODAY for details and LOW price lists. 


F.REVSON CO. 


91 SEVENTH AVENUE 
NEW YORK 





Cable Address: COSCHEMS 
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Established 1910 


PUGE Er 


IMPORTERS AND EXPORTERS 





DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Haarlem Oil, Genuine Dutch Klaas Tilly 
Naphthalene, Prime White, all forms 
Camphor Natural, Japanese 
Camphor, U. S. P. XI, Du Pont 


Alkaloids 

Beeswax Menthol 

Cocoa Butter, U. S. P. Spanish Saffron 
Lanolin, U. S. P. Spermaceti 
Lycopodium Witch Hazel, N. F. 


CHAS. L. HUISKING & CO. 


INCORPORATED 


CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 
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VANILLA BEANS 


A firm market is in prospect for all 
grades of vanilla beans. It is generally 
anticipated that a sellers market will pre- 
vail for some time. 

The available supply of Mexican cut 
beans is causing some concern in the trade. 
Last year the crop of cuts totaled 100,000 
pounds, whereas this year only 50,000 
pounds were available, a reduction in pro- 
duction of 50 per cent. It was stated that 
by this Fall the supply of Mexican cuts 
will not be any too adequate and that by 
the end of the year the supply will be 
definitely small. 

Conditions on whole Mexican vanilla is 
not much better than the cut beans. By 


the end of this year the available supply of 


whole beans will also be small. Spot sup- 
plies of both whole and cut beans carried 
over the past six months is reported to be 
the smallest in many years. Conditions 
have been aggravated by the fact that for 
the first time in many years it has been 
possible to sell Mexican beans to better 
advantage than the Bourbons. 

Arrivals of the 1937 crop of Mexican 
beans will be about normal. There will, 
however, be no more than enough to take 
care of requirements of those manulactur- 
ers who use a certain amount of Mexican 
beans in their extract. A quite fizm mar- 
ket for the balance of this year at least is in 
prospect for the Mexican beans. 

The spot market for Bourbon beans is 
slightly lower at a range of from $4.65 to 
is said 

It is 
felt that the anticipated increase in busi- 
ness during the Summer months will re- 


$5.00 per pound. This, however, 


to be only a temporary condition. 


sult in a reaction to slightly higher levels 
again. 

The visible supply of Bourbon beans in 
France and Madagascar is the smallest in 
quite a few years. Unsold stocks in the 
United States are not large. The situation 
in general, therefore, is potentially firm. 

It is said that the French have made 
predictions as to how high the market for 
Bourbon beans will go. There are certain 
factors in the American market, however, 
who look with disfavor on a continued 
rising market for Bourbon vanilla. These 
factors have made counter predictions to 
the effect that the French are not likely to 
obtain in this market the prices they an- 
ticipate. It was stated that should prices 
for Bourbons advance much beyond pres- 
ent levels it would tend to discourage con- 
sumption here and that stretching would 
have an unfavorable effect on total 
volume of business done. 

The crox of the situation in Bourbon 
beans will be reached only when definite 
information is available to the effect that 
production in Madagascar is increasing. 
It is stated on good authority that the crop 
to be offered next Fall will be slightly 
larger but that the increased production 
will be relatively unimportant. The 1938- 
39 crop is uncertain but the trend is cer- 
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tainly toward increased production of 
Bourbons and it is now getting along to- 
ward the time when larger crops can be 


expected. 


CITRUS OILS 


A decline in the price of lemon oil came 
to the spot market as somewhat of a sur- 
prise. There was a reduction of 25c per 
pound in the price of California oil, placing 
the market at $3.25 per pound. The 
Italian oil also declined to $3.50 with some- 
what lower price quoted from sources 
wishing to move stocks. 

This is a decided reversal of the trend of 
some months past. It is rather difficult 
to appreciate the present trend in view of 
the fact that frosts during the late winter 
was said to have so seriously affected the 
California lemon groves as to make it 
almost a certainty that production would 
be considerably curtailed. In fact it is 
even now stated that California produc- 
tion will be 25 per cent. less than last year. 

Factors close to the situation in lemon 
oil explain the present trend by stating 
that the Italian market 
righted itself and that this has affected 
There are only two 


has gradually 


conditions in general. 
lemon producing regions in the world, 
namely, Italy and California. Both these 
primary markets have shown considerable 
With the larger 
would 


strength for some time. 
consuming season just ahead _ it 


seem advisable to watch the lemon oil 
market closely for further developments. 

The lower market for orange oil is more 
easily understood. Orange oil is produced 
in many parts of the world. Large com- 
mercial supplies are available from Cal- 
ifornia, Florida, Italy, the West Indies, 
Africa, Porto Rico, etc. The result of a 
small production in any one primary mar- 
ket would not, therefore, have any serious 
effect on prices. A sharp increase in pro- 
duction from any of these sources would 
naturally be felt. 

The heavy frosts in California a few 
months ago had an affect on orange oil 
production just contrary to that in lemon 
oil. Oranges that were frozen and so un- 
marketable as fruit were suitable for oil, 
so that a very large production of Cal- 
ifornia oil is in evidence. The lemon trees 
at the time were in bud so that the fruit 
did not develop. 

It is therefore not that 
California oil was reduced 25c per pound 
during the period under review. The new 


surprising 


market basis is $2.50. 

Factors in California orange oil have 
issued a statement to the effect that, be- 
cause of the very heavy crop damage re- 
cently sustained by orange growers, the 
consuming trade is asked for a liberal pro- 
portion of their orange oil business. In 
exchange, contracts will be written pro- 
tecting purchasers against price decline. 
In the event orange oil should, at the date 
of shipment, be lower than the price estab- 
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lished in the contract, the price prevailing 
on date of shipment will prevail in fulfil- 
ment of the contract. 

There were no further developments in 
the Italian orange oil market during the 
past month. It was generally anticipated, 
however, that that market would event- 
ually be influenced by the situation as it 
develops in California. 

Shipments of French Guinea orange oil 
increased to 2,362 quintals as compared to 
2,100 quintals in 1935. A new source of” 
supply is also said to be developing in 
Brazil. 
was undertaken two years ago and al- 
though production is not sufficient for the 
requirements of the local market, some oil 
was sold last year to Italy, Switzerland 
and the United States. 


Production on a commercial scale 


MENTHOL 


An exceptionally quiet market prevailed 
on spot. A slightly easier tendency was 
noted in prices with the range from $3.20 
in case lots to $3.30 for smaller quantities. 

If the menthol market has a current 
feature it might be said to be the con- 
tinued heavy arrivals from Japan. Since 
January Ist to date approximately 4,000 
cases of natural menthol arrived in this 





country. There was some carryover as of 
December 3lst. 
tion the synthetic menthol available it 


would seem that there is now sufficient 


Taking into considera- 


material here to meet manufacturing re- 
quirements until the end of this year. 

The advent of synthetic menthol is 
causing some concern among those factors 
who are primarily interested in the 
natural product. It is said that there is 
now one case of synthetic material sold for 
each five cases of natural menthol. The 
synthetic material in a short time has 
therefore obtained about 20 per cent. of 
the menthol market. Synthetic menthol 
prices show a range of from $2.25 to about 
$3.10 per pound as to quality. 

Undoubtedly the synthetic material will 
continue to make inroads in the market 
here to the extent that the effect will 
eventually be felt in Japan. 


PEPPERMINT OIL 


A further advance was noted in pepper- 
mint oil. Prices for natural oil now range 
from $2.50 to $2.75 per pound, with the 
range for redistilled at from $2.80 to $3.05. 
Present spot prices are now said to be 
more in line with the replacement position. 





It is reported that an engineer of the 
Tokyo industrial Research Institute has 
succeeded in perfecting a process for the 
manufacture of synthetic peppermint. No 
details of the process have been disclosed, 
but it is stated that the most striking 
feature is that it utilizes chlorine, whose 
disposal has been a handicap to the coun- 
try’s soda industry. 
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NEW FOOD AND DRUGS ACT 


BY USING 


CERTIFIED COLORS 


(Colors Certified under regulations. of U.S. Department of Agriculture) 


Manufactured by the Outstanding Producer 
Serving the Cosmetic and Pharmaceutical Trades 


NATIONAL ANILINE & CHEMICAL CO., INC. 
PHARMACEUTICAL LABORATORIES 


40 RECTOR STREET NEW YORK, N. Y. 
Branches and Distributors Throughout the World 


NATIONAL QUALITY 


McKESSON 


Representing IMPORTERS 


E. I. du Pont de Nemours & Co., Inc. 
SYNTHETIC CAMPHOR GU pa ‘, 
U.S. P. XI 


Hawaiian Pineapple Company 


CITRIC ACID us. p. 




























Isdahl & Co., Ltd., A/S GUM TRAGACANTH 
COD LIVER OIL LOCUST BEAN GUM 
(CAROB FLOWER) 
Solvay Sales Corporation 
ALKALIES eek wien 
Stafford Allen & Sons, London, England wT KARAYA - , 
DIGITALIS LEAVES your requirements 
(ALLEN) 
Acetanilid Menthol 
Chromic Acid Si PA UL A DUNKEL b (0. LG 
Chloroform U. S. P. & Tech. Quinine Sulphate BB 





McKESSON & ROBBINS, INC. 


NEW YORK @ BRIDGEPORT @® MONTREAL 


82 WALL ST. NEW YORK, N.Y. 
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GLYCERIN 


For the first time in many months there 
has been a reaction in the price trend of 
glycerin. During the period under review 
there has been a substantial easing of price 
on crude material, and an equally sub- 
stantial reduction in cost of same. As a 
result all kinds of glycerin were lower. 
Chemically pure is now offered at a price 
range of from 26!4c to 29!4c per pound as 
compared to the previous range of from 
3lc to 34e. 

This development was more or less ex- 
pected by the trade and was welcomed by 
manufacturing consumers who were be- 
coming somewhat alarmed at the steadily 
mounting costs for this raw material. 

Production of crude and available sup- 
plies have shown a substantial improve- 
ment. The shortage in stocks seems now 
to have been relieved and the market is 
expected to assume more normal levels. 

With the importation into the United 
States during February of 2,282,693 
pounds of crude glycerin, incoming ship- 
ments in the first two months of 1937 
amounted to 3,866,784 pounds, or 20 
times the quantity imported during the 
corresponding 1936 two-month period 
totaling 190,975 pounds. 

United States crude glycerin imports 
have fluctuated considerably in recent 
years as indicated by the following figures: 
1931, 10,132,963 pounds; 1932, 5,382,252 
pounds; 1933, 8,473,085 pounds; 1934, 
15,081,227 pounds; 1935, 8,220,934 pounds. 
Preliminary figures for 1936 indicate im- 
portations of crude amounting to 11,148,- 
985 pounds. 


COLOCYNTH PULP 


A very firm spot market prevails for this 
item with prices quoted at from 70c to 75c 
per pound. A scarcity exists here, some 
dealers being without stock. This situa- 
tion was said to have been caused primarily 
by recent rejections by the Department of 
Agriculture. Stocks arriving contained 
excess acid, insoluble ash and seeds. 

Indications early in February pointed to 
a rather satisfactory crop of colocynth in 
the Sudan. The only known factor in the 
trade was the non-existence of stocks, 
there being no carry-over from last year’s 
crop. 

Some colocynth grows in Egypt but its 
quality does not meet the requirements of 
the American trade. Several shipments of 
non-white Egyptian colocynth pulp have 
been refused entry into the United States. 
Some colocynth continues to be exported 
from Egypt but the Statistical Depart- 
ment of the Egyptian Government does 
not show such exports separately. There- 
fore, the most reliable source of supply is 
the Sudan. During 1935 the United States 
imported from the Sudan 14 metric tons 
while in 1936 importations declined to only 
7 tons. 


May ’37: 40, 5 


AGAR AGAR 


The spot market was again marked up, 
this time 10c per pound. Number 1 grade 
is now offered on in the New York market 
at from $1.15 to $1.20 per pound. The 
advance was caused by strength in the 
primary market. 

Conditions appeared to be the fore- 
runner of still further advances in price. 
Replacement costs were high and hardly 
covered by the prices prevailing here. 
Stocks available for shipment to the 
United States and in firm 
hands. 

Japan reports that the crop has been 
partly spoilt owing to adverse weather 


were small 


conditions. Some shippers, it is said, have 
bought their contracts back, owing to 
difficulties in placing them in Japan. The 
turnover has been very large, primarily 
because of speculative buying. 

Agar is bleached in the open air during 
the latter part of November and during 
December. Clear, frosty weather is 
necessary toward the production of an 
ample and a good quality product. These 
conditions did not prevail during the cur- 
rent bleaching season. In January, this 
year, the New York market price of num- 
ber 1 agar was 72c per pound. The ad- 
vance of some 43c per pound during the 
past four months gives considerable cre- 
dence to Japanese reports of a poor pro- 
duction. 


ERGOT 


World stocks of this item were deficient 
and far under normal. Prices in many 
markets were nominal. On the spot they 
were firm and free from unsettlement. The 
future of values depends almost solely on 
production in Spain and Portugal this 
summer. Imports in February totaled 
13,445 pounds. 


COD LIVER OIL 


Bergen reports Lofoten fishing is on the 
decline. Results to April 10: 119,027 tons 
of cod and 63,234 hectol. of oil, compared 
with 80,951 tons of cod and 43,044 hectol. 
of oil on the same date in 1936, and 76,317 
tons of cod and 49,276 hectol. of oil in 1935. 

Cod liver oil quotations in Norway have 
declined only slightly, despite the excellent 
outlook for fisheries in both the Lofoten 
and Finmark districts, due it is reported, 
to shortage of stocks. Early in February 
old stocks had been liquidated and dealers 
were experiencing difficulty in obtaining 
supplies. 

Exports of medicinal cod liver oil con- 
tinued to decline in January due largely to 
smaller shipments to the United States. 
Exports during the month aggregated 
163,260 gallons compared with 249,930 in 
January 1936, with shipments to the 
American market declining from 108,223 
to 44,000 gallons. 
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GUM ARABIC 


Cables from the primary market carried 
news of sharply higher prices for gum 
arabic. Various reasons were advanced by 
factors here for the higher prices in the 
Sudan. Some said that shippers had been 
forced into the market. Others reported 
that transportation from the interior had 
broken down. It was also stated that the 
crop this year was definitely short. The 
tendency in the primary market is to en- 
gage in a bit of speculation and it is not 
improbable that this may account for the 
higher market there, in which event the 
present movement may prove only 
temporary. 

Importers here, however, have had to 
take the higher shipment market into con- 
sideration and base their prices accord- 
ingly. The following prices now prevail 
in the spot market: Amber shorts l4c to 
15c per pound; White No. 1, 29c to 30c per 
pound; Seconds 27c to 29c per pound; 
Powdered U. S. P. 17c to 19c per pound. 

Shipments of gum arabic from the 
Sudan for February 1937, were reported 
at 2,713 tons, compared with 2,504 tons in 
February, 1936. Shipments for January- 
February 1937 totaled 4,825 tons, against 
4,202 tons in the corresponding period of 
1936. Of this amount the United States 
took 764 tons during January and Feb- 
ruary, 1934. Exactly 764 tons were im- 
ported by the United States for the similar 
period of 1936. 


CIVET 


Prices have been advanced on spot to a 
basis of from $5.00 to $5.75 per ounce. This 
price reaction was necessitated by the small 
available supply here and the difficulty 
and uncertainty of receiving shipments 
from Ethiopia. 


MERCURY 


Increased production from domestic 
mines is generally expected as moderation 
in weather conditions make it possible for 
production on the Pacific Coast to get 
fully under way. Reports from abroad, 
however, indicate the Spanish mines are 
not able to get much metal out of the 
country even though the Loyalist Govern- 
ment recently established their own sales 
agency in London. There has been a 
break away from the Cartel agreement 
with Italy. Fighting has been particularly 
severe around the valuable mercury mines 
in Spain with the Rebel forces endeavoring 
to gain control of this area. 


CREAM OF TARTAR 


Leading manufacturers of cream of tar- 
tar announce an advance in this item and 
are now quoting as follows: Powder or 
granular, bbls. 17!4c per pound, kegs— 
net 100 pounds 1734c per pound. Prices 
quoted are f. o. b. New York, for prompt 
shipment only, no contracts being entered. 
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Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 

















Cosmetic 
COLORS: ¢2:s 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
& 


Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 











GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 











SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcino! Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 

















Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc 

o 


Your inquiries are invited 
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ABBOTT Quality ii 
DRUGS AND a 
CHEMICALS 


Se 


EPHEDRINE U.S. P. Xl 

EPHEDRINE HEMIHYDRATE N. N. R. 
EPHEDRINE HYDROCHLORIDE U. S. P. XI 
EPHEDRINE SULFATE U.S. P. XI 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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